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Tom tat chwong

» Thdng tin marketing va sy sang sudt cla
khach hang

» Panh gia nhu cau théng tin marketing

« Phat trién théng tin marketing

* Nghién ctru marketing

* Phan tich va str dung thdng tin marketing
« Cac su xem xet thong tin marketing khac
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Théng tin Marketing va sw sang sudt
cua khach hang

Nhirng hiéu biét m@i clia khach hang ...
tor
S sang suot ...

Piéu nay tr& thanh co s& cho viéc tao ra
gia tri khach hang va cac mo6i quan hé
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Hé thdng théng tin marketing

Marketing managers and other information users
Obtaining customer and market insights from marketing information

Marketing information system

Developing needed information

Assessing Internal “ Marketing “ Marketing
information . ¢
needs databases intelligence ‘ research

Analyzing
and using
information

Marketing environment

Target Marketing Competitors Publics Macroenvironment
markets channels forces
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Panh gia nhu cau théng tin marketing
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Cau hoi thao luan

La mot nha tiép
thi doi v&i 1
may cat cé mdi,
ban sé hoi cau
hoi gi v&i khach
hang?
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Phat trién théng tin Marketing
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Nghién ctbu Marketing

Hé thong thiét k&, swu tap, phan tich, di
liéu va bao cao lién quan dén tinh hudng
marketing cu thé déi mat véi mét td chire
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Cau hoi thao luan

Néu nghién ctu thi
trwong la quan trong,
tai sao nhiéu céng ty
knong dinh hwdng
nghién ctru?
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Qua trinh nghién ctru marketing

Defining the Developing the Implementing the .
problem and * research plan * research plan— Interrgritrltriwg and
research for collecting collecting and theF:in di ng &

objectives information analyzing the data 9

Copyright © 2011 Pearson Education CuuDuongThanCong.com https://fb.com/tailieudientucntt


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Pinh nghia van dé va muc tiéu nghién
ctru
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Phat trién ké hoach nghién clru
Cau hadi cua cac nha tiép thi

Chung ta can théng tin gi

Chung ta sé c6 n6 nhw thé nao?
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Loal di¥ lieu
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Tap hop dir liéu thir cap
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D liéu so cap
Cach tiep can nghién cuwu
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Cau hoi thao luan

Nha tiép thi cho san
pham Action Figure
for Boys mai str dung
nhién ctu thr nghiém,
diéu tra va quan sat
nhw thé nao?
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D liéu so cap
Phwong phap lieén lac Methods

B Table 4.3 Strengths and Weaknesses of Contact Methods

Telephone Personal Online

Flexibility . Poor '~ Good Excellent  Good
Quantity of data that can be '~ Good Fair Excellent Good
collected , | : :

Control of interviewer effects Excellent Fair Poor Fair
Control of sample Fair Excellent Good Excellent
Speed of data collection Poor Excellent Good Excellent
Response rate Poor Poor Good Good
Cost Good Fair Poor Excellent
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D liéu the cap
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Nghién clru so cap
Ké hoach mau

Bl Table 4.4 Types of Samples

Probability Sample

Simple random sample - Every member of the population has a known and equal chance of selection.

Stratified random sample The population is divided into mutually exclusive groups (such as age groups), and random samples
are drawn from each group.

Cluster (area) sample The population is divided into mutually exclusive groups (such as blocks), and the researcher draws a
- sample of the groups to interview.

Nonprobability Sample

Convenience sample - The researcher selects the easiest population members from which to obtain information.

Judgment sample The researcher uses his or her judgment to select population members who are good prospects for
accurate information.

Quota sample ~ The researcher finds and interviews a prescribed number of people in each of several categories.
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Cong cu nghién cuu
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Thwe hién ké hoach nghién ctru
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Két qua bao cdo va phién dich

Nghién ctru nén trinh bay nhirng phat hién
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Phan tich va st&r dung théng tin
marketing

Quan ly quan hé khach hang (CRM) lién quan
dénquanlykhé
hang “nhirng
diém cham”

dé toi da hoa
long trung

hanh khach har
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Phan tich va st&r dung théng tin
marketing

Distribution of Marketing Information through:
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Cac su xem xet thong tin marketing
khac
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