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Gidi thiéu

Trong nhiéu truéng hop, bang phat minh sang
ché dem lai su déc quyén va ngan can su canh
tranh.
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Poc quyén ban

Pac diém
* Chi c6 1 ngud1 ban mot loal san pham hoac dich vu
ma khong c6 san pham, dich vu thay thé gan gt

» Rao can 16n cho phép hing c6 loi nhuén kinh té dai
han

» Hang an dinh gia, c¢6 sic manh thi truong 16n
* Thong tin khong hoan hao
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Cac hang rao gia nhap

*La nguoi sé hitu cac nguon luc khong co su thay thé gan giii
Néu ban s& hitu moi nguon dau lira, ai ¢ thé kinh doanh trong nganh loc dau?
*Cong ty nhom cua My (ALCOA) da c6 thoi ky sé hitu 90% cac mo quing bauxite trén thé
giol.

«Cac van dé trong dau tu von va cong nghe
*Luya chon san phém doi hoi phai ¢co su dau tu tu ban 16n va lién tuc.
*Tai sao khong thé gia nhap dugc vao thi trudng san xuat bo vi xtr 1y (chip) may tinh va canh
tranh véi Intel?

*Tinh kinh té cua quy mo

«Chi phi binh quéan va gi4 thap sé& loai b duoc cac doi thi

*Hang c6 quy md 1én nhat ¢ thé san xuat tai mic chi phi binh quan thap nhat
*Quy dinh hop phap cua Chinh phu

*Gidy phép, ban quyén, bang phat minh, chimg nhan hop phap, thué nhap khau
Cartel
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Pudng chi phi clia doc quyén tu nhién: Trudng hop
nganh dién

AN

=
©
=
9
X
\
o

\

San lugng (Kilowatts)
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Pudng cau cla nha doc quyén

» Puong cau clia hang = dudng cau thi trueng
* Hang doc quyén ban Ia mot nganh
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Pbudng cau hang canh tranh hoan hao va
hang doc quyén ban

\..

q Q
Puong cau hang canh tranh hoan hao Puong cau hang déc quyén ban
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Pudng cau cla nha doc quyén

Péc quyén ban

Mot ngudi ban

Canh tranh hoan hao

VO s6 ngudi ban

Céau hang la cau thi trudng
doc xudng

Céau hoan toan co gian
(Chap nhan gia)

Mudn ban nhiéu phai ha
gia xuéng

MR <P

Ban toan bo san luong tai
muc gia thi truong

Moi dan vi hang hoa déu

dudc ban cung moét gia
(P=MR)
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Doanh thu can bién:
Ludn nho hon gia

MR =vung A —vung B
MR<P

Pudng cau D = AR

Vung A (+)
Tang thém

San lugng

Copyright © 2004 South-Western

CuuDuongThanCong.com https://fb.com/tailieudientucntt


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Chi phi, doanh thu va Igi nhuan cua déc
quyen

(3) &) (6) (7)
Total Total Marginal Marginal
Revenues (TR) Profit Cost Revenue
(3) =(2)x (1) (5) =(3)—(4) (MC) (MR)

$ .00 —$10.00
7.80 - 6.20
15.20 2.30
22.20 1.45
28.80 5.00
35.00 8.30
40.80 11.30
46.20 13.95
51.20 16.10
55.80 17.50
60.00 17.30
63.80 15.10
67.20 9.50

$4.00 $7.80
3.50 7.40
3.25 7.00
3.05 6.60
2.90 6.20
2.80 5.80
2.75 5.40
2.85 5.00
3.20 4.60
4.40 4.20
6.00 3.80
9.00 3.40
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Chi phi, doanh thu va Igi nhuan cua déc
quyen

Panel (c)

Price, Marginal Costs, and
Marginal Revenue per Unit ($)

2 3 45 6 7 8 9 10 11 12 13 14 15 1 2 3 4 5 6 7 8 9101112 13 14 15
Output per Time Period Output per Time Period
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To6i da hoa Igi nhuan

» Lua chon san luong: MR=MC
« San xuat I6n hon mdc MR = MC

« Chi phi cén bién > doanh thu can bién. Thu hep san lugng sé tan
glgi nhuan

 San xuat nho hon miic MR = MC
« Chi phi can bién < doanh thu can bién. MG réng san luong sé
tang Igi nhuan
« an dinh gia
« Mot hang phai dat gia cho san phdm clia minh nham

muc dich t6i da hoa Igi nhuan do hang gap dudng cau thi
truong déc xudng.
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To6i da hoa Igi nhuan

N\

San lugng
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Xac dinh Igi nhuan

1 2 3 4 5 6 7 8 9410 11 12 13
Q ,
m San lugng
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To6i da hoda Igi nhuan va dat gia

Q* : MR=MC

P*: Phu thuoc vaoQ*vaD
[ Imax= Q" (P" - ATC")

Dinh giad P*:( quy tic ngén tay céi)

MR

1\

N

Monopoly does not guarantee
profit but there can be above
-normal profit even in the
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Poc quyén cb thé bi 167?77

o

San luong
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Khéng c6 dudng cung trong doc quyén

\MR,

Q=Q, A

Su dich chuyén cua cau chi dan dén su thay
doi cuia gia hodc lugng chit khong phai ca hai
(khong c6 moi quan hé 1:1 gitta gia va luong)
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Mat khong tir siic manh doc

Mat khong

MC

1 CS

U I

B

Mat kh()ngI%fI PS

E
\ MR

Q

Q

«—
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Phan biét gia: |oi nhuan cao han

» Phan biét gia
- Ban cung mot loai sdn pham vGi nhiéu mdc gia khac nhau nhung

khong lien quan dén chi phi sé xuat ra ching (chi phi san xuat
giong nhau).

 Thiét lap cac miic gia khac nhau cho cung moét san pham de phan
anh su khac nhau vé chi phi can bién trong viéc cung cép cac
hang hoa dé cho cac nhom tiéu dung khac nhau.

. E)leu Kién phan blet gla

o o
» Thi trudng tong thé phal dugc chia thanh nhiéu thi trudng nho véi
hé s6 co gidn cla cau theo gia khac nhau.

* Thi truong nho phal tach biét dé hang hoa khéng mua di ban lai
gira nguai tiéu dung.
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Vi du:
Phan biét gia hoc phi

Tuition Price

Q, Q3 Q4 Q5 Qg Q7
College Students Enrolled
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Phan biét gia hoan hao
(cap 1)

« La viéc dat cho moi khach hang mot mdc gia toi da ma anh ta sian
sang tra cho timg don vi hang hod dugc ban dé chi€m thém toan bo
thang du ti€u dung.

Néu hiang mo rong san lugng dén Q, 1¢i nhuan bién doi (PS) cla
hang s€ 1a phan dién tich dudi duong cau trén duong MC (dien tich
ABC)

B

PS=TR-VC

N,

Q
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Phan biét

Phan CS ma nguoi ban

\ chi€ém do dat gia cao
hon néu mua it
%

~

Phan CS ma nguoi ban

chi€ém do dat gia cao hon

/ cho nguoi giau

D

Q Q Q

Q Q ?

Mua it gia cao
Mua nhi€u ha gia

CuuDuongThanCong.com

Gi4 cao cho nguo1 giau
Gia thap cho ngudi ngheo
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0 - 1
Cach xac dinh:
Qy: MC=MR; ; Q;: MC=MR,
Q,: MC= MR,
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Thang du tiéu dung va thang du san
XUt trong ngan han

-buong cau D phan anh MU -
Tai mién MU>P nguoi tiéu dung c6
loi

-buong cung S phan anh MC -
Tai mién MC<P nguoi san xuat c6

1t

FE S S
.

-Nguoi tiéu dung thu dugc thang du
tiéu dung tir tat ca cac don vi trir don
vi cudi cung

~ A \ \ °* A /

dudi duong cau D, trén muc gia

-Nguoi san xuat thu duoc thang du

san xuat tir tat ca cac don vi trir don
vi culi cung

doi) 1a dién tich trén dudng cung S,
duGi muc gia

CuuDuongThanCong.com
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The End
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WHAT IS A COMPETITIVE MARKET?

» A pertectly competitive market has the following
characteristics:

* There are many buyers and sellers in the market.

* The goods offered by the various sellers are largely the
same.

* Firms can freely enter or exit the market.
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WHAT IS A COMPETITIVE MARKET?

* As aresult of its characteristics, the perfectly
competitive market has the following outcomes:

* 11NC dbLlUIlb Ul clIly blnglﬂ DU}/CI" or bCllCI" IIl LllC IIIdI"K@L
have a negligible impact on the market price.

» Each buyer and seller takes the market price as given.
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WHAT IS A COMPETITIVE MARKET?

* A competitive market has many buyers and sellers
trading 1dentical products so that each buyer and
Hor . Kor.

* Buyers and sellers must accept the price determined by
the market.
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The Revenue of a Competitive Firm

» Total revenue for a firm 1s the selling price times
the quantity sold.

TR = (P x Q)
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The Revenue of a Competitive Firm

» Total revenue 1s proportional to the amount of
output.
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The Revenue of a Competitive Firm

o Average revenue tells us how much revenue a firm
receives for the typical unit sold.

» Average revenue 1s total revenue divided by the
quantity sold.
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The Revenue of a Competitive Firm

 In perfect competition, average revenue equals the
price of the good.

Total revenue

Average Revenue = :
Quantity

_ Price x Quantity

Quantity

= Price
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The Revenue of a Competitive Firm

o Marginal revenue 1s the change 1n total revenue
from an additional unit sold.

MR =ATR/ AQ
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The Revenue of a Competitive Firm

* For competitive firms, marginal revenue equals the
price of the good.
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Table 1 Total, Average, and Marginal Revenue for a

Competitive Firm

Total Average Marginal
Quantity Price Revenue Revenue Revenue
(Q) (P) (TR =P <X Q) (AR = TR/Q) (MR = ATR/AQ)
1 gallon $6 $ 6 $6
$6
2 6 12 6
6
3 6 18 6
6
4 6 24 6
6
5 6 30 6
6
6 6 36 6
6
7 6 42 6
6

8 6 48 6
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PROFIT MAXIMIZATION AND THE
COMPETITIVE FIRM'S SUPPLY CURVE

* The goal of a competitive firm 1s to maximize
profit.

» This means that the firm will want to produce the
quantity that maximizes the difference between total

revenue and total cost.
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Table 2 Profit Maximization: A Numerical Example

Total Total Marginal Marginal Change
Quantity Revenue Cost Profit Revenue Cost in Profit
(Q) (TR) (TO) (TR-TC) (MR = ATR/AQ) (MC = ATC/AQ) (MR - MCQ)
0 gallons $ 0 $ 3 —$3
$6 $2 $4
1 6 5 1
6 3 3
2 12 8 4
6 4 2
3 18 12 6
6 5 1
4 24 17 7
6 6 0
5 30 23 7
6 7 —1
6 36 30 6
6 8 ="
7 42 38 4
6 9 —c]

3 438 47 1
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Figure 1

Costs
and
Revenue

MC,

P=MR,= MR,

MC

Profit Maximization for a Competitive Firm

The firm maximizes
profit by producing
the quantity at which
marginal cost equals
marginal revenue.

MC

Q; Qumax Q: Quantity
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PROFIT MAXIMIZATION AND THE
COMPETITIVE FIRM'S SUPPLY CURVE

 Profit maximization occurs at the quantity where
marginal revenue equals marginal cost.
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PROFIT MAXIMIZATION AND THE
COMPETITIVE FIRM'S SUPPLY CURVE

» When MR > MC Vincrease 0
» When MR < MC ¥ decrease Q
» When MR = MC ¥ Profit is maximized.
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Figure 2 Marginal Cost as the Competitive Firm’s Supply Curve

Price
This section of the
firm’s MC curve is MC
also the firm’s supply
P2 ...................... CUI’Ve
ATC
F)1 .............................................................................................
AVC
0 Q1 Q2 Quantity
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The Firm’s Short-Run Decision to Shut Down

e A shutdown refers to a short-run decision not to
produce anything during a specific period of time
i : i it ong.

» Exit refers to a long-run decision to leave the

market.
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The Firm’s Short-Run Decision to Shut Down

The firm considers its sunk costs when deciding to
exit, but 1ignores them when deciding whether to

» Sunk costs are costs that have already been committed
and cannot be recovered.
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The Firm’s Short-Run Decision to Shut Down

The firm shuts down 1f the revenue 1t gets from

producing 1s less than the variable cost of
diieti

lownif TR < VC
lown if TR/Q < VC/Q
lown1f P < AVC
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Figure 3 The Competitive Firm’'s Short Run Supply Curve

Costs
Firm’s short-run

If P> ATC, the firm supply curve
will continue to
produce at a profit.

AN

MC

ATC

If P> AVC, firm will

continue to produce
in the short run. \

Firm
shuts
down if
P<AVC

AVC

0 Quantity
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The Firm’s Short-Run Decision to Shut Down

* The portion of the marginal-cost curve that lies
above average variable cost 1s the competitive

-~ firm’s short-run supply curve.
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The Firm’s Long-Run Decision to Exit or Enter a
Market

* In the long run, the firm exits 1f the revenue it
would get from producing 1s less than 1ts total cost.

Tuvit s €TD — T
* °XIU1I /X~ 1C

+ Exit if TR/Q < TC/Q
+ Exitif P < ATC
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The Firm’s Long-Run Decision to Exit or Enter a
Market

* A firm will enter the industry if such an action
would be profitable.

-~ Enterif 7R>17C

* Enter 1f TR/Q > TC/Q

e Enterif P> ATC
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Figure 4 The Competitive Firm’'s Long-Run Supply Curve

Costs
Firm’s long-run
supply curve MC = long-run S
Firm \
enters if
P>ATC \_ ATC
Firm
exits if
P<ATC

0 Quantity
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THE SUPPLY CURVE IN A
COMPETITIVE MARKET

* The competitive firm’s long-run supply curve 1s the
portion of 1ts marginal-cost curve that lies above

- average totalcost.
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Figure 4 The Competitive Firm’'s Long-Run Supply Curve

Costs

MC

Firm’s long-run
supply curve

N

ATC

Quantity
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THE SUPPLY CURVE IN A
COMPETITIVE MARKET

* Short-Run Supply Curve

* The portion of 1ts marginal cost curve that lies above

- average variablecost.

* Long-Run Supply Curve

e The marginal cost curve above the minimum point of its
average total cost curve.
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Figure 5 Profit as the Area between Price and Average Total

Cost

(a) A Firm with Profits

Price
MC ATC
Profit
P
ATC P=AR = MR
0 Q Quantity

(profit-maximizing quantity)
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Figure 5 Profit as the Area between Price and Average Total

Cost

(b) A Firm with Losses

Price

ATC

0 Q Quantity
(loss-minimizing quantity)
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THE SUPPLY CURVE IN A
COMPETITIVE MARKET

« Market supply equals the sum of the quantities
supplied by the individual firms in the market.
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The Short Run: Market Supply with a Fixed
Number of Firms

* For any given price, each firm supplies a quantity of
output so that i1ts marginal cost equals price.

» The market supply curve reflects the individual
firms’ marginal cost curves.
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Figure 6 Market Supply with a Fixed Number of Firms

Price

$2.00

1.00

(a) Individual Firm Supply

100

200

CuuDuongThanCong.com

Quantity (firm)

(b) Market Supply
Price

$2.00

1.00

0 100,000 200,000 Quantity (market)
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The Long Run: Market Supply with Entry and Exit

* Firms will enter or exit the market until profit 1s
driven to zero.

 In the long run, price equals the minimum of
average total cost.

* The long-run market supply curve 1s horizontal at
this price.
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Figure 7 Market Supply with Entry and EXxit

(a) Firm’s Zero-Profit Condition (b) Market Supply

Price Price

ATC
P = mlnlmum ............................................................................. - — Supply
ATC
0 Quantity (firm) 0 Quantity (market)

CuuDuongThanCong.com https://fb.com/tailieudientucntt


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

The Long Run: Market Supply with Entry and Exit

» At the end of the process of entry and exit, firms
that remain must be making zero economic profit.

» The process of entry and exit ends only when price
and average total cost are driven to equality.

* Long-run equilibrium must have firms operating at
their efficient scale.
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Why Do Competitive Firms Stay in Business If
They Make Zero Profit?

 Profit equals total revenue minus total cost.

» Total cost includes all the opportunity costs of the

firm.

* In the zero-profit equilibrium, the firm’s revenue
compensates the owners for the time and money

they expend to keep the business going.
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A Shift in Demand in the Short Run and
Long Run

* An increase 1n demand raises price and quantity 1n
the short run.

* Firms earn profits because price now exceeds
average total cost.
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Figure 8 An Increase in Demand in the Short Run and Long Run

(a) Initial Condition

Firm Market
Price FiEs
MC ATC Short-run supply, S
P, Long-run
supply
Demand, D;

0 Quantity (firm) 0 Q1 Quantity (market)
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Figure 8 An Increase in Demand in the Short Run and Long Run

Price

Profit

(b) Short-Run Response
Firm

Price

Market
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Figure 8 An Increase in Demand in the Short Run and Long Run

(c) Long-Run Response
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Why the Long-Run Supply Curve Might Slope
Upward

Some resources used 1in production may be available
only in limited quantities.

Firms may have different costs.
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Why the Long-Run Supply Curve Might Slope
Upward

* Marginal Firm
* The marginal firm 1s the firm that would exit the market

-~ if the price were any lower.
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Summary

* Because a competitive firm 1s a price taker, 1ts
revenue 1s proportional to the amount of output it

nrodiicec
t}l ULluuviuvo.

* The price of the good equals both the firm’s average
revenue and 1ts marginal revenue.
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Summary

* To maximize profit, a firm chooses the quantity of
output such that marginal revenue equals marginal

PaYa Yok
CUJDL.

This 1s also the quantity at which price equals
marginal cost.

Therefore, the firm’s marginal cost curve 1s its
supply curve.
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Summary

* In the short run, when a firm cannot recover its
fixed costs, the firm will choose to shut down

aYa a
(JUIL1C V 9

average variable cost.
* In the long run, when the firm can recover both

fixed and variable costs, 1t will choose to exit if the
price 1s less than average total cost.
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Summary

* In a market with free entry and exit, profits are
driven to zero in the long run and all firms produce

~at the effictent scale.

* Changes in demand have different effects over
different time horizons.

* In the long run, the number of firms adjusts to drive
the market back to the zero-profit equilibrium.
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