
Copyright©2004  South-Western

§éc quyÒn b¸n

CuuDuongThanCong.com https://fb.com/tailieudientucntt

http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt


Copyright © 2004  South-Western

Giíi thiÖu

Trong nhiÒu tr−êng hîp, b»ng ph¸t minh s¸ng
chÕ ®em l¹i sù ®éc quyÒn vµ ng¨n c¶n sù c¹nh 

tranh.
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§éc quyÒn b¸n

Đặc điểm

• Chỉ có 1 nguời bán một loại sản phẩm hoặc dịch vụ
mà không có sản phẩm, dịch vụ thay thế gần gũi

• Rào cản lớn cho phép hãng có lợi nhuận kinh tế dài
hạn

• Hãng ấn định giá, có sức mạnh thị trường lớn

• Thông tin không hoàn hảo
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•Là người sở hữu các nguồn lực không có sự thay thế gần gũi

•Nếu bạn sở hữu mọi nguồn dầu lửa, ai có thể kinh doanh trong ngành lọc dầu?

•Công ty nhôm của Mỹ (ALCOA) đã có thời kỳ sở hữu 90% các mỏ quặng bauxite trên thế
giới.

•Các vấn đề trong đầu tư vốn và cong nghe

•Lựa chọn sản phẩm đòi hỏi phải có sự đầu tư tư bản lớn và liên tục.

•Tại sao không thể gia nhập được vào thị trường sản xuất bộ vi xử lý (chip) máy tính và cạnh
tranh với IntelIntel?

•Tính kinh tế của quy mô

•Chi phí bình quân và giá thấp sẽ loại bỏ được các đối thủ

•Hãng có quy mô lớn nhất có thể sản xuất tại mức chi phí bình quân thấp nhất

•Quy định hợp pháp của Chính phủ

•Giấy phép, bản quyền, bằng phát minh, chứng nhận hợp pháp, thuế nhập khẩu

•Cartel

C¸c hµng rµo gia nhËp
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H×nh 5-1

LAC

LMC

S¶n l−îng (Kilowatts)

P
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K
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w
a
tt

§−êng chi phÝ cña ®éc quyÒn tù nhiªn: Tr−êng hîp
ngµnh ®iÖn
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• §−êng cÇu cña h·ng = ®−êng cÇu thÞ tr−êng
• H·ng ®éc quyÒn b¸n lµ mét ngµnh

§−êng cÇu cña nhµ ®éc quyÒn
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§−êng cÇu h·ng c¹nh tranh hoµn h¶o vµ
h·ng ®éc quyÒn b¸n

H×nh 5-3 (a) vµ (b)

d = D

Q

(b)

§−êng cÇu h·ng ®éc quyÒn b¸n

d

q

(a)

§−êng cÇu h·ng canh tranh hoµn h¶o

G
i¸

G
i¸
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§éc quyÒn b¸n C¹nh tranh hoµn h¶o

Mét ng−êi b¸n

CÇu h·ng lµ cÇu thÞ tr−êng
dèc xuèng

Muèn b¸n nhiÒu ph¶i h¹
gi¸ xuèng

MR < P

V« sè ng−êi b¸n

CÇu hoµn toµn co gi·n
(ChÊp nhËn gi¸)

B¸n toµn bé s¶n l−îng t¹i 
møc gi¸ thÞ tr−êng

Mäi ®¬n vÞ hµng ho¸ ®Òu
®−îc b¸n cïng mét gi¸
(P = MR)

§−êng cÇu cña nhµ ®éc quyÒn
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H×nh 5-4

P1

MR = vïng A – vïng B
MR<P

S¶n l−îngQ + 1Q

P2

Vïng A (+)
T¨ng thªm

Vïng B (–)

MÊt ®i

§−êng cÇu D = AR

D

G
i¸

Doanh thu cËn biªn: 
Lu«n nhá h¬n gi¸

CuuDuongThanCong.com https://fb.com/tailieudientucntt

http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt


Copyright © 2004  South-Western

Figure 25-5, Panel (a)

Chi phÝ, doanh thu vµ lîi nhuËn cña ®éc
quyÒn
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Figure 25-5, Panels (b) and (c)

Chi phÝ, doanh thu vµ lîi nhuËn cña ®éc
quyÒn
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• Lùa chän s¶n l−îng: MR=MC
• S¶n xuÊt lín h¬n møc MR = MC

• Chi phÝ cËn biªn > doanh thu cËn biªn. Thu hÑp s¶n l−îng sÏ t¨n
glîi nhuËn

• S¶n xuÊt nhá h¬n møc MR = MC
• Chi phÝ cËn biªn < doanh thu cËn biªn. Më réng s¶n l−îng sÏ
t¨ng lîi nhuËn

• Ên ®Þnh gi¸
• Mét h·ng ph¶i ®Æt gi¸ cho s¶n phÈm cña m×nh nh»m
môc ®Ých tèi ®a ho¸ lîi nhuËn do h·ng gÆp ®−êng cÇu thÞ
tr−êng dèc xuèng.

Tèi ®a ho¸ lîi nhuËn

CuuDuongThanCong.com https://fb.com/tailieudientucntt

http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt


Copyright © 2004  South-Western

H×nh 5-6

Tèi ®a ho¸ lîi nhuËn

MC

S¶n l−îng
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H×nh 5-7

X¸c ®Þnh lîi nhuËn
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Tèi ®a hãa lîi nhuËn vµ ®Æt gi¸

MC

Q*

P*

P

Q

ATC

ATC*

∏max

Q* : MR=MC
P*:  Phô thuéc vµo Q* vµ D
∏max= Q* (P* - ATC*)

§Þnh gi¸ P*:( quy t¾c ngãn tay c¸i)

ChØ sè Lerner ®o søc m¹nh ®éc quyÒn

P M C

E d

* =
+1 1

L P MC
P

= − 0≤ L≤ 1

Monopoly does not guarantee 

profit but there can be above

-normal profit even in the 

long run

E D
MR

MC*

= - 1/Ed
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H×nh 5-8

§éc quyÒn cã thÓ bÞ lç???

Lç

MR

Pm

C 1

Qm

D

ATC

MC

S¶n l−îng

G
i¸

A

CuuDuongThanCong.com https://fb.com/tailieudientucntt

http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt


Copyright © 2004  South-Western

Kh«ng cã ®−êng cung trong ®éc quyÒn
b¸n

P1

P2

P

Q1= Q2

MR1

D1

MR2

D2

MC

Q

MR1 D1

D2

MR2

MC
P1=P2

P

Q
Q1       Q2

Sù dÞch chuyÓn cña cÇu chØ dÉn ®Õn sù thay
®æi cña gi¸ hoÆc l−îng chø kh«ng ph¶i c¶ hai
(kh«ng cã mèi quan hÖ 1:1 gi÷a gi¸ vµ l−îng)
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MÊt kh«ng tõ søc m¹nh ®éc
quyÒn

P

Q

D

MR

MC

Q*

P*

P1

Q1

E

A

B

MÊt kh«ng
tõ CS

MÊt kh«ng tõ PS

H

I
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• Ph©n biÖt gi¸
• B¸n cïng mét lo¹i s¶n phÈm víi nhiÒu møc gi¸ kh¸c nhau nh−ng

kh«ng liªn quan ®Õn chi phÝ s¶n xuÊt ra chóng (chi phÝ s¶n xuÊt
gièng nhau).

• ThiÕt lËp c¸c møc gi¸ kh¸c nhau cho cïng mét s¶n phÈm ®Ó ph¶n
¸nh sù kh¸c nhau vÒ chi phÝ cËn biªn trong viÖc cung cÊp c¸c
hµng ho¸ ®ã cho c¸c nhãm tiªu dïng kh¸c nhau.

• §iÒu kiÖn ph©n biÖt gi¸
• H·ng ph¶i cã ®−êng cÇu dèc xuèng.
• ThÞ tr−êng tæng thÓ ph¶i ®−îc chia thµnh nhiÒu thÞ tr−êng nhá víi

hÖ sè co gi·n cña cÇu theo gi¸ kh¸c nhau.
• ThÞ tr−êng nhá ph¶i t¸ch biÖt ®Ó hµng ho¸ kh«ng mua ®i b¸n l¹i 

gi÷a ng−êi tiªu dïng.

Ph©n biÖt gi¸: lîi nhuËn cao h¬n
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Figure 25-9

VÝ dô:
Ph©n biÖt gi¸ häc phÝ
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Ph©n biÖt gi¸ hoµn h¶o
(cÊp 1)

• Lµ viÖc ®Æt cho mçi kh¸ch hµng mét møc gi¸ tèi ®a mµ anh ta s½n 
sµng tr¶ cho tõng ®¬n vÞ hµng ho¸ ®−îc b¸n ®Ó chiÕm thªm toµn bé
thÆng d− tiªu dïng. 

• NÕu hOng më réng s¶n l−îng ®Õn Q1, lîi nhuËn biÕn ®æi (PS) cña
hOng sÏ lµ phÇn diÖn tÝch d−íi ®−êng cÇu trªn ®−êng MC (dien tich
ABC)

Q

B
MC

D
MR

Q1

P1
PS=TR-VCA

C
O
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Ph©n biÖt gi¸ cÊp 2 vµ cÊp 3

Q1 Q2 Q3

P1

P2

P3
Q

P

Mua Ýt gi¸ cao
Mua nhiÒu h¹ gi¸

PhÇn CS mµ ng−êi b¸n
chiÕm do ®Æt gi¸ cao
h¬n nÕu mua Ýt

Q1       Q2

P1

P2

Q

P

Gi¸ cao cho ng−êi giµu
Gi¸ thÊp cho ng−êi nghÌo

PhÇn CS mµ ng−êi b¸n
chiÕm do ®Æt gi¸ cao h¬n
cho ng−êi giµu
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M« h×nh ph©n biÖt gi¸ cÊp 3

D1MR1

D2MR2

Q

P

Q

P

Q

P

D1+D2= DT

MR1+MR2= MRT

Tai Q0 : MR1=MR2=MC; Q0 =Q1+Q2

Cach xac dinh:
Q0: MC=MRT ; Q1: MC=MR1

Q2: MC= MR2

Q1 Q2

P1 P2
Po

Q0
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ThÆng d− tiªu dïng vµ thÆng d− s¶n 
xuÊt trong ng¾n h¹n

-§−êng cÇu D ph¶n ¸nh MU --
T¹i miÒn MU>P ng−êi tiªu dïng cã
lîi
-Ng−êi tiªu dïng thu ®−îc th¨ng d−
tiªu dïng tõ tÊt c¶ c¸c ®¬n vÞ trõ ®¬n 
vÞ cuèi cïng
-ThÆng d− tiªu dïng lµ diÖn tÝch
d−íi ®−êng cÇu D, trªn møc gi¸

-§−êng cung S ph¶n ¸nh MC --
T¹i miÒn MC<P ng−êi s¶n xuÊt cã
lîi
-Ng−êi s¶n xuÊt thu ®ù¬c thÆng d−
s¶n xuÊt tõ tÊt c¶ c¸c ®¬n vÞ trõ ®¬n 
vÞ cuèi cïng
-ThÆng d− s¶n xuÊt (lîi nhuËn biÕn
®æi) lµ diÖn tÝch trªn ®−êng cung S, 
d−íi møc gi¸

D=MU
P

Q

CS
S=MC

P

Q

PS

PS
P c Q

=
−( )
2a

c

CS=(a-p)Q/2
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The EndThe End
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WHAT IS A COMPETITIVE MARKET?

• A perfectly competitive market has the following 
characteristics:
• There are many buyers and sellers in the market.

• The goods offered by the various sellers are largely the 
same.

• Firms can freely enter or exit the market.
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WHAT IS A COMPETITIVE MARKET?

• As a result of its characteristics, the perfectly 
competitive market has the following outcomes:
• The actions of any single buyer or seller in the market 
have a negligible impact on the market price.

• Each buyer and seller takes the market price as given. 
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WHAT IS A COMPETITIVE MARKET?

• A competitive market has many buyers and sellers 
trading identical products so that each buyer and 
seller is a price taker.
• Buyers and sellers must accept the price determined by 
the market.
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The Revenue of a Competitive Firm

• Total revenue for a firm is the selling price times 
the quantity sold.

TR = (P TR = (P ×××××××× Q)Q)
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The Revenue of a Competitive Firm

• Total revenue is proportional to the amount of 
output.
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The Revenue of a Competitive Firm

• Average revenue tells us how much revenue a firm 
receives for the typical unit sold.

• Average revenue is total revenue divided by the 
quantity sold.
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The Revenue of a Competitive Firm

• In perfect competition, average revenue equals the 
price of the good.

Average Revenue =
Total revenue

Quantity

Price Quantity

Quantity

Price

=
×

=
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The Revenue of a Competitive Firm

• Marginal revenue is the change in total revenue 
from an additional unit sold.

MR =MR =∆∆TR/ TR/ ∆∆QQ
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The Revenue of a Competitive Firm

• For competitive firms, marginal revenue equals the 
price of the good.
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Table 1 Total, Average, and Marginal Revenue for a 
Competitive Firm
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PROFIT MAXIMIZATION AND THE 
COMPETITIVE FIRM’S SUPPLY CURVE

• The goal of a competitive firm is to maximize 
profit.

• This means that the firm will want to produce the 
quantity that maximizes the difference between total 
revenue and total cost.
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Table 2 Profit Maximization: A Numerical Example
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Figure 1 Profit Maximization for a Competitive Firm
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Quantity0

Costs

and

Revenue

MC

ATC

AVC

MC 1

Q1

MC 2

Q2

The firm maximizes
profit by producing 
the quantity at which
marginal cost equals
marginal revenue.

QMAX

P = MR 1 = MR 2 P = AR = MR
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PROFIT MAXIMIZATION AND THE 
COMPETITIVE FIRM’S SUPPLY CURVE

• Profit maximization occurs at the quantity where 
marginal revenue equals marginal cost.
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PROFIT MAXIMIZATION AND THE 
COMPETITIVE FIRM’S SUPPLY CURVE

• WhenMR > MC ���� increase Q

• WhenMR < MC ���� decrease Q

•• WhenWhen MR = MC MR = MC �������� Profit is maximizedProfit is maximized..
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Figure 2 Marginal Cost as the Competitive Firm’s Supply Curve

Copyright © 2004  South-Western

Quantity0

Price

MC

ATC

AVC

P1

Q1

P2

Q2

This section of the
firm’s MC curve is
also the firm’s supply
curve.
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The Firm’s Short-Run Decision to Shut Down

• A shutdown refers to a short-run decision not to 
produce anything during a specific period of time 
because of current market conditions.

• Exit refers to a long-run decision to leave the 
market.
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The Firm’s Short-Run Decision to Shut Down

• The firm considers its sunk costs when deciding to 
exit, but ignores them when deciding whether to 
shut down.
• Sunk costs are costs that have already been committed 
and cannot be recovered.
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The Firm’s Short-Run Decision to Shut Down

• The firm shuts down if the revenue it gets from 
producing is less than the variable cost of 
production.
• Shut down if TR < VC

• Shut down if TR/Q < VC/Q

• Shut down if P < AVC
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Figure 3 The Competitive Firm’s Short Run Supply Curve
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The Firm’s Short-Run Decision to Shut Down

• The portion of the marginal-cost curve that lies 
above average variable cost is the competitive 
firm’s short-run supply curve.
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The Firm’s Long-Run Decision to Exit or Enter a 
Market

• In the long run, the firm exits if the revenue it 
would get from producing is less than its total cost.
• Exit if TR < TC

• Exit if TR/Q < TC/Q

• Exit if P < ATC
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The Firm’s Long-Run Decision to Exit or Enter a 
Market

• A firm will enter the industry if such an action 
would be profitable. 
• Enter if TR > TC

• Enter if TR/Q > TC/Q

• Enter if P > ATC
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Figure 4 The Competitive Firm’s Long-Run Supply Curve
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THE SUPPLY CURVE IN A 
COMPETITIVE MARKET

• The competitive firm’s longlong--run supply curverun supply curve is the 
portion of its marginal-cost curve that lies above 
average total cost.
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Figure 4 The Competitive Firm’s Long-Run Supply Curve
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THE SUPPLY CURVE IN A 
COMPETITIVE MARKET

• Short-Run Supply Curve
• The portion of its marginal cost curve that lies above 
average variable cost.

• Long-Run Supply Curve
• The marginal cost curve above the minimum point of its 
average total cost curve.
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Figure 5 Profit as the Area between Price and Average Total 
Cost
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Figure 5 Profit as the Area between Price and Average Total 
Cost
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(b) A Firm with Losses
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THE SUPPLY CURVE IN A 
COMPETITIVE MARKET

• Market supply equals the sum of the quantities 
supplied by the individual firms in the market. 
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The Short Run: Market Supply with a Fixed 
Number of Firms

• For any given price, each firm supplies a quantity of 
output so that its marginal cost equals price.  

• The market supply curve reflects the individual 
firms’ marginal cost curves.  
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Figure 6 Market Supply with a Fixed Number of Firms
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The Long Run: Market Supply with Entry and Exit

• Firms will enter or exit the market until profit is 
driven to zero.

• In the long run, price equals the minimum of 
average total cost.

• The long-run market supply curve is horizontal at 
this price.
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Figure 7 Market Supply with Entry and Exit
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The Long Run: Market Supply with Entry and Exit

• At the end of the process of entry and exit, firms 
that remain must be making zero economic profit.

• The process of entry and exit ends only when price 
and average total cost are driven to equality.

• Long-run equilibrium must have firms operating at 
their efficient scale.
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Why Do Competitive Firms Stay in Business If 
They Make Zero Profit?

• Profit equals total revenue minus total cost.

• Total cost includes all the opportunity costs of the 
firm.

• In the zero-profit equilibrium, the firm’s revenue 
compensates the owners for the time and money 
they expend to keep the business going.
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A Shift in Demand in the Short Run and 
Long Run

• An increase in demand raises price and quantity in 
the short run.

• Firms earn profits because price now exceeds 
average total cost.
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Figure 8 An Increase in Demand in the Short Run and Long Run
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Figure 8 An Increase in Demand in the Short Run and Long Run
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Figure 8 An Increase in Demand in the Short Run and Long Run
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Why the Long-Run Supply Curve Might Slope 
Upward

• Some resources used in production may be available 
only in limited quantities.

• Firms may have different costs.
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Why the Long-Run Supply Curve Might Slope 
Upward 

• Marginal Firm
• The marginal firm is the firm that would exit the market 
if the price were any lower.

CuuDuongThanCong.com https://fb.com/tailieudientucntt

http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt


Copyright © 2004  South-Western

Summary

• Because a competitive firm is a price taker, its 
revenue is proportional to the amount of output it 
produces.

• The price of the good equals both the firm’s average 
revenue and its marginal revenue.
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Summary

• To maximize profit, a firm chooses the quantity of 
output such that marginal revenue equals marginal 
cost. 

• This is also the quantity at which price equals 
marginal cost.

• Therefore, the firm’s marginal cost curve is its 
supply curve.
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Summary

• In the short run, when a firm cannot recover its 
fixed costs, the firm will choose to shut down 
temporarily if the price of the good is less than 
average variable cost.

• In the long run, when the firm can recover both 
fixed and variable costs, it will choose to exit if the 
price is less than average total cost.
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Summary

• In a market with free entry and exit, profits are 
driven to zero in the long run and all firms produce 
at the efficient scale.

• Changes in demand have different effects over 
different time horizons.

• In the long run, the number of firms adjusts to drive 
the market back to the zero-profit equilibrium.
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