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MKT401.4 LT- Marketing QT
O Yéu cau sinh vién nghiém tac thirc hién cac

ndi quy, quy ché cta nha trwdng, dac biét la
van dé deo thé sinh vién.

1 Sinh vién bat budc phai deo thé bang day deo
cla nha trwdng khi vao trwdng, vao giang
dwdng, trong sudt budi hoc cling nhw khi df
lai trong khuon vien nha truong.

[0 KHONG DEO THE = KHONG VAO HOI TRUONG,

KHONG BU'Q'C PIEM DANH, KHONG BUQC
NHAN DE KIEM TRA, KHONG BU'QC DY THI.
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MKT401.4 LT- Marketing QT
O Can gilr gin vé sinh phong hoc ciing nhw trong

khudn vién nha truwdng va trén dudng pho,
tao nép sdng van hda va van minh hoc duwérng.

[0 Ren luyén y thirc ky luat, tac phong nhanh
nhen; nghiem tuc, trung thuc; di hoc dung
gidr, gilr trat tw; doc tai liéu, phan bién bai
gidng dé hoc tap co hiéu qua.
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MKT401.4_LT- Marketing QT

Giao trinh:

- (1) Giao trinh Marketing ly thuyét
(Trudng Pai hoc Ngoai thuong), PGS.TS. Lé
Binh Tuong (chu bién), NXB Giao duc,
2000.

- (2) Giao trinh Marketing quoc té (Truong

Pai hoc Ngoai thuong), PGS.TS. Nguyén

Trung Van (chu bién), NXB Lao dong - Xa

hoi, 2008.
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MKT401.4_LT- Marketing QT

1 Tai lieu tham khao chu yéu:

- International Marketing, Philip R.
Cateora, Mary C. Gilly, John L. Graham,
McGraw-Hill/Irwin, 14th edition, 2009.
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MKT401.4 _LT- Chuong trinh
mon hoc Marketing quoc tée

[T Chuong L. Khal quat chung vé Marketing

00 1 Y v A o 1 1 A e

va Marketing quoc té
Chuong II. MOi truong Marketing quoc té
Chuong III. Nghién cudu thi truong thé gidi

Chudng IV. Ké hoach hoa chién lugc
Marketing quoc té

Chuong V. Chién Iugc san pham qudc té
Chuong VI. Chién lugc gia quoc té
Chuong VII. Chién lugc phan phoi quoc té
Chuaong VIII. Chién lugc xuc tién quoc té
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MKT401.4_LT - Tién d® mén hoc
(tir 22/02 dén hét 19/04/2011)

[l 22/02: Chugng III (1)
01/03:

08/03:
15/03:
22/03:
29/03:
05/04:
12/04:

Chuong I1I (2)

Chuong 1V

Chuong V (1)

Chuong V (2) + Chuong VI (1)
Chuong VI (2)

Chuong VII (1)

Ngh| lé (c6 thé sé hoc bu theo

thong bao cua nha truong)

Néu hoc bu vao 16/04: Chuong VII (2)+

Chuong VIII (1)

19/4: Chuong VIII (2)


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

MKT401.4_LT- Marketing QT
Cach tinh diém hoc phan

Piém chuyén cdn (10%): Piém danh ngau
nhién ca IGp 4 lan (8 dlem) + Piém danh
ngau nhién moi sinh vién 1 [an (1 diém) +
Pbiém thudng (phat biéu y ki€n xay dung bai,
tra 10i cau hoi, phan bién bai giang: t6i da 1
diém).

Diém giita ky (30%): bai tap nhém +
thuyet trinh (theo huong dan cua thay Pham
Van Chién)

Diém cudi ky (60%): thi van dap (theo su

Pham Van Chién)
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MKT401.4 LT- Marketing QT

[0 Thoéng tin phan hoi vé giang vién va mon hoc:

- Truc tiép cho giang vién (DT 01 226 376 787).

- Cho giang vién phu trach Iép (thay Pham Van Chién).

- Phong Quan ly dao tao (tang 2 nha A).

- Giao vién chu nhiem ¢ Khoa chuyén nganh.

- B0 mon Marketing quoc té (Truéng Bo mon: PGS. TS.
Nguyéen Thanh Binh, Phong Quan ly dao tao, tang 2 nha
A, DT: 04 3259 5158, ext 205).

- Khoa Kinh té va Kinh doanh quoc té (Trudng Khoa:
PGS. TS. Bui Thi Ly, tang 2 nha B, BT: 04 3835 6801,
ext 518).

- Ban Giam hiéu (Hiéu truéng: GS. TS. Hoang Van Chau,
tang 8 nha A, BT: 04 3834 4403, ext 168).

N = N\

trudng hodc tai dia chi http://gac.ftu.edu.vn do Trung
tam dam bao chat lugng (tang 10 nha A) quan ly.
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MKT401.4 LT- Marketing QT

O Luu vy vé viéc lién lac vdi giang vién:

VUl |ong franH flen |ac qua Elen thoal (goi dién hay nhan

tin) trudc 8h hodc sau 21h, trir trudng hop khan cap.

- Uu tién lién lac qua email, vui long ghi ro trén tiéu dé
(subject): MKT401.4 - NGi dung hoi. Vi du:
MKT401.4 - Bai giang chucng III
MKT401.4 - Bai tdp chudng Gi
MKT401.4 - Thic mac vé két qua diém danh
- Xin vui lbng KHONG dua gidng vién vao danh sach ban
bé trén cac mang xa hoéi (Facebook, LinkedIn...) hoac
dam thoai truc tuyén (Yahoo!Messenger...).
- lG,ié;]jng vién KHONG ti€p sinh vién tai nha riéng vdi bat ky
y do gi.
- NGHIEM CAM t3ng qua dudi bat ky hinh thic nao.
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CAC VAN BAN PHAP LUAT LIEN QUAN DEN
HOAT PONG MARKETING

O Luat Canh tranh 2004

O Luat Thuong mai 2005

0 Luat Pau tu 2005

0 Luat Doanh nghiép 2005

0 Luat S& hitu tri tué 2005

O Luat chat lugng SP, HH 2007

O Luat bao vé quyén Igi NTD 2010
0 Phap Iénh Quang cao 2001

L] ...
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MKT401.4 LT - Luu y ve
phucong phap hoc va thi

[0 Thoi gian hoc trén I8p theo tin chi bi rut
ngan so vdi nién ché&; muc dé gan két
va ho trg trong I8p giam thiéu; lugng
thong tin cap nhat can trao ddi so vdi
ki€n thirc ly thuyét chuan trong giao
trinh khong ngung tang Ién PP sinh
vién can y thuc duoc viéc tu hoc
cua ban than minh va tiép can kién
thdc mot cach chu dong, sang tao,

- phu hop vdi hoan canh ca nhan.
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MKT401.4 LT - Luu y ve
phucong phap hoc va thi

[ Glang vién danh gia cao viéc sinh V|en
mot mat dam bao Ky luat chung va
thuc hién ding cac ch| dan, mat khac
tich cuc tham gia xay du’ng bai glang,
t|m hiéu them V€ cac van deé do giang
vién ggi y va trao doi trén I6p P Pp
sinh vién can co tac phong nhanh
nhen, nghiém tuc, tap trung nghe
de hiéu dung va du cac van dé duoc
néu ra, hoc dé hiéu, bién kién thu'c

 thanh hiéu biét cua ban than.



http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

MKT401.4 LT - Luu y ve
phucong phap hoc va thi

0 Thi van dap yéu cau sinh vién
PP p thuoc bai

»p P hi€u bai

P » dién dat tot

PP P giao tiép tot

»»P» ('ng phd véi nhirng tinh huéng bat
ngdo phat sinh
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MKT401.4 LT - Luu y ve
phucong phap hoc va thi

0 Khong c6 mot phuong phap giang duy
nhat, khdng co mot phucdng phap hoc
duy nhat, khong co6 mot phucng phap
lam viéc duy nhat »PP sinh vién can
thich nghi voi diéu kién hoc tap dat
muc tiéu hoc tap, dong thoi ren
luyén cac ky ndng dé cé thé lam viéc
co hiéu qua veé sau nay.
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, CHUONG5
CHIEN LUPQ'C SAN PHAM QT

1. Khal niém
2. Vong d&i san pham quoc té
3. Céc quyét dinh vé
phat trién san pham
4. Bao bi, nhan hiéu san pham

Nguyén Huyén Minh (FTU)
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- CHUONG 5 -
1. Khai niém san pham

1.1. Dinh nghia:

- xem GT Marketing LT (tr.73)

- SP = SP hiru hinh + SP v0 hinh

- SP = Hang hoa va/hoac dich vu

- Khai niém SP m¢& rdng héng hoa, dich
VU, Yy twdng, con nguoi, dia diem...

Theo AMA (1985): goods, services, ideas
Theo AMA (2007): offerings

Nguyén Huyén Minh (FTU)
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Figure 12.2 Service-Dominant

The Service Continuum Products _
(Intangible) Education

Ad agency

Health care |
Air travel
Restaurant
. etail store
_ utomobile
= House

Good-Dominant sugar
Products
(Tangible)
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232 PART THREE DESIGNING A CUSTOMER-DRIVEN MARKETING STRATEGY AND MARKETING MIX

JGURE 7.1

Three levels of product

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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- CHUONG 5 -
1. Khai niém san pham

1.2.5 céE dé cau thanh (1):

- xem GT Marketing LT (tr.74)

- Loi ich c 6t 16i : 1a gia tri st dung, hay
cdng dung cua san pham:

- S&n ph am hi én th wec: 1a két cau céc bd
phan cla san pham dwoc thé hién truc
tiép hay gian tiép dwdi dang vat chat;

Nguyén Huyén Minh (FTU)
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- CHUONG 5 -
1. Khai niém san pham

1.2. 5 cap do cau thanh (2).
- Sén pham mong doi: 1a tap hop nhirng thudc
tinh hay nhirng diéu kién ma khach hang trong
ch® hay ky vong khi mua san pham:

- San pham b é sung : 1a phan tang thém vao
san pham hién hiru nhirng dich vu, tién ich hay
oi ich khac dé thda man tdt hon yéu cau cua
Kkhach hang va tao sw khac biét so v&i san
bham canh tranh clng loai.

Nguyén Huyén Minh (FTU)
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- CHUONG 5 -
1. Khai niém san pham

1.2. 5 cap dd cau thanh (3):
- San ph am tiém nang: la toan bdé nhirng yéu
td tAng cwdng va thay doi cla san pham &
murc cao nhat cé thé trong twong lai. Néu nhw
san pham bd sung thé hién phan tang thém
vao san pham hém nay, thi san pham tiém
nang thé hién kha nang phat trién cda san
pham trong twong lai nham dac dinh hoa va
chiém wu thé canh tranh vuot troi.

Nguyén Huyén Minh (FTU)
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- CHUONG 5 -
1. Khai niém san pham

1.3. Phan loai sén pham:
- xem GT Marketing LT (tr. 7/78-82)

- Hang tieu dung (Consumer products): thwong
xuyéen/khong thwong xuyeén; lau bén/khong lau
bén...

- Hang cong nghi ép (B2B products): nguyén,
nhién vat liéu: linh kién, ban thanh pham; may
mac thiét bi; may van phong; van phong pham,
vat dung thwong ngay.

Nguyén Huyén Minh (FTU)
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- CHUONG 5 -
1. Khai niém san pham

1.4. Mét s6 lwu y vé cac dich vu:

-Tinh vo hinh (intangibility)
-Tinh dong th&i (simultaneity)
-Tinh kha bién (variability), hay

tinh khéng ddng nhat (heterogeneity)
-Khéng thé phan chia (inseparability)
-Khéng thé lwu kho, du trir (perishability)

Nguyén Huyén Minh (FTU)
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MARKETING-MIX DOI VOI DICH VU

[0 Marketing-Mix truyén thong v&i 4P:
- S&n pham (Product)
- Gia (Price)
- XUc tién (Promotion)
- Place (Phan phdi)
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MARKETING-MIX DOI VOI DICH VU

[0 3 yéu td dac thu dbi v&i cac dich vu:
- MGi trwdng vat chat (Physical evidence)
- Quy trinh nghiép vu (Process)
- Yéu t6 con ngudi (People)
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MARKETING-MIX DOI VOI DICH VU

[ Mot sO yeu to khac can lwu y:
- Tac phong chuyén nghiép (Professionalism)
- Dinh hwéng wu tién (Priority)
- Quan hé dbi tac (Partnership)
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- CHUONG 5 -
1. Khai niém san pham

1.5. Dinh vi sén pham:
- L& viéc xac dinh vij tri c ga san ph am cla
doanh nghiép so vé san ph am canh tranh
trong ti ém th d&rc c da ng woén ti€u dung .
- Lwa chon twr ngir, slogan/strapline, hinh anh,
logo, mau sac dac trwng.
- Mot s6 nguyén tac (ngwdi dau tién/nguoi
dan dau; nguyéen tac doi dau; quy tac Miller...)

Nguyén Huyén Minh (FTU)
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CHAPTER 6 SEGMENTATION, TARGETING AND POSITIONING 213
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FIGURE 6.3

A positioning map based on consumer
perceptions

Source: From L. Quinn, T. Hines and D. Bennison (2007)
‘Making sense of market segmentation: A fashion retailing

case’, European Journal of Marketing, 41(5/6). © Emerald
Group Publishing Limited, all rights reserved.

https://fb.com/tailieudientucntt
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What benefit does Southwest e | e
Airlines give customers that ' | “ -
underlies its “cost focus"
generic strategy? This ad and
the fext provide the answer.

ou'r

THE LowFae Afine
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hang B

Contrary to popular belief, this is not
the ideal physique for a bank.

These days, most banks aze groping for just sbout any kind of
opportanity they can get their hands on. Whether % linde Billy's passhook savings
account, of the cash mansgement responsibalities at William Se
s;v:?rgms;ttiqu -

Not Continental Bank, however. Rather than grasp indiscriminately at
eight different oppottunities at once, we've chosen
1o foxn . .
P our energies exclusively
on one: business banking. The resultis a bank undivided in

its snterests, and whally commined to serving vou, the
business banking customer.

I this convept sounds familiar,
thats because it 5. Bverywhere wu
look, in virtaally every American

of banking). forsard- thinkiog §

_ wa;éﬂ well ahead

P concentrane
set of haancsl

servives and products. Like corporate £ WP investment stzategies, for insmnce

, And 2 whole host of inpsvanve

Bestructunag advice. Capilization sleas

financial risk management tools b ranging from caps to captions

0 codlars 1o corsidors~ as well a5 a few that don't happen =

begin with the kewer )

So how has all this paring

. this channeling of resources,

this tightening of focus affected

ontinental Bank? W'

afinitely stronger

and more B ompetinive.
. nd so. o
mportantly, are our cligats

If you'd Bke 1o learn more sbout cur unigue singlemindedness, and how

try fwith the sole exception it can help your company grow, we sncourage you to ol

rormpanics are pulling s ther tentades. s at (312182857600 e, D7, i you'd prefer, we'd be

Ar Continental. 2

P we hopped on this speciabzation Bappy 10 Visit you in person. We can promise you ane Filing about our bankers-

they all have 2 maximum of teo legs @ Continental Bank

A new approach to business.

"of most ather banks Which

Figure 8.3

—

Market Segmentation Continental Bank is focused on a segment of business customess

rather than trying to be the bank for everyone. Advertisement reprinted with permission of
Continental Bank Corporation, 1994.

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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- CHUONG 5 - ——
2. VVong doi san pham qubc té

2.1. Khai niém vé vong ddi sdn pham (PLC):
- xem GT Marketing LT (tr. 86)

- CO thé coi, PLC la kho ang th 61 gian dwoc
tinh t e khi s an ph am dwort dwarathi

tr wonq cho dén khi n6 d‘wo’c rut kh @i thi
tr wrong.

- Vong doi san pham phu thudc vao nhiéu yeu
t6: nhu cau trén thi trwong, ban than san pham
va cac chinh séch hé tro cia DN, céc yéu to
mol trirong (KT, CN, Canh tranh...)

Nguyen Huyen Minh (FTU)
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2. \Vong d&i san pham quoc té

- CHUONG 5 -

2.1. Khai niém veé vong doi san pham (PLC):

BCG positions throughout the product life cycle:

—
Revenue / Profit

/"f

Question Mark | _ Star Cash Cow Dog
Introduction Growth Maturity Decline

Time

Y
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Growth
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Introduction
stage

Industry
sales

Industry
profits
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- CHUONG 5 - ——
2. VVong doi san pham qubc té

2.2. Bac diém cac giai doan (1):
- 4 gial doan: 1-Tham nhap, 2-Tang treong/Phat
trién, 3-B&o hoa/Chin mudi, 4-Suy tan.

- DS: Thap tdng nhanh, tdng cham dan va dat
cwe dai roi giam.

- LN: Am, bat dau tang, dat mdc cao roi giam.
- Muc tiéu: Gidi thiéu sdn pham, mé& rong thi
trwdng, gitr thi phan dé dat Igi nhuan, giam chi
phi dé tan thu.

Nguyén Huyén Minh (FTU)
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- CHUONG 5 - ——
2. VVong doi san pham qubc té

2.2. Dac diém cac giai doan (2):

- SP: Tiéu chuan, dich vu di kem, da dang hoa
kiéu dang mau ma, thu hep dan.

- Gia: 2 trrong hop:
+ Cao, gidm dan, 6n dinh va giam
+ Thap, tang dan, 6n dinh va gidm.

- Phan phoi: Chon loc, mé rong hé thdng, manh,
thu hep dan.

Nguyén Huyén Minh (FTU)
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CHUONG 5 =
2. VVong doi san pham qubc té

2.2. Dac diém cac giai doan (3):

- XUc tién:
+ Thu hat cha y, khuyén khich st dung thir
+ Tap trung vao toan bo cac nhom KH
+ Quang cao duy tri (NH), khuyén khich st
dung nhiéu
+ Gidm & murc toi thiéu & pha suy tan.

Nguyén Huyén Minh (FTU)
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CHUONG 5 =
2. VVong doi san pham qubc té

2.3. Y nghia thuc tién:
- Phoi hop dwoc céc thanh phan co ban cua
Marketing hén hgp mét cach hiéu qué'
- Kiém soat dwoc vé mat doanh so, chi ph| fo
nhuan dé phan bd dwoc tdt hon cac ngudn lyc;

- Pwa ra mot danh muc san pham toi wu (cf.
danh gia va lwa chon SBU trong chuwong KHH).

Nguyén Huyén Minh (FTU)
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CHUONG 5 =
2. VVong doi san pham qubc té

2.4.Vong doi san pham quoc té (IPLC):

- DPoc GT Marketing qudc té tr. 281 — 293.

- Lwu y 5 pha cua IPLC: Bdi m@i trong nwdc
— Doi méi ngoai nwéc — Tang trwdng va
chin muoi — Khap noi bat chwéc — Boi maoi
ngwoc chiéu.

Nguyén Huyén Minh (FTU)
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, CHU‘ONG 5 i i
3. Cac quyét dinh vé phat trién san pham

3.1. Ma tran Ansoff SProduct-Market Expansion Grid)

- SPHH/TTHH: Cung c6 va mé réng khai thac thi
trwrong hién tal. Market penetration

- SPHH/TT mé&i: Tim kiém thi trwéng mi cho san
phém hién tal. Market development

- SP m&i/TTHH: Phét trién sdn pham nham dap
(’ng toan dién nhu cau trén thj trwérng hién tai.
Product development

- SP m&i/TT meoi: BPa dang hoa SP, mé& rong TT

DiverSiﬁcation Nguyén Huyén Minh (FTU)
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, CHU‘ONG 5 i i
3. Cac quyét dinh vé phat trién san pham

3.1. The Starbucks case:

- Market penetration , first: making more sales to current
customers without changing its products.

- Market development , second: review new demographic
and geographical markets.

- Product development , third: offering modified or new
products to current markets (new reduced-calories options,
or chocolate beverage for non-coffee drinkers).

- Diversification : new Starbucks entertainment division,
casual clothing...

Nguyén Huyén Minh (FTU)
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’ CHU’\ONG 5
3. Cac quyét dinh vé phat trién san pham

3.2. Can cu lwa chon:
- Vong d&i san pham
- Tinh hinh thj trwéng (nhu cau, canh
tranh...)

- Muc tiéu, kha nang va nguon luc cla
doanh nghiép

Nguyén Huyén Minh (FTU)
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, CHU:ONG 5
3. Cac quyét dinh vé phat trién san pham

3.3. Cac buoc phat trién san pham maoi:
- Hinh thanh y twéng Idea generation
- Tuyén chon y twéng Idea screening & Concept testing
- Lap luan chirng kinh té ky thuat Business Analysis
- Thiét ké va tuyén chon mau Product development
- San xuat thr Production testing
- Ban th&r Test marketing

- S&n xuat hang hoat va thwong mai hda
Commercialization  Nouyen Huyn Minh (FTU)
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ExuiBiT 11-2 Product Development Process—United States and Japan

UNITED STATES JAPAN

Source: Adapted from Ford S. Worthy, “‘Japan’s Smart Secret Weapon,”” Fortune, August 12, 1991, p. 73.

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.1. Bao bi san Ehém (1):

- Vai tro va chirc nang (7P): Bao vé, Duy tri,
Mang véac, Can doi, Gidi thiéu, Thac day,
San sang.

- Phan loai: Bao bi thwong pham (bao bi
chtra dwng, bao bi ngoai) dwoc gan truc
tiép va dwoc ban cung; bao bi khéng c6
tinh chat thwong pham.

Nguyén Huyén Minh (FTU)
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.1. Bao bi san Ehém (2):

- M& vach san pham:

+ Khal niém

+ Céc hé thdng (UPC va EAN)

+ Phan tich ma vach
- Gi¢i thiéu mé 2 chiéu va nhirng (ng dung
bwoc dau trong doi song kinh té xa hol

Nguyén Huyén Minh (FTU)
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.1. Bao bi san Ehém (2):

- M& vach san pham:

+ Khéi niém: La viéc ma héa (danh ma so)
cho san pham theo mét quy tac chung nham
dam bao sv thuan tién tlr sédn xuat dén van
Chuyen phan ph0| va tieu dung trén pham vi
quoc gia va quoc té.

Nguyén Huyén Minh (FTU)
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.1. Bao bi san Ehém (2):

- Ma vach san pham:
+ Céac hé thong:
UPC: Universal Product Code (Bac My) va
EAN: European Article Number (EU, Nhat)
+ Phan tich ma vach:
M& QG-M4a DN-Ma MH-Chir so kiém tra

Nguyén Huyén Minh (FTU)
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.1. Bao bi san Ehém (2):

Ma QG:
VN: 893 Purc: 40-43, 440
Phap: 30-37 TQ: 690-695
Nhat: 45 va 49 Thuy Sy: 760-769
Nga: 46 USA: 00, 01, 03, 06-13

Anh: 50

Nguyén Huyén Minh (FTU)
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CHUONG 5
4. Bao bi va nhan hiéu san pham

4.2. Nhé&n hiéu san pham:
- Brand vs Trademark (theo AMA, theo
WIPO, theo thwec tién kinh doanh)

- Nhan hi éu vs th wong hi éu trong tiéng Viét
- Nhan hiéu theo B0 Luat Dan sw ci (d. 785)
- Nhan hiéu theo Luat SHTT (d. 4.16 va d. 72)
- C4c thanh phan cda nhan hiéu

- Cac ndi dung lien quan

Nguyén Huyén Minh (FTU)
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-CHUONG 5 -
4. Bao bi va nhan hiéu san pham

4.2. Nhan hiéu san pham:

- Brand : Name, term, sign, symbol, design or a
combination of them.

- Trademark : A distinctive sign which identifies
certains goods or services as those produced or
provided by a specific person or enterprise.(WIPO)

- Trademark : Any word, name, symbol or device,
slogan, package design or combination of these that
serves to identify and distinguishes a specific product
from others in the market Hlace or in trade.(ITA)

Nguyén Huyén Minh (FTU)
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-CHUONG 5 -
4. Bao bi va nhan hiéu san pham

4.2. Nhan hiéu san pham:

- Brand : Name, term, design, symbol,
or any other feature that identifies one

seller's good or service as distinct from
those of other sellers.|...]

(AMA, Dictionary of Marketing Terms, 2009)

Nguyén Huyén Minh (FTU)
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-CHUONG 5 -
4. Bao bi va nhan hiéu san pham

4.2. Nhan hiéu san pham:
- Trademark :[...] The legal term for
brand is trademark.
(AMA, Dictionary of Marketing Terms, 2009)

Nguyén Huyén Minh (FTU)
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...

-CHUONG 5 -

4. Bao bi va nhan hiéu san pham
4.2. Nhan hiéu san pham: (Theo Lu 4t SHTT, 2005)
Piéu 4. Giai thich tu nglr

Trong Luat naxi cac tu ngu dudi didy dudc hiéu nhu sau:

16. Nhan hieéu la dau hleu dung dé phan biét hang
hoa, dlch vu cua cac td chirc, cad nhan khac nhau.

17. N
18. N
19. N

nan
han

1an

niéu tap thé [..

niéu chdng n

niéu lién két

thé dang Ky, trung
pham, dich vu cting loai ho3c tudng tu nhau hoic cé
lién quan vdi nhau.

20. Nhan hiéu noi tleng la nhan hiéu dugc ngu’dl tieu

dling biét dén rong rai trén toan I&nh thd Viét Nam.
Nguyén Huyén Minh (FTU)

[...]

]

han [...]

a cac nhan hiéu do cung mot chu

hodc tuong tu nhau dung cho san
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-CHUONG 5 -
4. Bao bi va nhan hiéu san pham

4.2. Nhan hiéu san pham: (Theo Lu 4t SHTT, 2005)

Piéu 72. Diéu kién chung d6i v8i nhan hiéu dudc bao ho

Nhan hiéu dudc bao ho néu dap Ung cac diéu kién
sau day:

1. La dau hiéu nhin thay dudc dudi dang chir
cai, tu ngu’ hinh vé&, hinh anh ke ca hinh
ba chiéu hoac su két hgp cac yéu to c'lo,
dugc thé hién bang mot hodac nhiéu mau
sac;

2. Co kha nang phan biét hang hoa, dich vu cua
chu s@ htu nhan hiéu v8i hang hoa dich vu cua
chu thé khac.

Nguyén Huyén Minh (FTU)
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THE MARKETING-MIX
& PRODUCTS

Product Mix (Product portfolio) decisions:

Product Mix: full set of a firm’s products

and variants across all markets served.
Product line: group of products closely

related to each other.

ProC

uct Mix width: number of product lines

ProgC

uct line length: number of items

ProgC

uct line depth: number of variants
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THE MARKETING-MIX
& PRODUCTS

Product Mix (Product portfolio) decisions:

Unilever:
Pers. care, Home care, Foods (Mix width)

Lifebouy, Lux, Pond’s, Sunsilk, Dove...
(product line length)

Dove brand: soap, body washes,
shampoos, conditioners, deodorants...
(product line depth)
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THE MARKETING-MIX
& PRODUCTS

Product Mix (Product portfolio) decisions:

- Colgate:

Oral care, Pers. care, Household care...
(Mix width)

Colgate Total, Colgate Tartar Control,
Colgate 2in1, Colgate Cavity Protection,
Colgate Sensitive, Colgate Fresh
Confidence, Colgate Max Fresh, Colgate
Simply White, Colgate Sparkling White...
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THE MARKETING-MIX
& PRODUCTS

How to lengthen a company’s product line?

- By line stretching: downwards (Mercedes
C-class), upwards (Lexus, Infinity, Acura)
or both ways.

- By line filling: by adding more items within
the present range of the line (Solar-
powered Walkman, waterproof Walkman...)
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Oxydol 1914

Ilvory Snow 1930

Dreft 1933

Tide 1946

Cheer 1950

Dash 1954

Bold 1965

Gain 1966

Era 1972

Solo 1979

Liquid Tide 1984

Liquid Bold-3
1985

Liquid Cheer 1986

Liquid Lemon Dash
1987

Tide with bleach
1988

Liquid Dreft 1989

Liquid Ivory Snow
1989

Laundry Detergents Toothpastes

Gleem 1952
Crest 1955
Denquel 1980

Bar Soaps

lvory 1879
Kirk’s 1885
Lava 1893
Camay 1926
Zest 1952
Safeguard 1963
Coast 1974

Deodorants

Secret 1956 | Prell 1946
Sure 1972
1961

Pert Plus 1979

lvory 1983

Product mix width

Shampoos

Head & Shoulders

Coffees

Folgers
(vacuum packed)
1850

Instant Folgers
(coffee crystals)
1963

Instant High Point
1975

Folgers
(decaffeinated)
1984

Instant Folgers
(decaffeinated)
1984

Folgers
(Special Roast Flaked)
1986

Folgers
(Gourmet Supreme)
1989

<_*___——%—)

The Concepts of Product Mix Width and Depth Applied to Selected Procter & Gamble
Products Source: “Facts About Procter & Gamble” (Procter & Gamble, January 1992), pp. 5-9. Reprinted
by permission of Procter & Gamble.

Figure 9.3

CuuDuongThanCong.com https://fb.com/tailieudientucntt


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Brand development

Exisiting New Product
Product
Existing Line Extension |Brand extension
Brand Name | (Nestle’s Ski | (Kimberly-
youghurt Clark’s Huggies)
range)
New Brand Multibrands New brands
Name (Procter&Gam | (Matsushita)
ble)
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-CHUONG 5 -
4. Bao bi va nhan hiéu san pham

4.3. Van dé xay dwng, phat trién va bao vé thuong
e, —

- Doanh nghiép chi c6 thé dang ky nhan hiéu dé
dwoc bao hd. Thwong hiéu — bao gdm ca cac
yéu to vo hinh — khéng thé dwoc dang ky.

- Doanh nghiép can c6 y thirc xay dwng va tw
bao vé thwong hiéu cua minh, vi thwong
hiéu la tai san vo hinh va la cho dieng lau dai
trong tiém thiec va trai tim cda khach hang.

Nguyén Huyén Minh (FTU)
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BEST GLOBAL BRANDS

2010 RANKINGS Frint

Ranl Bladl Brand Country of Origin Sector Erand Yalue {($m) C itnge
Fank Brand Value

1 1 (Ceafply  United States Beverages 70452 2%

2 2 EEE_*::;: Lnited States Eusiness Services b 727 T

3 3 Microsoit United States Computer Software 60,895 7%

4 7 Google United States Internet Services 43557 36%

5 i @ United States Diversified 42 808 -10%

& G -{‘_{l Lnited States Festaurants ST 4%

T & @ LInited States Electronics AES 4%

g 5 NOKILA Finland Electronics 29 495 -15%

2 10 mﬂep United States Media 28,731 1%

10 11 @ United States Electronics 26,867 12%

CuuDuongThanCong.com

https://fb.com/tailieudientucntt
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TOP 100 Most Valuable Global Brands 2010

b Prand 2010 (M) Change 2010
vs. 2009 BRAND
1 Google a0 1% EQUITY
g FE=e 86,383 30% —
3 | 83,153 32% BRAND
4 Microsoft 76,344 0% CONTRIBUTION
5 (bealSy 67983 1% X
6 66,005 1% BRAND
7 Warlhorg 57,047 15% MOMENTUM
8 PEBHEE 52,616 -14%

CHINA MOBILE

(BrandZ method)

45,004 -25%

0o @ 44,404 A7%

vodafone

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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Brand = Brand name + Brand mark

Types of brands:

-Manufacturer brands
-Distributor/Store/Private brands
-Licensed brands

-Co-branding
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Brand equity: the marketplace
value of a brand based on

reEutation and goodwill.

4 levels of a brand value:
(4 cap do0 cua gia tri thucgng hiéu)

-Brand awareness (nhan biét)
-Brand acceptability (chap nhan)
-Brand preference (ua thich)
-Brand loyalty (trung thanh)

ccccccccccccccccc
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4 cap dé cua gia tri thwong hiéu:

- Hai cap dé dau tién thién vé hiru hinh

- Hai cap dd tiép theo thién vé vo hinh

- Cap do cudi cuing la cap do co tinh bén
virng cao nhat, gan két khach hang, bao
vé uy tin thwong hiéu
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~ CHUONGE
CHIEN LU'OC GIA QUOC TE

Giao trinh Marketing Iy thuyét, tr. 100 — 122
Gido trinh Marketing quoc té, tr. 328 - 376

1. Khal niém va cac muc tiéu
2. Cac can cw xac dinh gia QT
3. CAc loai gia quoc té

4. CAc chién lvoc vé gia QT
5. Quy trinh xac dinh gia QT

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
1. Khai niém va cac muc tiéu

1.1. Khai niém:
- Gi&: khoan tién, lwong hang héa hay nhirng
dich vu ma ngu®i mua can bo ra dé doi lay
nhirtng hang hda hay dich vu tr ngwoli ban.
- Gia qu éc té: hinh thai tién té qudc té cua gia
tri san pham, dwoc hinh thanh thédng qua canh
tranh va quan hé cung cau trén pham vi thé gioi.
» Gia quoc té la mirc gia dai dién cho mot loai
hang hoa trén thi trwc‘)’n% gquoc té.

"‘Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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- CHUONG 6 -
1. Khai niém va cac muc tiéu

1.1. Khai niém:

- 3 diéu ki én:

+ la gia cla cac hop dong thwong mai thong
thwong, giao dich véi khoi lvong [&n

+ duwoc ky két bang dong tien tw do chuyén
ddi ($, €, £, ¥...)

+ la gia & nhirng trung tam quan trong nhat
trong mau dich quobc té vé mat hang do.

Nguyén Huyén Minh (FTU)


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

- CHUONG 6 -

1. Khai niém va cac muc tiéu

1.1. Khal niém:

- Cach tham kh ao:

+ tai cac S&, Trung tam giao dich
thong

+ Gia cla nwdc xuat/nhap khau c
+ Gia cua nwédc sdn xuat/cung ca

Nguyén Huyén Minh (FTU)

truyén

"G yéu

0 cha yéu
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- CHUONG 6 -
1. Khai niém va cac muc tiéu

1.2. Cac muc tiéu (tdng thé/cuc bd):

T.2.1. Muc teu lol nhuan.
- Loi nhuén tuyét d6i : m= TR - TC
- Loi nhuan twong doi: 11 (%)
- Loi nhuan trwde thué/sau thué
- CAc chi s6 khac (ROR/ROI...)
1.2.2. Muc tiéu doanh soé:
TR=P x O

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
1. Cac muc tiéu cua chinh sach gia

1.2.3. Muc tiéu thi phan:
- Thi phan, hay thi phan tuyét doi (MS) 1a ty
|& phan tram gitra doanh thu hay lwong ban
cia DN so v@i tdbng doanh thu hay lwong ban
trong wng trén toan bo khu vuwc thi treong.
- Thi phan twong déi (RMS) la ty 1é gitra
doanh thu hay lwong ban cua DN so v&i

doanh thu hay lwong béan cta doi thi canh
tranh manh nhat (s* dung cho mé hinh BCG).

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
1. Cac muc tiéu cua chinh sach gia

1.2.4. Cac muc tieu khac:

=~ 1ham nnhap i reong

- Tung san phdm mai ra thi trwdng
- Chon loc thi truvong
- M& réng thij trwvdng
- Bdo vé va chiém linh thi trwdng
» Day la cac muc tiéu tinh thé, phu hop véi

twng th&i ky cling nhw chién lwoc phat trién
cua doanh nghiép.

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cu xac dinh gia QT

2.1. Phan tich chi phi va gia thanh:
- Cac loai gia thanh va chi phi twong tng
- Gia ban = Gia thanh + %LN du kién
- VD: Ngwoi san xuat can c vao gia thanh
cbng xwong, nguoi ban lé can cr vao gia
thanh ban |é dé dinh gia ban sau khi da cbéng
ty 1€ % lai duw kién. Pac biét lvu y cac loai
thué, phi XNK trong GDTMQT.

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cw dinh gia

2.2. Can clr vao diém hoa von (BEP):
. |

- San lvong hoa von:
BEV = FC / (P — VC)
- Khéi lwong ban dat lgi nhuan muc tiéu:
TRV = (TR + EC) / (P — VC)
- Mién gidm gia toi wu; v<M <P
- Piém hoa von dudi/diém hoa von trén

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cw dinh gia

2.3. Can ct vao hé sb co gidn cau — gia (1):
“-H& s6 co gian cau gia (PED) la ty 1& so sanh
gitba % thay doi cua cau twong irng véi %
thay doi cua gia
- COng thuee tinh:
ep = (AQ/Qy) / (AP/P)

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cw dinh gia

2.3. Can ct vao hé sb co gidn cau — gia (2):
- Néu ep<-1:caucogian theo gia
e, =—1:cau co gidn don vi
(gid gidm bao nhiéu% thi cau tang bay nhiéu %)
-1 <e,<0:cau it co gidn (ko dang ké)
e, = 0 : cau khong co gién
e, > 0 : cau co gian nguoc (dac biét)
- Hé so co gidn chéo (CPED) gitra 2 mat hang

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cw dinh gia

2.4. Cac can cw dinh gia khac:
- Theo mure gia thi trrvong
- Theo cac giai doan cta vong d&i sdn pham
- Pinh gia theo cam nhan va tam ly khach hang

(Phuong phap dinh gia Gabor-Granger qua
khao sat, diéu tra khach hang tiém nang)

» Mot so loai (chién lwoc) gid dién hinh

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
2. Cac can cw dinh gia

2.4. Cac can cw dinh gia khac:
thanger gua khao
séat, diéu tra khach hang tiém nang qua hai mac
Gia (hguwdng tren va nguwéng duoi):
- V&i mire gia dwdi bao nhiéu tién thi quy khach
ko mua vi cho rang SP khdng ddm bado chat lwong?
- V6i mirc gia trén bao nhiéu tien thi quy khach ko
mua vi cho rang ndé qua dat?

Nguyén Huyén Minh (FTU)
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Theo phuwong thuec giao dich:

- CHUONG 6 -
3. Cac loai gia quodc té

t Gia Ky Kt thurc te

+ Gia dau gia quoc té

+ Gia dau thau quodc té

+ Gia yét bang S& giao dich quoc té
+ Gia tham khao

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
3. Cac loai gia quodc té

- Theo phwong phap tinh gia:

+ Gla co dinh (fixed price)

+ Gia linh hoat (flexible price)
+ Gia két hop

+ Gia di dong, gia truot (sliding scale price):

P. =P, (a+bxM,/M,+cxS,/S,)

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
4. Cac chién lwvoc gia quoc té

- Trong giai doan tham nhap

+ Skimming pricing
+ Penetration pricing

- Trong giai doan tang trwédng va chin muoi:
+ Differentiation pricing >>>

Nguyén Huyén Minh (FTU)
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- CHUONG 6 -
4. Cac chién lwvoc gia quoc té

Gia phan biét:

T T T T P e

neo khu vure dia ly

heo tinh chat hang héa

neo hinh anh clia san pham

Neo mua vu

neo céc dieu kién thwong mai quoc té (b 13 diéu kién theo
Incoterms 2000; 11 dieu kién theo Incoterms 2010)

Giéa leo thang (Price Escalation): tinh dén céc chi phi lam

hang XK, thué va lé phi, Iam phat, ty gia hoi doai, chi phi
giao dich, van tai va hao

uyen uyem/llnh (FTU)
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- CHUONG 6 -
4. Cac chién lwvoc gia qguoc té

[0 Mét s loai gia dién hinh khac (gia theo
tam ly khach hang, theo cam nhéan cua
nguwoi mua, theo xuat x&r hang hoa, gia
theo danh muc hang hoéa, gia timg
phén/gia tron goi, mua ban déi luu
(countertrade), chuyén gia (transfer
pricing), gia khong ché (administered
pricing)...)
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- CHUONG 6 -

5. Cac buwéc quyét dinh gia QT
Xac dinh muc tiéu & Ehwo’ng phap tinh gid

Xac din
thong, t
Du bao

1 chi phi (gia thanh SX, chi phi lwu

nué, phi XNK...)
tdng cau va lwong ban

Xac dinh gia canh tranh

Théng bao gia, dam phan, diéu chinh

Quyét dinh mirc gid ban toi wu (khung gia, biéu
gia, cac muc giam gia va chiét khau, phwong
an duw phong)  neuyén Huyen minh Fu)
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THE MARKETING-MIX
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FIGURE 6.4 Price

Possible value propositions . More  Thesame  Less

More

Benefits
=
<D
<
=
(9]
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: CHUONG 7 ,
CHIEN LUQ'C PHAN PHOI QT

1. Khai quat chung

2. Phwong thirc va kénh phan phoi

3. C4c trung gian phan phoi

4. CAc chién lwoc phan phdi dién hinh

Nguyén Huyén Minh (FTU)
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CHUONG 7
1. Khai quat chung

1.1. Khal niém:

- Phan phdi (distribution) 1a cac hoat
dong nham dwa hang hoa téi dia
diém va vao thdi gian ma KH mong
mudn mua ching. N6i cach khéc,
phan phdi bao gém toan bd hoat
dong dé dwa san pham tir NSX dén
NTD hoac nguwdi str dung.

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7
1. Khai quat chung

1.1. Khal niém:

- Cac hoat dong Marketing lién quan
dén qua trinh phan phoi bao gom:
thu thap théng tin, cung cap tai
chinh, chia sé rui ro, lwa chon va
treng bay san pham, xdc tién, dinh
gia, phan phdi vat chat va dich vu
khach hang.

Nguyén Huyén Minh (FTU)
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CHUONG 7
1. Khai quat chung

1.2. Muc dich:

- Puwa SP tir NSX dén NTD mét cAch nhanh
chong va hiéu qua

- Chuyén giao quyén s& hiru vé hang héa

- Thu doanh sb

- Cung cap va thu nhan théng tin vé thj trwéng

- Thda man nhu cau va xay dwng moi quan hé
voi khach hang

Nguyén Huyén Minh (FTU)
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CHUONG 7
1. Khai quat chung

1.3. Yéu cau (4R):

- Dung hang Right product
- Pang dia diém Right place
- Dung thoi gian Right time
- Dung chi phi Right cost
(Chi phi toi thiéu) (Minimum cost)

Nguyén Huyén Minh (FTU)
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CHUONG 7
1. Khai quat chung

1.4. Chuc néng:

- Cat gidm va kiém soéat chi phi mot
cach toi wu

- Tao ra cac gia tri/ftien ich/igi ich
(utilities): vé khéng gian, vé thol

gian, vé théng tin&xuc tién va vé
giao dich.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ’
2. Phuong thire va kénh phan phoi

2.1. Khal niém:

- Phwong thirc phan phdi 1a cach th drc
ma hang héa dwoc lwu chuy én tlr nha
san xuat dén nguwdi tiéu ding cudi cuing

- Kénh phan phdi la 1a tap hop nh ikng ca
nhan hay t 6 chtec tham gia Iwu chuyén
ludbng hang hda tr nha san xuat dén
nguwdi tiéu dung cudi cung.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:

2.2.1. Phwong thirc phan phoi truc tiép:
- Hang héa dwoc phan phdi tryc tiép tor
NSX dén NTD khong thong qua hé
thdng cac trung gian. VD: Ban tai cra

hang gi¢i thiéu SP cua cong ty, may
ban hang tw déng, website cua NSX...

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:

2.2.1. Phuong thire phan phoi truc tiép:

- Uu diém: Kiém soat dwoc toan bd
qgua trinh phan phoi, tiep xuc vol KH la
NTD cubi cung, khdéng phai chia sé loi
nhuan.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:

2.2.1. Phuong thire phan phoi truc tiép:

- Nhuoc diém: Boi hdi cao vé nguon
lwc tal chinh, nhan sw ciing nhuw vé
kinh nghiém va quan ly.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ’
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:
2.2.2. Phuong thirc phan phoi gian tiép:

Hang héa dwoc lwu chuyén tir NSX
dén NTD théng qua hé thdng cac trung
gian. VD: hang ban qua ctra hang tap
hoa, cac dai ly, hé thdng cac siéu thi,
trén website ciia nha phan phoi...

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:

2.2.2. Phuong thirc phan phoi gian tiép:

- Wu diém: Gidp DN tap trung céc
nguon lyc cho SX, giam bot so luvong
cac moi guan hé giao dich va tang
hiéu qua cua chung.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.2. Cac phwong thirc phan phoi:

2.2.2. Phuong thirc phan phoi gian tiép:

- Nhuwoc diém: Khong kiém soat dwoc
toan bd qua trinh phan phoi, kém
nhay bén trwéc nhirng bién déng cla
thi trwdng, DN phai phat trién can doi
va hai hoa quan hé doi tac véi cac
trung gian phan phoi.

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

Gia
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CHUONG 7

2. Phwong thirc va kénh phan phoi

2.3. Cac kénh phan phoi:
2.3.1. Boi v&i hang tiéu dung:

Kénh O:

K. cap 1:
K. cap 2:
K. cap 3:

NSX » NTD
NSX » NBL » NTD

NSX » NBB » NBL » NTD
NSX » Dai ly/Mbi gici »

» NBB » NBL » NTD

Nguyén Huyén Minh (FTU)
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.3. Cac kénh phan phoi:

2.3.2. Boi véi hang cong nghiép:

- Kénh 0: NSX » Doanh nghiep mua

- K.cap1l: NSX» Dai dién hodc Nha
phan phoi CN » DNM

- K.cap2: NSX » Daidién » Nha
phan phoi CN » DNM

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7 ’
2. Phuong thire va kénh phan phoi

2.3. Cac kénh phan phoi:

- Kénh 0 con goi la kénh phan phdi truc
tiep. Cac kenh con lai la kénh phan
phaéi gian tiep.

- Kénh cap 1 la kénh phan phdi ngan (chi
str dung 1 trung gian), tr cap 2 tro’ len
la kénh phan phdi dai (qua nhiéu trung
glan).

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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CHUONG 7 ,
2. Phuong thire va kénh phan phoi

2.4. Cac can cu lwa chon phwong thuc va

‘kénh phan phor:
- DPac diém cua khach hang
- Pac diém cua san pham
- DPac diém cua hé thong phan phoi
- Pac diém cta moi trwérng kinh doanh
- Muc tiéu va kha nang cta nha san xuat

Nguyén Huyén Minh (FTU)
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CHUONG 7 ’
3. Cac trung gian phan phoi

3.1. Dai ly (Agent):

- COo thé dai dién cho bén mua hay bén
ban (mua h6 hay ban ho), la dai ly ban
bubdn hay dai ly ban lé.

- Hoat dong dwdi tén cua ngwo’l ma ho
dai dién, khong c6 quyén sé hiru dm
vo'l hang hoa, thu lgl nhuan qua tién

hoa hong dwoc quy dinh trong hop
dong dai Iy Nouyén Huyn Minh (T

ccccccccccccccc
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CHUONG 7 ’
3. Cac trung gian phan phoi

3.2. MOl gic’)’i SBrokerZ:

- Xdc tién viéc mua ban hang hoéa, lam cho
cung cau trén thj trwérng gap nhau, két noi
gilra bén mua v&i bén ban.

- Khoéng truc tiép tham gia vao viéc mua
ban, vi vay cang khdng c6 quyén s& hiru
doi vai hang hoa.

- Thu hoa hong tr cd bén ban va bén mua.

Nguyén Huyén Minh (FTU)
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CHUONG 7 ’
3. Cac trung gian phan phoi

3.3. Nguwol ban buon (Wholesaler):

- La ngwoi cung irng hang hoa, dich vu
cho ngwdi mua dé ban lai hoac s
dung vao muc dich kinh doanh.

- Vi du: Chi nhanh/VPBD béan hang, dau
moi ban buén tong hop, dau mai ban
budn chuyén doanh, trung tam ban
buon cash-angd-carry

h (FTU)

ccccccccccccccccc
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CHUONG 7 ’
3. Cac trung gian phan phoi

3.4. Nguwoi ban lé (Retailer):

- Tangwdr cung ting hang hoa, dich vy
cho nguwol mua nham muc dich tieu
dung ca nhan hoac phi thwong mai.

- Vi du: Ctra hang bach hoa, ctra hang
chuyéen doanh, sieu thi, dai siéeu thi,
trung tam mua sam, ctra hang tién loi,
hiéu tap hoa, cac hinh thirc ban khong
gua ctra hang...

Nguyén Huyén Minh (FTU)

ccccccccccccccccc
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1 Ban budn (Wholesaler ):

Nguwol cung wwng hang hda, dich vu cho
ngwdi mua dé béan lai hodc s dung vao
muc dich kinh doanh.

[1 Ban le (Retailer):

Nguwoi cung ng hang hda, dich vu cho
ngwdi mua nham muc dich tiéu dung ca
nhan hoac phi thwong mai.
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1 Ban buon:

- Chi nhanh/VPBD ban hang

- Dau moi ban buén tdng hop
(McLane Company)

- Pau moi ban buén chuyén doanh
(Alpine Lace)

- Trung tam ban buon Cash-n-Carry
(Metro AG)
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[1Banle:
- Cuwa hang bach héa (Harrods, Macy...)
- Cuwa hang chuyén doanh (C&A, Fnac...)
- Sléu thi, dal sieu thi (Sainsbury, Tesco...)
- Trung tdm mua sam (Wal.Mart, Target...)
- Cuwra hang tién dung (7-Eleven, 8 a Huit...)
- Ban khdng gqua ctra hang

(may ban hang, Internet, thur tin...)
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Quy ché vé siéu thj va trung tam thwrong mai
(B6 Cong thuwong, 2004).

- Siéu th i la loai hinh ctra hang hién dai; kinh doanh

tong ho’p
loai hang
lwong; da

nodc chuyén doanh; co co cau chiing
noa phong phu, da dang bdo ddm chat
0 (’ng cAc tiéu chuan vé dién tich kinh

doanh, trang bi ky thuat va trinh dé quan ly, t6

churc kinh

doanh; co cac phwo’ng thtre phuc VU van

minh, thuan tién nham thda man nhu cau mua sam

hang hoa

cua khach hang.
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QUYTHE Ve siet thy va rrung tam thwrong mai

(B6 Cong thuwrong, 2004).

Trung tdm th wong m ai la loai hinh td chirc kinh

doanh thwo’ng mal hlen dai, da chuc nang bao
gom td hop céac loai hinh clra hang, co s& hoat
dong, dich vu, hdi trwong, phong hop, van phong
cho thué...dwgc bo tri tap trung, lién hoan trong
moOt hoac mot so cong trinh kién tric lién ké [...]
dap (’'ng nhu cau phat trién hoat dong kinh doanh
cla thwong nhan va théa man nhu cau vé hang
hoéa, dich vu cua khach hang.

ccccccccccccccccc
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Quy ché vé siéu thj va trung tam thuwong mai
(B6 Cong thuwrong, 2004):

- Phan hang (l, Il, lll) theo:
+ tinh chat kinh doanh,
+ dién tich kinh doanh,
+ sO lwong mat hang.
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[1 Pac tr umg c ua siéu th i:

La ctra hang ban lé, theo phwong thirc
khach hang tw xem xét, lwa chon,

Co s& vat chat hién dai, phong cach
chuyén nghiép, phuc vu van minh, thanh
toan thuan tién,

Chung loai hang hoa da dang, bay hang
sang tao, khuyén mai hap dan.
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[1 Dac tr umg c ua trung tam th wong m ai:

- L& trung tam mua sam, vui choi, giai tri
da churc nang,

- Co s& vat chat hién dai, phong cach
chuyén nghiép, phuc vu van minh, thanh
toan thuan tién,

- TO chtre hoat ddng phong phu, da dang,
tao khdng khi cudn hut, séi noi, vui ve,
than thién.



http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

1 Thuec trang cac siéu th jva trung tam
thwong mai & Viét Nam:

- Diéu kién co s& vat chat va chat lwong
phuc vu chwa cao,

- Phong cach con thiéu tinh chuyé&n nghiép,
ké ca cac siéu thj nwéc ngoai,

- Muc db canh tranh cao, nhwng nang lwc
canh tranh con thap.
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Vi tri cGa phan phdi trong chubi cung rng:

Chudi cung ¢ng
(truyén thong)

Keénh Marketing
(truyén thong)

= =

Nguyén i Cung [\ San [\ Ban | Ban | Tieu
licu M wng [ xuat [ buén | ¢ [ ding
N _/

Chudi gia tri - Value Chain

(Quén trj chudi cung ung téng thé)



http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

CHUONG 7 ,
3. Cac trung gian phan phol
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Chapter 15  The International Distribution System 455

ExHiBIiT 15-5 International Channel-of-Distribution Alternatives

Home country Foreign country

The foreign marketer ‘or
producer sells to or through

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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MERCHANT WHOLESALERS

FULL SERVICE LIMITED SERVICE AGENTS AND BROKERS

GENERAL SPECIALTY CASH MANUFAC-
FUNCTIONS MERCHAN- MERCHAN- RACK AND DROP TRUCK TURER'S  SELLING
PERFORMED DISE DISE JOBBERE® CARRY SHIFPERS JOBBERS AGENTS AGENTS BROKERS

Transactional
functions

Buying

*

Sales calls on
customers

Risk taking
{taking title to
products)
Logistical
functions

Creates product
assortments

Stores products
{maintains
inventory)

Sorts products

Transports
products

Facilitating
functions

Provides financing
{credit)

Provides market
information and
research

{srading

* ey .‘r‘-&a .Smmetim&a .

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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ExnieiT 15-8 Characteristics of Domestic Middlemen Serving Overseas Markets

Agent Merchant
Importers Comple-
Buying Selling ; Export Export and Trading mentary
Type of Duties EMC MEA Broker Offices Groups Norazi Merchant Jobber Companies  Marketers
Take title No* No No No No Yes Yes Yes Yes Yes
Take possession Yes Yes No Yes Yes Yes Yes No Yes Yes
Continuing Yes Yes No Yes Yes No No Yes Yes Yes
relationship
Share of foreign  All All Any Small All Small Any Small Any Most
output
Degree of control  Fair Fair Nil Nil Good Nil None None Nil Fair
by principal
Price authority Advisory Advisory Yes (at Yes (to Advisory Yes Yes Yes No Some
market buy)
level)
Represent buyer  Seller Seller Either Buyer Seller Both Self Self Self Self
or seller
Number of Few—many Few—many Many Small Few Several per  Many Many sources Many One per
principals transaction sources sources product
Arrange shipping Yes Yes Not usually Yes Yes Yes Yes Yes Yes Yes
Type of goods = Manu- Staples and Staples and  Staples and  Comple- Contraband  Manufactured Bulky and Manufactured Comple-
factured commod- commod- commod- mentary goods raw ma- goods mentary
goods and ities ities ities to their terials to line
commod- own lines
ities
Breadth of line Specialty—  All types of  All types Retail goods Narrow n.a. Broad Broad Broad Narrow
wide staples of staples
Handle compe- No No Yes Yes— No Yes Yes Yes Yes No
titive lines utilizes
many
sources
Extent of pro- Good Good One shot n.a. Good Nil Nil Nil Good Good
motion and
selling effort
Extend credit to  Occasionally Occasionally Seldom Seldom Seldom No Occasionally  Seldom Seldom Seldom
principal
Market Fair Fair Price and For prin- Good No Nil Nil Fair Good
information market cipal not
conditions for manu-
facturer

Note: n.a. = not available.
*The EMC may take title and thus becomes a merchant middleman.

CuuDuongThanCong.com
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ExuniBiT 15-9 Characteristics of Middlemen in Foreign Countries

Agent Merchant
: - Manufacturer’s Managing _ : Import Wholesaler and
Type of Duties Broker Representative  Agent Comprador Distributor Dealer Jobber Retailer
Take title No No No No Yes Yes Yes Yes
Take possession No Seldom ‘Seldom Yes Yes Xes Yes Yes
Continuing No Often With buyer, not  Yes Yes Yes No Usually not
relationship ; seller _ _
Share of foreign Small ~ All or part for  n.a, All one area  All, for Assignment Small Very small
output : one area certain area :
= countries
Degree of control Low Fair None Fair High High Low Nil
by principal _ '
Price authority Nil Nil Nil Partial Partial Partial Full Full
Represent buyer or  Either Seller Buyer Seller Seller Seller Self Self
seller - ' :
Number of Many Few Many Few Small Few major Many Many
principals
Arrange shipping No No No No No  No - No No
Type of goods Commodity  Manufactured All types Manufactured Manufactured Manufactured  Manufactured  Manufactured
L and food goods manufactured goods goods goods goods consumer
: goods - ' : goods
Breadth of line ~ Broad Allied lines Broad Varies Narrow to Narrow Narrow to Narrow to
' : broad broad broad
Handle competitive ~ Yes No Yes No No No Yes Yes
lines - -
Extent of promotion  Nil Fair Nil Fair ~ Fair Good Nil Nil usually
and selling effort ' .
Extend credit to No No No Sometimes Sometimes No No No
principal
Market information  Nil Good Nil Good Fair Good Nil Nil

Note: n.a. = not available.

CuuDuongThanCong.com
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CHI’J'ONG / ’
4. Cac chién lwoc phan phoi

4.1. Khal niém:

Chién luoc phan ph0| la tap hop cac
quyet dinh vé co cau, quy MmO va tinh
chat hé thong phan phdi ma nha san
xuat st¢ dung dé lwu chuyén san pham
clia minh dén tay ngwdi tiéu dung cudi
cung.

Nguyén Huyén Minh (FTU)
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CHI’J’ONG / ,
4. Cac chién lwoc phan phoi

4.1. Khal niém:

- Ciing c6 thé coi chién lwoc phan phoi
|a cac quyét dinh vé phuwong thirc va
kénh phan phdi: trwe tiép hay gian
tieép, mot hay nhiéu kénh, dd dai moi
kénh, sb lwong diém ban va loai
trung gian st dung.

Nguyén Huyén Minh (FTU)
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CHI’J'ONG / ’
4. Cac chién lwoc phan phoi

4.2. Cac chién lwoc dién hinh:

4.2.1. Chién lwoc phan phdi ddc quyén
(Exclusive distribution):

- Chi str dung 1 trung gian lam dai
ly/diém ban/doi tdc phan phoi doc
quyén cho méi khu vuec dia ly hay khu
vwc dan cw xac dinh.

Nguyén Huyén Minh (FTU)
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CHI’J’ONG / ,
4. Cac chién lwoc phan phoi

4.2. Cac chién lwoc dién hinh:

4.2.1. Chien lwgc phan phoi doc quyén

(Exclusive distribution):

- Thuwdng st dung dbi v&i may méc thiét bj, 6
td, d6 cao cap, hang xa xi pham...

- Doanh nghiép kiém soat dwoc hoat dong
phan phdi, nhwng cling bi phu thuéc vao cac
trung gian phan phdi déc quyén trong quan
hé kinh doanh. ..., ruyen v o)

ccccccccccccccccc
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CHI’J'ONG / ’
4. Cac chién lwoc phan phoi

4.2. Cac chién lwoc dién hinh:

4.2.2. Chién lwgc phan phdi chon loc
(Selective distribution):

- Tai mo6i khu vue thi trwong chi lwa chon
mot s lwong han ché cac trung gian
phan phodi co nang lwc va phu hop nhat
dé ban san pham cda minh.

Nguyén Huyén Minh (FTU)
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CHI’J'ONG / ’
4. Cac chién lwoc phan phoi

4.2. Cac chién lwoc dién hinh:

4.2.2. Chién lwgc phan phdi chon loc
(Selective distribution):

- Thwdng st dung ddi v&i hang lau bén
(quan 4o, do dién gia dung, mot sO mat
hang my pham, thoi trang, dién thoai di
dong...).

Nguyén Huyén Minh (FTU)
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CHI’J’O’NG ¥4 ,
4. Cac chién lwoc phan phoi

4.2. Cac chién lvoc dién hinh:

4.2.3. Chién lwoc phan phdi manh
(Intensive distribution):

- Sl dung s6 luong toi da cac trung gian
phan phdi dé ban san pham trén khap
khu viee thi trwong.

- Thwdng ap dung doi véi hang tiéu
dung thwong XUYen... -

ccccccccccccccccc
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~ CHUONG8
CHIEN LUPOQ'C XUC TIEN QT

1. Cac muc tiéu
2. CAc chién lvoc
3. C4c cdng cu chl yéu

Nguyén Huyén Minh (FTU)


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

1.

1.1. Co

Intended

CHUONG 8
Khal niém va cac muc tiéu

ché truyén théng Marketing

E Media D Perceived

Message " | Message ‘Message

Sender

__________________________ l oot Receiver
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xhibit 16.4

The International
Communications Process

Part4 Developing Global Marketing Strategies

Cultural Context A

Message :1:‘5?: ot
translated : and/or

into Competitive personal
appropriate activities, sales force
meaning other salespeople,

confusion, and

Encoded
message
L interpreted
~ Evaluation of into
communications meaning

process and _
Marketar measure of Action by
a3 consumer
product responding
to decoded

message

Cultural Context B

https://fb.com/tailieudientucntt
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CHUONG 8
1. Khail niém va cac muc tiéu

1.2. Vai tro cua truyén thong trong KD:

- Gop ph?m thwe hién cac muc tiéu
tong thé cua doanh nghiép

- Duy tri lién tuc moi quan hé gitva DN
vo'l thi treong

- La vi khi canh tranh trén thwong
tru:c‘yng Nguyén Huy2n Minh (FTU)
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CHUONG 8
1. Khail niém va cac muc tiéu

1.3. Cac muc tiéu cua XT&HTKD:

- Truyén dat thong tin vé san pham va
doanh nghiép toi thi treong

- Pay manh viéc ban hang va phat trién
khach hang

- Duy tri/bdo vé hinh anh va lgi thé canh
tranh cua DN trén thi tredng

Nguyén Huyén Minh (FTU)
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CHUONG 8
2. Cac chién lwoc xuc tién

2.1. Co ché tac dong:

- MO hinh AIDA (Strong, 1925)
Attention — Interest — Desire — Action

- Tham khao moé hinh ELM (Elaboration
Likelihood Model, Cacioppo et al., 1985)
vé dwong dan trung tdm (truc tac dong
chinh) va dwong dan ngoai vi (truc tac
dong phu) dén thai do cia NTD

Ngy Huyén M nh (FTU)
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CHUONG 8
2. Cac chién luoc xUc tién

2.2. Cac chién lvoc:

2.2.1. Chién lwoc kéo (pull strategy):

- Nham thu hut, 16 kéo khach hang bang
cach tac dong den nguoi tieu dung
cudi cung

- Cong cu s dung: quang céo, khuyén
mai (giam gia), PR, héi cho trién lam...

Nguyén Huyén Minh (FTU)
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CHUONG 8
2. Cac chién lwoc xUc tién

T
2.2.2. Chién lvgc day (push strategy):

Nham day san pham ra thj trwdng thong
gua tac dong vao cac trung gian

Cong cu st dung: khuyén mai (chiét
khau, thwdng DS ban), chia sé chi phi,
phdi hop dao tao ddi ngl nhan vién ban
hang...

Nguyén Huyén Minh (FTU)
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B. Pull strategy A. Push strategy

Manufacturer ___ Manufacturer
Flowof A J Flow of Flow of . Flow of
demand . promotion; demand ' promotion;
stimulation ' mainly stimulation ' mainly
' advertising ' personal selling
' directed to ' directed to
' consumers Y Y intermediaries
Wholesaler | Wholesaler
f 5 + Y
Retailer : Retailer
Consumer b Consumer

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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CHUONG 8
3. Cac cong cu XT&HTKD

Cac cong cu chu yéu:

Quang cao

Quan hé cong chung

XUc tién ban

Ho6i cho trién 1am

Ban hang ca nhan (GT, tr. 158, 159)

Nguyén Huyén Minh (FTU)
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PROMOTIONAL
ELEMENT

Advertising

Personal
selling

Public
reiations

Sales
promotion

Direct
marketing

MASS VERSUS
CUSTOMIZED

Mass

Customized

Mass

Customized

CuuDuongThanCong.com

PAYMENT

Feas paid for
space or time

Fees paid to
salespeople as
either salaries or
commissions

No direct payment
fo media

Wide range of feas
paid, depending on
promation selected

Cost of communication
nrough maii,
telephone, or computer

STRENGTHS

+ Efficient means for
reaching large
numbers of people

* |Immediate feedback

+ \/ery persuasive

« Can select audience

* Can give complex
infarmation

« Often most credible
source in the
consumear’s mind

+ Effactive at changing
behavior in short run
« Vary flexibie

+ \Messages can be
prepared quickly

+ Facilitates relationship
with customer

WEAKNESSES

* High absoiute costs
» Difficult to receive
good feedback

« Extremely expen-
sive per exposure

« Messages may
differ between
salespeople

 Difficult to get
media cooperation

* Easily abused

* Can lead to
promaotion wars

* Easily duplicated

* Declining customer
response

* Database manage-
ment Is expensive

https://fb.com/tailieudientucntt
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.1. Khai niem (1):

- L& tat ca cAc hinh thiec gidi thiéu va xuc
tién mang tinh chat phi ca nhan va cé thu
phi doi v&i cac y twdng, hang hda hay
dich vu cua 1 t6 chirc nao do (P. Kotler,
Marketing Management, 1996)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.1. Khai niém:

-  Tham khao thém dinh nghia cua AMA,
trong do phan biét advertising (hoat dong
guang cao) va advertisement (noi
dung/thong diép quang cao).

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.1. Khai niem (2):

- L& gi®i thiéu dén ngudi tiéu dung vé hoat
déng kinh doanh hang hoa, dich vu, bao
gom dich vu c6 muc dich sinh I&i va dich
vu khong c6 muc dich sinh lo (Phap Iénh
guang cao cua Viét Nam, 2001)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.1. Khai niém:

- L& gi®i thiéu dén céng chdng vé hoat

dong kinh doanh hang hoéa, dich vu co
muc dich sinh lo1 va dich vu khong co
muc dich sinh 1&i (Dw thdo 1&n 4 Luét
guang cao, 2009)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:
3.1.1. Khai niém:

Nguwoi quang cdo: DN mudn gidi thiéu

SP, dich vu cua minh t&i cdng ching.
Ngwoi kinh doanh dich vu guang cao:

Cac cong ty, cac hang quang cao.
Nguwoi phat hanh quang cao: Co quan

truyén phat quang.cao dén cong ching.

ccccccccccccccccc
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3.1. Quang cao:

CHUONG 8
3. Cac cong cu XT&HTKD

3.1.2. Cac phwong tién quang cao:
Nhom phwong tien nghe nhin

NF
Ng

Mg

om
om

om

olp
olg

olg

PO’
PO’

PO’

g tiér
g tiér

g tier

In

ar

g

guar

Jar

g cao ngoal troi
g cao di dong

Cac phwong tién guang cao khac

Nguyén Huyén Minh (FTU)
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Personal selling

L
(]
R E

[

Sales promotion/Direct marketing

Public relations

Importance of promotional tool

Advertising

Low
Prepurchase Purchase Postpurchase
Stage of consumer's purchase decision

CuuDuongThanCon https://fb.com/tailieudientucntt
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.3. Mét so loai quang céo thuong gap (1):

—oUEng Ao gior et samrpham (Product ad)
Quang cao gidi thiéu nhan hiéu/duy tri thwong
hiéu (Brand ad)

Quang cao gi¢i thiéu doanh nghiép
(Corporate/Institutional ad)

Quang cao so sanh (Comparative ad)
Quang cao chung (Coop ad)

Quang céo lién két, lién két nhan hiéu (Co-

uuuuuuuuuuuuuu
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.3. Mét so loai quang céo thworng gap (2):
- Quang cao gidi thiéu théng tin
(informative advertising)
- Quéng cdo nham thuyét phuc
(persuasive advertising)
- Quéng cao nhac nhé, duy tri
(reminder advertising)
- Quaéng cao thac day, tang cwdng, cing cd
(reinforcement advertising)

ccccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.3. Quy trinh thwc hién quang cao (1):
- Xac dinh muc tieu

- Phan dinh trach nhiém

- An dinh ngéan sach

- Lwa chon phwong tien

- Soan thao ndi dung

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.3. Quy trinh thwc hién quang cao (2):
- Lwa chon hinh thirc thé hién

- Quyét dinh khong gian va thoi gian
truyén phat

- Phdi hop céc luc lvong
- Kiém tra, danh gia hiéu qua

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:
3.1.4. Thiét ké ndi dung quang céo (1):
» Thong diép guang cao
 DOi twong can thuyét phuc 1a ai ?
e Thuyét phuc nham muc tiéu cu thé gi ?
e CAc dodi thi canh tranh da va dang lam gi ?

e H%¥a hen diéu gi, nhw thé nao, dudi sac thai
nao ?
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1. Quang cao:

3.1.4. Thiét ké ndi dung quang céo (2):
» Hinh thtrc thé hién
e Lra chon hinh anh, nhan vat, phan canh
e Céch trang tri, bd cuc quang cao
« Ngon ngi truyén tai
« Mau sac, am thanh di kém
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Céac thanh ph an

CO’ ban

image

body copy

It was alread

there

headline

when we lived naked in huts.

In 1969, the Volkswagen Van was
already 22 years old. And 1969, well that

was a great year when you were that

CuuDuongThanCong.com

age. A great year to dream; lying in the
grass watching the moon while Arms-
trong and Aldrin were hopping around
on it. A great year to dance naked in

In 1969.

the mud at Woodstock and put your
clothes back on to walk the streets and
protest the Vietnam war. A great year
also to reread Kerouac who had just left
the road for good, while listening to Ab-
bey Road without knowing it would be
the Beatles' last album. In France, it was

a great year not to give a darn about
newly-elected president Pompidou, or
the very first flight of Concorde, because
in 1962 in France, we knew
before anyene it would be

signature

| .
freerolcyear:

The Van is 60.

https://fb.com/tailieudientucntt
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THIET KE QUANG CAO

ké quang céo la gi?

Quang cao la truyén thong:
« NOI VoI ai?
« NOicalgi?
e NOI & dau?

. {mnhw thé naD

Cau tra |&i: Thiét ké quang céo

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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THIET KE QUANG CAO

? .- R X e A
L1 Ngwoi thiét ké quang cao la mot nguoi giai quyét van dé
(problem solver) & mét nha truyén théng (communicator)

Van dé la lam thé
nao khéng bang
ngén ttr ma thé
hién but bi Bic viét
dworc rat 1au?

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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Quy trinh thiét ké Yeu céu ctia khach hang
D » P Creative Brief
esign Process

Lény tudng
Idea Generation

Khach hang duyét

B «hich hang khéng duyét

Ra quyét dinh vé phong céach
Style, Tone, Mood

Lén phac thao
Layout

San xuat hinh anh
Image making

Thiét ké

Xuat thanh pham
Designing

Print & Finish

CuuDuongThanCong.com https://fb.com/tailieudientucntt
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Color Combinations & Contrasts

Full Value Color Combinations

Above are 18 color combinations tested for visibility, using primary and secondary colors, of full hue and
value. Visibility is ranked in the sequence shown, with 1 being the most visible and 18 being the least visible.

HIGH VISIBILITY
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.5. Hiéu qua quang cao (1):
- Hé sb co gidn cau-quang céo:
- Hé s co gidn cau-quang céo (ADep) la ty
€& so sanh gilra % thay doi cua cau twong
trng v&i % thay doi cua chi phi guang cao.
- CONng thtre tinh:
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.5. Hiéu qua quang cao (2):

- Chi phi trén 1000 contacts (CPM):

- Ty 1€ nh& quang cao trén 1 phwong tién:
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.5. Hiéu qua quang cao (3):

Advertising Expenditure

Market Share
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.5. Hiéu qua quang cao (4):

“1 know that half the money | spend on
advertising Is wasted, but | never can find
out which half ”, John Wanamaker*

*Lord Leverhulme (Unilever), according to
“Confessions of an Advertising man” (David
Ogilvy). Source: AAAA
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.5. Above-The-Line vs Below-The-Line

ATL: mass media communication
Awareness or Attention focussed marketing

BTL: other communication forms
Interest and Desire focussed marketing
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.6. Standardization or Adaptation

COM.
PRODUCT Standardization Adaptation
THINK & ACT THINK LOCAL
Standardization GLOBAL ACT GLOBAL

THINK GLOBAL | THINK & ACT
Adaptation ACT LOCAL LOCAL
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CHUONG 8
3. Cac cong cu XT&HTKD

3.1.7. Mdt sb yéu cau doi véi quang cao:
|

- Nhat quan véi cac muc tiéu Marketing va muc
tieu truyén thong

* Phu hop voi mol tredng van hda va thoi
guen, so thich cua ngwdi tieu dung

» Poc ddo, méi la, gay an twong tot

» Dé hiéu, dé thudc, dé nh&

« Pang tin cay va thuyét phuc

ccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

3.2.1. Khai niem (vé cong chung):

- LA bat c» nhém ngudi/td chirc nao co
moi quan tdm va/hodc c6 thé gay anh
hwdng vao thdi diém hién tai hoac trong
twong lai déi v&i hoat ddng clia doanh
nghiép cing nhu kha nang dat dwoc cac
muc ti€u cua doanh nghiép.

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

3.2.1. Khai niem (vé PR):

La hinh thirc quan trj truyén théng, trong do st
dung tuyén truyén va cac hinh thc xdc tién va
théng tin khdng phai trd phi khac nham tac déng
dén cdm nhan, chinh kién va niém tin cta nguoi
mua, khach hang tiém nang, c6 déng va cac doi
tirong khac vé doanh nghiép, san pham hay dich
vu, gia tri ciia ching ciing nhw vé chinh cac hoat
dong cua ban thgn doanh.nghiép. (Theo AMA)

ccccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2.2. Boi twong (cac nhom cong ching):

Chinh quyen
Gidi truyén thong

Dw luan x& hoi, tdé chirc doan thé

Khach hang (nguwoi mua, nguoi tieu dung)
Gidi dau tw (c6 ddng, ngan hang...)

Paoi tac (nha cung ng, nha phan phdi...)
Poi tha canh tranh

Poéi ngd can b6, nhérviérntrérig DN
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

3.2.3. Val tro cua PR.

Tro gidp DN gidi thiéu va tung ra SP mol
Hé tro cho dinh viltai dinh vi san pham
Gay anh hwong va tac dong tich cwc to
MmOt nhom cong chung cu thé

Xay dwng va cing c6 hinh anh, dong tho
bao vé san pham/nhan hang/thwong
hiéu/doanh ngmépkhircdvan dé phat sinh
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:
e
3.2.4. Cac hinh thure trien khai (1):

- Quan hé vai gidi truyén théng (Hop béo,
thong cao bao chi...)

- Céc an pham (B&o céo tai chinh, cac
loai ban tin...)

- H6i nghj khach hang va doi tac

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:
e
3.2.4. Cac hinh thure trien khai (2):

To6 chire su kién

Tai tro cho gido duc, van hoa, thé thao
Tham gia cac hoat ddéng XH va cdng dong
T chirc ngay hdi mé cira, ngay hdi viéc
lam...

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:
3.2.5. Cac bud¢c thwe hién (1):
- Xac dinh muc tiéu cua hoat dong PR,

dac biét la cac doi twong cong chung can
tiép can

- Lén ké hoach, phan dinh trach nhiém, an
dinh ngan sach

- Lwa chon hinh thre, kich ban, thoi diém
tlén hanh Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:
3.2.5. Cac bu¢c thwe hién (2):

Chuan b Ky lvdng vé noi dung, vé phoi
ho’p tdp huan déi ngl, chuan bi kich ban
va phwong an dw phong

Tién hanh trién khai thyc hién dong b
VOl cac cong cu xuc tien khac

Tham do phan &*ng, danh gia hiéu qua
Truyén thong BEUR R )

ccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

Nhirng diéu can lvu y (1):

Mac di PR dang phat trién manh mé, nhwng
khéng hoan toan thay thé quang cao

PR va quang céo cling khdng thay thé cho
chat lwong san pham

Can lwa chon PR hay cac cong cu truyén
thong phu hop véi déi twong cong chung, voi
muc tiéu va kha nang cua DN

Nguyén Huyen Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

Nhirng diéu can lvu y (2).

Khau chuan bj van 1a khau dong vai tro quyét
dinh cho hiéu (rng tot nhat cua hoat dong PR

Internet va cac cdng nghé mai lam thay doi
hoat ddng PR ca vé lwvong lan vé chat

Yéu cau cua PR trong truyén thong khing
hoang: nhanh Chéng nhat quan, khéo leo, linh
hoat x(r Iy van dé dé glu’ Uy tin cho doanh

Nguwen Huy Minh (F

nghiép va cung cO niém tin nol cong chung

ccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.2. Quan hé cong chung:

Nhirng diéu can lvu y (3):

PR 1a cdng cu hd tro truyén théng tot nhwng
néu st dung khéng dung chd, khdng dung
cach thi sé gay hiéu w&rng ngwoc

PR khong thé tao ra tat ca: uy tin va danh
tiéng chi c6 thé dwoc xay dwng qua mét qué
trinh 1au bén véi nhirng nd lwe khdng ngirng
nham dap ¢ng nhu cau va ky vong ctia cong
Chl:lng Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. X(c tién ban:
3.3.1. Khai niém:

- Khuyén mai la hoat ddng XTTM cula
thwong nhan nham xuc tién viéc mua
ban HH, cung ng DV bang cach danh
cho KH nhirng loi ich nhat dinh. (Diéu
88 Luat Thwong mai VN, 2005)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. X(c tién ban:
3.3.1. Khai niém:

- Khuyén mai (Trade sales promotion va
Internal sales promotion)

# Khuyén mai (Consumer sales
promotion va Retail sales promotion)

- Lwu y: Luat Thwong mai VN déu goi
chung la khuyén.mai-

ccccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:
3.3.2. Cac ky thuat thwong dung:

Cac hinh thirc giam gia
CAc loai phiéu wu dai
Cac loai qua tang

Cac hinh thure khac

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:

3.3.2.1. Cac hinh thtrc giam gia (cents-off
offers):

- Giam gia hoac tang lvong: 50¢ off;
contains 25% more; thém 50% sang
khodi, gia khéng dai...

- Ban hang theo 10 (reduced-price pack):
two for the price.of one;mua 3 tra tién 2



http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:

3.3.2.1. Cac hinh thtrc giam gia (cents-off
offers):

- Ban ké[n (banded pack): ban gop cac
san pham khac loai v&i nhau
19.000 + 8.000 =) 25.000 d

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:

3.3.2.2. Cac loail phiéu wu dai (coupons,
couponing):

- Phiéu trén bdo (media coupons)

- Phiéu gi truc tiép (direct-mail coupons)

- Phiéu kém bao bi (package coupons):
In-pack/on-pack; instantly redeemable
coupon; Cross-eéeuponing...

ccccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:

3.3.2.2. Cac loail phiéu wu dai (coupons,
couponing):

- Phiéu chuyén qgua kénh phan phoi
(retailer-distributed coupons)

- Phiéu hoan tra (cash-refund offers,
money-refunds, rebates)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. Xlc tién ban:
3.3.2.3. Cac loal qua tang (premiums/gifts):
Hang mau (free samples, sampling)

- Qua tang truc tiép (with-pack/on-pack/in-
pack/with-purchase premiums)

- Qua tang sau (free-in-the-mail/mail-in
premiums)

- Qua tang giam gia (self-liquiditing premiums)

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. Xuc tién ban:
3.3.2.4. Céac hinh thurec khac (1):

- Tro choi c6 thwdng (games,
sweepstakes)

- Thi lay thuwdng (contest)

- Thwéng diém cho khach hang thudng
Xuyén, thé wu dai, thé khach hang than
th|ét —— Nguyén Huyé&n Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. Xuc tién ban:
3.3.2.4. Cac hinh thirec khac (2):

Phiéu doi lay san pham moi
Bao bi tot hon, bao bi dac biét
Cam két boi hoan

Kéu gol trach nhiém xa hol

Nguyén Huyén Minh (FTU)
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KIND OF
SALES PROMOTION

Coupons

Deals

Premiums

Contaests

Sweepstakes

Samples

Continuity programs

Point-of-purchase
displays

Bebates

Product placament

OEBJECTIVES

Stimulate demand

increase frial; retaliate
against competitor’s
actions

Build goodwill

increasese consumer
purchases; buld business
inventory

Encourage present
customers to buy more;
miinimize brand switching

Encourage new
product trial

Encourage repeat
purchasas

increase product trial;
provide in-store support
for other promotions

Encourage customers to
purchase; stop sales
decline

infroduce new products;
demonstrate product use

CuuDuongThanCong.com

ADVAMTAGES

Encourage retailer support

Heduce consumer risk

Consumers like free or
recduced-price merchandise

Encourage consumer

involvement with product

Get customer to use product
and store more often

Low risk for consumer

Help create loyvalty

Frovide good product
visibility

Effective at stimulating
demand

Positive message in a
noncommercial setting

DISADVANTAGES

Consumers delay
purchases

Consumers dekay
purchases; reduce
perceived product value

Consumers buy for
premium, not product

Require creative or
analytical thinking

Sales drop after
sweepsiakes

High cost for company

High cost for company

Hard to get retailer to
allocate high-traffic space

Easily copied; steal sales
from future; reduce
perceived product value

Little control over
presentation of product

https://fb.com/tailieudientucntt
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CHUONG 8
3. Cac cong cu XT&HTKD

3.3. XUc tién ban:

Quy dinh cu the tal Viét Nam:

- Nghi dinh 37/2006/ND-CP ngay
4/4/2006 cua Chinh phu

- Thoéng tw lién tich 07/2007/TTLT-BTM-
BTC (Thong tw 07) ngay 6/7/2007 cua
ien BO Thwong mai-Tal chinh

Nguyén Huyén Minh (FTU)
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CHUONG 8
3. Cac cong cu XT&HTKD

3.4. Hoi cho trién lam:
3.4.1. Khai niém (dieu 129, Luat TM):

La hoat déng XTTM dwoc thuwe hién
tap trung trong 1 thoi gian va tai 1 dia
diém nhat dinh dé thwong nhan trung
bay, gi®i thiéu HH, DV nham muc dich
thic day, tim kiém co hdi giao két hop
dong mua ban HH, hop dong DV

Nguyén Huyén'Minh (FT

ccccccccccccccccc
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CHUONG 8
3. Cac cong cu XT&HTKD

3.4. Hoi cho trién lam:
3.4.2.bac diem:

Quy tu duoc mot lwong khach hang Ion
Tham do nhanh phan &ng cua nguoi tieu
dung va danh gia doéi thu canh tranh

Trwng bay, gidi thiéu san pham ky két
hop dong, mé& rong két ndi giao thwong

Nguyén Huyén Minh (FTU)
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Stage of
product
life
cycle

Promotional
objective

Promotional
activity

':;:

{

Introduction

To inform

» Publicity in
veterinary
magazines

* Advertising

» Salesforce calling
on intermediaries

« Sales promaotion
in form of

free samples

CuuDuongThanCong.com

Growth

To persuade

* Personal selling
to intermediaries

= Advertising to
differentiate
Dog Chow
attributes from
those of
competing
brands

Maturity

To remind

* Heminder
advertising

» Sales promotion in
form of discounts
and coupons

» Limited personal
selling

* Direct-mail
reminders

https://fb.com/tailieudientucntt

Decline

o Little
money
spent on
promotion
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Marketing quoc té

Lwu vy (GT Marketing LT tr.180-182):

[0 Tinh hinh bién ddng cta méi trwdng
anh hwéng dén tat ca cac buwdc KHH
Marketing voi nhirng murc do khac
nhau doi va&i tirng doanh nghiép.

Nguyén Huyén Minh (FTU)
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Marketing quoc té

Lwu vy (GT Marketing LT tr.180-182):

[0 Khdng ton tai mau ké hoach
Marketing hoan hao ma khi xay dwng
KH Marketing, cac DN déu phai can
ctr vao tinh kha thi va mirc dé phu
hop v&él moi treong va thi treong.

Nguyén Huyén Minh (FTU)
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Marketing quoc té

Luwu y (GT Marketing LT tr.180-182):

1 Thich nghi v&i mai trirong va thwc sw
hwong té1 khach hang — nhirng ngu ol
trwec tiép quyét dinh sy thanh bai cla
DN, va la nhirng giam khao cdng bang
nhat cham diém “bai thi” Marketing cla
cac DN — chinh la chia khéa dwa DN
tél thanh cong trong kinh doanh.

guyén Huyén“"inh (FTU)
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