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Nghieén ciru Marketing
Quoc te
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* Pic diém ciia khach hang trén thi trweong quoc té

— Ngwoi tiéu dung toan cau
— Cac thi treong khu vue
» Nghién ctru marketing quoc té
— Hé thong thong tin marketing quoc té
— Cac nguon théng tin thj truong
— Qui trinh nghién ctru marketing quoc té

* Van dé dit ra trong nghién ctiru marketing quoc té
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Thi trwong — Hé thong thong tin &

Nghién ciru Marketing

Hé thong thong tin Marketing

Hé thong thong tin Marketin

Hé thong béo Hé thong
cao noi bd nghién cru
Marketing

MOi treong Marketing

Hé thong thu Hé thong
thap théng tin phan tich
bén ngoai thong tin

-Thi trr&ng muc tiéu
-Cac kénh Marketing

-Béi tha canh tranh
-Cbng chung
-Cac yéu t6 cia moi
trwo'ng vi mo
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C*E Su quan trong cua Nghlen L

ciru Marketing

Nghién ctru thi truong Marketing

La mot hé thong thu thap, thong dich va phan tich
cac thong tin thi truong giap c6ng ty tim ra cac giai
phap marketing phu hop dé glam thiéu rui ro va tang

tinh canh tranh trén thi truong cia san pham hoic

dich vu
» Marketing Research

— The systematic design, collection, interpretation, and reporting of information
to help marketers solve specific marketing problems or take advantage of
marketing opportunities
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a9 Loi ich ciia Nghién ciu - ®

TRUSHG DAl HOC KINH TE

— Marketinc

*  Gilip cong ty nam dwoc hanh vi tiéu ding ciia khdch hang

e Hétro cong ty tim dwoc cdc co hgi kinh doanh moi trén thi truong

« Hé tro thiét ldp chién lwoc Marketing

 H0 tro phit trién chién lwoc, chinh sach Marketing dé ddp irng mong muén
cua khach hang

*  Ting khd néing quyét dinh ciia ngwoi lam cong tic Marketing

. Helps firms stay in touch with customers’ changing attitudes and purchase patterns = o o =
. Assists in better understanding market opportunities
. Determine the feasibility of a particular marketing strategy

. Aids in the development of
marketing mixes to match
the needs of customers

0 Improves marketer’s ability
to make decisions
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TRUGNG DAl HOC KINH TE
DAIHOC SUOC GLA HA N

Noi dung cong tac nghien cuu Marketing . A

J Nghién ctru ngwoi tiéu thu ( khach hang)

Nghién ciru thi trwong ( kha ning tham nhap, mé
rong thi trueong)

Phan tich va kiém tra cac hoat déng ban hang
Nghién ctru sdn pham

Phan tich chi phi phan phéi san pham

nién ciru quang cao, xUc tién ban

Nghién ciru doi thi canh tranh

Nghién ctru chinh sach gia ca

.7

)
J
)
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)
)

TranVietDung — Khoa QTKD - UEB



http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Quy trinh nghién ciru Marketing '

Bude 1: Phat hién van dé va cac muc tiéu nghién ciu:
v’ Xac dinh muc tiéu nghién ctru
v Phan biét hién tuong va ban chat cua van dé, dit van dé
v'Nguyén nhan cta van dé
v'Vi du: Thi hiéu cia ngudi TD da thay doi chua? Ly do thay
do61?
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Quy trinh nghién ciru Marketing |

Budc 2: Trién khai ké hoach nghién citu ( Phan tich tinh
huong):
> X&c dinh khéi luong va cac loai théng tin can thu thap
> Lap ké hoach vé thoi gian va cac budc tién hanh
> Bo tri nhan sy cho hé thong nghién ctu
» Lap ngan sach ( du toan kinh phi) cho hoat dong nghién ciru
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Quy trinh nghién civu Marketing

s »

Buwée 3: Thu thdp thong tin vé vin dé quan tam
8 X&c dinh yéu cau vé dit liéu hodc yéu cau vé thdng tin: xac dinh
va lya chon nguon cung cap thong tin : 2 nguon

Quan sat: - Phwong tién m'éy moc
- Ca nhan truc tiép

Pieu tra tham do: qua bwu dién,dieu
TranVietDung — Khoa QTKD - tra ca nhan truc tiep, trao doi, toa dam

DuongTh: ng.com
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C*; Quy trinh nghién ciru Marketmg .

8 Lua chon cac phuong phap dé thu thap thong tin

— Phuong phéap nghién ctru bang tai liéu ( vin phong):
thong dung nhat, chi phi it nhung thong tin co do tin
cay khong cao.

Ap dung: nghlen ctru khai quét thi truong, 1ap danh sach
nhu:ng thi truong CO trién vong.

— Nguon 1: cung cap tr nhitng b4o cao cua ban than DN
vé tinh hinh san xuat, KD tai chinh.. lay O

ohc‘)ng ky thuat, phong KD. -

— Nguon 2: hinh thanh tir nhiing nguon khac nhau: sach

pao thuong mai, nién giam thong ke, tai chinh ké toan,
ban tin kinh té..
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- .

Quy trinh nghién ciru Marketing .= .

Buwée 3: Thu thdp thong tin vé vdn dé quan tam
8 Lua chon cac phuong phap dé thu thap théng tin
— Phuong phap nghién ciru diéu tra hién truong: ap

dung khi DN muon thu thap théng tin vé cac tap tinh,
thai do, dong co cua nguoi TD.
- Thu thap thong tin tr truc quan + cac quan hé
giao tiép voi thuong nhan va nguoi tiéu dung
- Chi phi cao, phtrc tap 16n
- Su dung phuong phap nay sau khi cO két qua
Bt ghucm phap nghién ctru tai li¢u.

QTKD - UEB
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ién ciru Marketing

TC Ty 1en truong:
Noi dung: diéu tra dic biét vé nguoi tiéu dung
- Néu s6 luong nguoi TD khodng 16n  __dicu tra tat cd cd nhan  _dicu tra
" toan bd.
- Néu s6 luong nguoi TD qua nhiéu str dung diéu tra bang tham do, bang
cac hinh thuec:

Phwong phap quan sat: dam bao tinh khach quan, ap dung nghién
ctru 1 so tap tinh riéng biét, roé rang, khéng nghién ctru déng co,
thai dé ngwei TD

Phwong phap dat cau hoi diéu tra: dat cac cau héi théng qua dién thoai,
phong van truc tiep, bwu dién

Phwong phap diéu tra chuy&n sau: thu nhan théng tin gan véi dong co,

1 86 phwong dién tinh cdm va hinh twong déi véi san pham cta DN
TranVietDung — Khoa QTKD - UEB
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(_$3 Quy trinh nghién citu Marketing

Buwéc 4: Phan tich va xi Iy thong tin: Tap hep bang hé thong bang
biéu nhirng so liéu va hé thong thong tin di thu thap

G —

Trinh bay cac két qua dat dwoc:
- Trinh bay 1 c&ch tong quét vé tinh huong Marketing va van
dé nghién ctru
- Trinh bay ré rang nhimg két qua nghién ciru quan trong
nhat dé bao cao véi nha quan tri va 1anh dao cong ty
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www.nfow.com

» Cong ty hang dau the gi6i
cung cap thong tin, nghién

ctru ve€ thi truong, khach

hang, san pham - ,
»  40% tai nguyén khai thac trén F O

Internet ‘ N -

* 3000 khach hang, trong do c6

60 cong ty ndam trong danh
sach 100 hang dau thé gidi

* 13000 nhan vién: chau My,
chau Au, Trung Pong va
chau A

WORILDLAOUD
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e Giam thiéu rui ro trong
cac quyét dinh
marketing:

— Gr1up khach hang neftm
duro’c nhtrng thay do1 va
bién dong trong mo1
trueong kinh dqanh,
khach hang, do1 thu

 HO tro qua trinh ra
quyét dinh
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» Khach hang toan cau
ngay cang tro nén linh
dong/ nang dong

« C6 nhiéu phan doan thi

trueong co tinh dich

chuyén
e  Consumers around the world are
becoming more alive

»  Several market segments, like the very
wealthy, teenagers, even transcend
national borders

TranVietDung — Khoa QTKD - UEB
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Tuy nhién van cé su
khac bi¢t gitra khach
hang & cac nudc trén thé
g101

MBOi thi truong déu co
dac tinh khac nhau

However, the average consumers are
different around the world

As a marketer in the clothing industry
know, “Even underwear has national
characteristics”.
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 Nhém céc quoc gia c6 nhing
diém tuong dong va su khac
biét toi da cho phép

* Tim hiéu thong tin kinh
doanh & timg quoc gia qua
trang web cua US
Department of Commerce
hay Doing Business Around
the World

TranVietDung — Khoa QTKD - UEB
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« Western Europe * S6 quéc gia
« Eastern & Central Europe  * Dan cu, phan bo

* North American « GDP

« Asian Pacific: all Asian e Hoat dong kinh té - chinh tri
countries except for the ndi bat trong khu vuc
Middle East, Australia, + Ngbn ngir chinh
New Zealand . Tén gido

 Latin America T

. Middle East * Chidan kinh doanh

» Africa

TranVietDung — Khoa QTKD - UEB
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» MOdi ngudi mua 13 mot
thue the rieng bict

e Nhitng qua trinh quyét
dinh mua giong nhau
* Phai hiéu khach hang

TranVietDung — Khoa QTKD - UEB
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Loi ich tir nghién ¢

Marketing quoc
* Giam thiéu rii ro/ nham
lan
e Xac dinh co ho1

* Ho trg cac quyet dinh
thi treong
Reduce Risk of Failure
Identify opportunities

Lead to more informed decisions
Reduce mistakes

TranVietDung — Khoa QTKD - UEB
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9’9 Thach thire trong nghlen cu’u (

marketing

°
N N NI N )
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itra nghién ciru

MKT quoc te va noi ¢
* Khach hang voi hanh vi, van hoa tieu dung khac
* Moi trwong kinh doanh khac
o C6 nhiéu yéu té6 méi mé va can quan tém

Co nhieu doi thu canh tranh
New parameters
New environments

More factors to consider
More competitors

TranVietDung — Khoa QTKD - UEB
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Cm.ge Thach thwe trong nghlen cu’u

marketing

* Thong tin va dir l1i€u 1a nguyén liéu cho hoat
dong di€u hanh
* Global marketers gap kho khan kép trong thu
nhat thong tin phuc vu ra quyét dinh:
— Information abundance Su giau ¢ & cac quoc gia
phat trién
— Information scarcity Su khon kho & cac quoc gia
kém phat trién

TranVietDung — Khoa QTKD - UEB
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* Hiéu dugc tim quan trong cua
h¢ thong thong tin marketing
nhu tai1 san chién luoc

» Can framework dé sang loc
thong tin va xac dinh co hoi
Kinh doanh

« Hiéu duoc qui trinh nghién ctru
marketing

* Quan 1y hé thong thu thap thong
tin va nghién ctru marketing

TranVietDung — Khoa QTKD - UEB
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ng thong tln marketlng

toan cau

* MIS provide means for:
— Gathering/ Thu thap
— Analyzing/ Phén tich
— Classifying/ Phan loai
— Storing/ Luu trit
— Reporting/ Bao cao

TranVietDung — Khoa QTKD - UEB
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C*E He thong thong tln marketlng

toan cau

« Pam bao cung cap dong
thong tin li€n tuc:
— Market/ Thi truong
— Sales/ ban hang
— Customers/ Khach hang

— Competitors/ Doi thu canh
tranh

— Company operation/ Péi tac

TranVietDung — Khoa QTKD - UEB
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(;39 He thong trao doi dir liéu dlen tu’ .' |

* H¢ thong trao doi dit @

li€u dién tu - Electronic

Data Interchange (EDI)
CATERPILLAR

giup cho viéc trao doi
thOong tin trong nd1 bo

o e MITSUI

FedEx imss
. INSTRUMENTS

TranVietDung — Khoa QTKD - UEB
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Benetton’s Informatlon

System

 Cong ty thoi trang glanh lo1
thé canh tranh bang viéc dua
ra nhirng kiéu dang va mau
sac thi tru:ong ua thich trong

tho1 gian ngan nhat UNITED COLORS
e Dt licu tir hon 7000 ctra OF BENETTON.

hang cua cong ty duoc
truyén lién tuc qua vé

* Trg giap rat hiéu qua cho
san xuat va thiét ké

TranVietDung — Khoa QTKD - UEB
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1. Thitruong:

«  Du bdo nhu cau

Hanh vi cuia nguoi ti€u
dung

. San phém

Kénh phan phéi

Phuong tién truyén thOong

Phan Ung cua thi truong

TranVietDung — Khoa QTKD - UEB
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2. Canh tranh:

@  Chién lugc cap doanh
nghiép, kinh doanh va churc
nang

3. Trao d6i ngoai hoi:

% Can can thanh toan

=  Liisuat

& Vijthé déng tién noi dia

%  (Cac du bao va xu thé
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4, Thong tin luat I¢:
<  (Cac luat
% Quidinh
@ Phép luat vé thué
@ Chia lai, chuyén tién
5. Thong tin nguon luc
&  Nhan luc
% Taichinh
&  Thong tin
% Tai nguyén thién nhién
6. Thong tin chung: moi truong
chinh tri, VH-XH, cong ngh¢
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Nguﬁn thong tin tham khao )

e The Economist * Visit The Web Sites:
 The Financial Times — WWW.economist.co
 The Wall Street — Www.ft.co
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» H¢ thong hiéu qua cho phép thu nhén va xir Iy cac
nguon thong tin va cac tap chi phat hanh tai tru sé
chinh ciing nhw tai cic quoc gia cong ty hoat dong
hay co khach hang

» Heé thong thong tin dién tir cho phép ra soat, xir ly,
danh gia va truyeén tin hang ngay

* M¢ rong vung thong tin bao phu tai ca cac khu vue
khac trén thé gioi
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* Human Sources:

— 2/3 thdng tin cac executives
st dung tur personal sources

— From executives based abroad

— From friends, acquaintances,
professional colleagues,
consultants, or new
prospective employees

— Face-to-face communications
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 Documentary sources:
— Published public The

) ) Economist —
information & A NS
Unpublished private | S 5

documents

 |nternet sources
— Web site by The

i The Economist
Economist: Intelligence Unit

http://store.eiu.com
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— Toyota thanh cong vo1 Lexus
L.S400; Euro Disney vuot qua
kho khan vé tai chinh do it
khach nho vao Direct
perception
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Answers to Five Key Questions

« Why should we do research?

What research should be done?

Is it worth doing the research?

How should the research be designed to achieve the research
objectives?

What will we do with the research?

When should we do research?
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cﬂe The International I\/Iarketlng- |

Research Proce

 Variety of market environments affect
International marketing research process

— Economic Environment
— Social-cultural Environment
— Political and Legal Environment

— Technological, Multimedia and
Infrastructural Facilities
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Marketing research process

MARKETING PLANNING AND INFORMATION SYSTEM

Planning system Information system
« Strategic plans  Databases
 Tactical plans « DSS

1. IDENTIFYING THE RESEARCH PROBLEM

Problems or opportunities

e Decision alternatives

e Research users
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O~

\ 2. DEVELOP RESEARCH PLAN

Research Question
Hypothesis Development
Research Boundaries

Estimate
the value of
information

Is benefit >
cost

TranVietDung — Khoa QTKD - UEB
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Research Question
. Hypothesis Development
. Research Boundaries
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1. Xac dinh van dé nghién

| 4

cuu

e Phdn tich vin dé hay co
hoi
— Which problems or
opportunities are anticipated

— What is the scope of the
problems and the possible
reasons?

— No market or potential
customers here?
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* Can cwr nao khac cho viéc ra
quyet dinh

— Theo Drucker cac cong ty Nhat
thanh cong vi ho khong chi dua
vao cac ket qua survey

— Céc s6 liéu kinh té hay phan tng
ban dau cua thi truong khong noi
1én hét van dé

— Ngudoi Nhat nhin vao thanh cong
cua Fedex, rat ra la c6 ton tai nhu
cau v€ may fax
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o Ai sit dung két qua
nghien ciru:

— Ai la nguoi ra quyét (RS
dinh? = | . -

— C6 muc tiéu ting an nao i Bl B N
nita khong? e R et
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2. Ké hoach nghién ciu.

» Céac thong tin nao can thu thap dé lam rd van dé
nghién ctru dat ra
e Xay dung ké hoach muc tiéu, cic budc tién hanh,
phuong phap, nguon luc va thoi gian thuc hién
* 3 trong tam cua ké hoach nghién curu:
— Cau ho1 nghién ctru dat ra
— Gia thiét nghién ctru
— Pham vi nghién ctru
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» Nhiing thong tin cau
thiét dé dat dwoc muc
ti€u nghién ctru:

— Quang cao co gay duogc
su chu y khong?

— Quang cao co dugc hiéu
ding khong?

— Quang cao co lam thay
doi thai do khong?
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Phat trién gia thiét .

 Pua ra cau tra 101 co thé
cho cac cau hoi nghién
cuu:

— Dua trén cac nghién ctru
to trude

— Cac nguyén ly khoa hoc:
kinh té hoc, xa hd1 hoc
hay marketing,...

— Kinh nghiém thuc tién
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Keé hoach nghién cuu

Theory

Research _ Research '\E/'f;:rgi’eerr]'li”t Hypothesis _, Research
Purpose Question Design

Exploratory
Research
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* Nguon dir icu:
"COGy 1o

— Company files Stqht your
i I Projecr?

— Library

— Industry & trade journals

— Online

e Secondary data vs
Primary data
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Secondary data

» Advantages of » Disadvantages of

Secondary: Secondary Data:

— Fast — May not be accurate

— Inexpensive — Difficult to trace

— Can aid in further methodology

research — Data becomes quickly
outdated
— Not collected for specific

task at hand
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TRUGNG DAl HOC KINH TE
Dkl HOE QUGC GlA HA NG

Danh gia do tin cay cia dik '

licu -
 \Who collected the data ?

* Would there be any reason for purposely
misrepresenting the facts?

« For what purpose were the data collected ?
« How were the data collected ? (Methodology)

* Are the data internally consistent and logical In
light of known data sources or market factors ?
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 Governments

— Departments of Commerce, Agriculture, State,
Treasury, and U.S. embassies abroad

* [nternational organizations

— United Nations’ Yearbook, World Bank’s World Atlas,
Organization for Economic Cooperation and
Development (OCED) and World Trade Organization
(WTO) publications

 Service organizations

— Banks, accounting firms, freight forwarders, airlines,
and international trade consultants
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Thu thap Primary Data

Quantitative Research |
Qualitative Research |
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939 Quantitative research VS

Qualitative reses

 Quantitative research — Nghién ctru dinh
lwong:

— Usually a large number of respondents are asked
to reply either verbally or in writing to structured
guestions using a specific response format or to
select a response from a set of choices.

— Percentages, averages, or other statistics; Survey
research
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cﬁe Quantitative research VS

Qualitative reses

 Qualitative research - Nghién ctru dinh tinh:

— If questions are asked, they are almost always
open-ended or in-depth.

— Unstructured responses that reflect the person’s
thoughts and feelings on the subject are sought.

— Focus-group interview----Most often used form
of qualitative guestioning

— Used to formulate and define a problem more
clearly
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A good questionnaire .

characteristics

1. Cau ho1 don gian

2. Ngudi duge hoi dé tra
161 va nguoi hoi dé
dang ghi chép A

3. Gilt dugc su tap trung @7
cua nguoi tra 101 va
thu duoc thong tin can
hoi
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= = =

Thu thap dir liéu ¢ chau AU

Source: Emanuel H. Demby, “ESOMAR Urges Changes in Reporting Demographics, Issues
Worldwide Report,” Marketing News, January 8, 1990, p. 24. Reprinted by permission of the

American Marketing Association.
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e Rat nhiéu cac k¥ thuat
khac nhau dugc ap dung
trong phan tich dur liéu
nghi€n ctru marketing:

— Cac mo hinh toan

— Céc phan n}ém hoac
cong cu thong ké don
glan
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5. Bao cao két qua .

« Cung cap nguodn dau vao cho qua trinh ra quyét dinh
clla cac managers

* Du trinh bay dudi hinh thirc nao cting phai chi ra
duoc problem hay opportunity

* NO1 dung bao cao khuc triét tao co s& cho cac hanh
dong

» So sanh véi cac nguon thong tin khac

* Quyeét dinh noi lap dit liéu c6 hiéu qua nhat
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® Top Marketing Research

Table 6.6 Top Marketing Research Firms

Company Global Revenues Percentage Revenues
(millions) from Outside the U.S.

1. ACNielsen Corp. $1,577 67.0

2. IMS Health Inc. $1,131 62.5

3. Information Resources Inc. $532 25.0

4. VNU Inc. $527 2.6

5. NFO WorldGroup $471 62.4

Source: “Top 50 U.S. Research Organizations,” Marketing News, June 4, 2001, p. H4.
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C?E Van dé dit ra trong nghlen cu’u 3

marketing

* Nghlen ctru trén nhiéu quoc gla thay V1 chi mot
quoc gia, thong tin han ché & nhiéu quc gia

e Nhiéu thi truong nho, khong c6 kha ning bu dap
cac chi phi nghién ctru

» Nhiéu thong tin bi thoi phong, bop méo hoic sai
1éch

» Dit liéu thong ké khong dong nhat va khac nhau

» Rao can vin hoa trong tiép can nghién ctu
marketing
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TRUGNG DAl HOC KINH TE
Dkl HOE QUGC GlA HA NG

Yéu cau dé phan tich tot dir =

licu

» Hiéu bict thau déo ve
van hoa

* Sang tao va dé thich
nghi, tiép can dugc vai
nhitng két qua nghién
cuu

* Tha1 d6 hoai nghi v6i ca
cac thong tin so cap va
thur cap
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TRUGNG DAl HOC KINH TE
LI HOE SUOC GLA Wi NG

Nang cao hiéu qua nghién. - |

cuu

» Lap ho so vé khach hang muc tiéu

» Phdng van khach hang muc tiéu dé danh gia cac két luan
nghién ctru

* Su dung nghién ctru vién dia phuong

» Phuong phéap nghién ctru da dang: dinh tinh két hop dinh
luong

* Quyct dinh nhiing hanh dong can thiét, khac v6i kinh
nghi€ém trong nudc, dua trén két qua nghién ctru
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» Nang suat ting  Dinh huéng dich vu gia ting

* Tu dong hoa gia tang *  Nhiéu cong ty kinh doanh a0

* Tang truong trong cac nganh dich | |« Kijén thirc 1a tai nguyén quan
Vi trong nhat

* Muc hl‘ly dong von 16n hon * MO hinh kinh doanh méi qua

* Toan cau hoa nhanh choéng giao dich dién tir va dién thoai

* Tai lap doanh nghiép dién ra * Cac hinh thirc cong tac maoi gitra
thuong xuyén cac loai cong ty

e Tén thu:0'ng,thi truong ching e Tiép tuc giam vong doi san pham
khoan tac do1 voi trang thai tinh « Khoang cach giita cac chu ky cai
cain tién giam
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Ca nhan hoa 101 song

Gia tang chu nghia huong
thu

Ky vong vé chat luong va
dich vu ngay cang tang
Tiéu chuan hoa quan hé
mua-ban

Ha tang thong tin 12 xuong
song cua truyén thong

Hiéu qua phuc vu ting do két
qua tu cac giai phap thong
minh

Khéach hang nhan nhiéu thong
tin

Quan hé gia cong/doi tac

Vai trd ctia may tinh va thiét bi
dién tuor

Céac yéu to mua ban méi

bat hang hom nay, giao hang
ngay mai
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* Giam chi phi va tang nang .
suat

o Itrao can hon khi buéc vao
nganh kinh doanh mo1

e Marketing toan cau cho .
SMESs

e Kién thitc quan Iy giup vugt  *
lén trén su canh tranh

 P6i thi canh tranh méi tir .
nhitng nganh khac
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Vong doi san pham va dich
vu ngan lai

Thot han tac dong cua lo1
thé canh tranh ngan lai

Nhitng cai tién nho ciing
khich 1¢ khach hang
Nhimng cudc chién gia dé
glanh thi phan

Tam quan trong ctia thuong
hi€u va hinh anh
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* Tim hiéu hoat dong cua mot cong ty NCTT (vi
du nhu ACNielsen)
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