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10. u t n t ra b n y u t n 
4 y u t ) 
a. n. 
b. Ngu n v n: c n v ng h  t ng vi n thong 
c. N i l i truy n th ng c  cho TMDT 
d. Nh n th m quan tr a TMDT 
e. N i m ng: h  th  h  t ng ICT c n  1 m  nh nh 
f. N n c giao d ng. 

11. Website dell.com thu  
a. B2C 
b. B2G 
c. B2B 
d. C2C 

12. n t   qu c, y u t  
y u t ) 
a. ng d ng (application) 
b. M: marketing 
c. I: tri th c (intelligent) 
d. t (basic law) 
e. nh c  th  cho t c c a TMDT (specific law) 

13. c tuy n qua m  
a. B2B 
b. B2C 
c. C2C 
d. P2P 

14.  n t  ho
? 

a. nh m  
b. L a ch p ph n m m gi  
c. a website 
d. Qu  m  

15. Nh  c s  d  u qu  ho ng c i 
n t ? (4 y u t ) 

a. 7C 
b. ICET 
c. 4N 
d. SWOT 
e. IMBSA 
f. MSDP 

16. ng TMDT, doanh nghi ng l a ch n) 
a.  
b. C p nh  n TM 
c. Th c hi c tuy u qu  
d. Gi i thi c doanh nghi p c  
e. ng quan h  v n th ng 

17.   
a. B2B 
b. B2C 
c. C2C 
d. P2P 

18. c giao d ch mua s c hi n nh t? 
a. Kh   p nh  
b. Kh  i thi u chi ti t s n ph n ph  
c. Kh   
d. Kh  n ph m v i nh ng s n ph  
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19. ti i t qu i 
thi  ch v  t t h c g  
a. n t  
b. Ch  n t  
c. n t  
d. n t  B2B 

20.  ch ho ng hi u qu , c ? (3 l a ch n) 
a. i n mua 
b.  
c. p d ch v   
d. C  quan qu p d ch v  h  tr  
e. c 

21. Ch n nh t c n t    
a. K t n  
b. H  tr  doanh nghi i 
c. Cung c   doanh nghi p giao d  
d. T t c   

22.  tr  kinh doanh c t? 
a. i 
b. m  
c.  
d. Gi i thi  

23. Ch  ra h n ch  t qua nh i v i vi c ng d n TMDT c a doanh nghi p VN 
hi n nay. 
a. Nh n th  v  s  l ng 
b. V n: thi u v ng vi  
c. i truy n th n 
d. Nh n th c: nhi u doanh nghi m quan tr ng c a TMDT 

24. u d  
a. IMBAS 
b. IMBSA 
c. IBMSA 
d. IBMAS 

25. Ch   -marketplace 
a. www.ecvn.gov.vn 
b. www.vnemart.com 
c. www.jetro.go.jp 
d. www.alibaba.com 

26. Vi p chia s  ng v i nhau  ph i h p s n xu t hi u qu  c th c 
hi  
a. n t   
b. n t  giao d ch 
c. n t   
d. n t  p 

27. Vi p gi i thi u s n ph m qua website, giao d ch b n t  v c 
m n i b t c a 

a. n t   
b.  m n t  giao d ch 
c. n t   
d. n t  p 

28. Ch  ra y u t  a TMDT 
a. u s  l a ch n 
b.  giao d ch d   
c.  a h  c b o v  t  
d. Doanh nghi p ti p c n nhi u th  ng m  
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29. ra 3 l ng TMDT
a. T n d u c  
b. S  d ch v  c ch cung c p 
c. c website t  qu p nh t website c  
d. Giao d o m p v n qu c t  
e. Giao d ch v n ti u qu   

30. ch & C  
a. n t   
b. n t  giao d ch 
c. n t  t 
d. n t   

31. i v i thi u s n ph  n ho a nhi m 
v  ng nh t? 
a. ng qu i thi u website 
b. B  g b o m  
c. B   tr  giao d n t  
d. t website v  

32. n hi ng t  
a.  
b. Website TMDT giao d ch 
c. n k t 
d.  

33. p trung th c hi n? 
a. c 1 
b. c 2 
c. c 3 
d. c 4 
e. c 5  
f. c 6 

34. ng d ng TMDT c n 
cao c a TMDT 
a. Ch p nh   ng 
b. X  ng 
c. Th c hi   
d. Giao d ch, chia x  i h p ho ng v n. 

35. Ch  ra y u t  a TMDT  
a. u s  l a ch  
b.  giao d ch d   
c.  
d. DN ti p c n nhi u th  ng m  

36. ch TMDT c  tham gia c  th  
i qu ng th p d ch v   

a. Hai 
b. Ba 
c. B n 
d.  
e.  l  

37. Vi p chia s   ph i h p ho ng hi u qu  thu  
a. n 
b. n TMDT giao d ch 
c.  
d. p 
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38. T i Vi n xu ng t
 

a. Ch p nh n x    ng 
b. X  ng 
c. Chia s  i 
d. Giao d ch, chia x  i h p v  

39. B  ng d n doanh nghi p thu  thu nh
c c a B  p nh  

a. G2B 
b. G2G 
c. G2E 
d. G2C 

40. t k  p v u c  th  c a h
 v   

a. n ph ch v  (product and service customization) 
b. t (affilliate marketing). 
c. t nh t (find the best price). 
d.  

41. t s  ng m
d n t  (e-ma  v   
a. c (a business alliance). 
b. I-commerce. 
c. i (business process reengineering). 
d. T-commerce. 

42.  m th c hi p 
l n   c a: 
a. C2C 
b. P2P 
c. S2S 
d. B2C 

43. Hotwire.com cung c p s n ph p v c bi t c i m p 
nh  c  
a. t nh t (find-the-best-price model). 
b. c tuy n (electronic auction). 
c.  n (name your own price model). 
d. u th u tr c tuy n (electronic tendering/reverse auction). 
e.  

44.   d  li u phim tr c tuy n v i 
u ki n ph  c  

a.  
b.  
c. t (affilliate fee). 
d.  

45. M  mua m c ti p t  c c tr c tuy n. 
 

a. B2E 
b. B2B 
c. C2E 
d. B2C 
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46. M tr c tuy n ch c
a. c i ti n cung ng (supply chain improvements) 
b. mua s m hi u qu  (efficient procurcement). 
c. c ng c  quan h   
d. p (vendor specialization) 

47. M p thi t b  p h   
l  cung c p v i m th c gi  ng l n t  

n xu  c  
a. t (affilliate marketing). 
b. i tr c tuy n (dynamic brokering). 
c. n ph ch v  (product and service customization). 
d. u th u tr c tuy n (electronic tendering). 
e.  
f. t nh t (find the best price). 

48. M ng nh i th u t   cung c
i m t m p nh  k c h ng cung c  

d  v : 
a. u th u tr c tuy n (electronic tendering/reverse auction) 
b.  
c. c tuy n (electronic auction). 
d.  n (name your own price model). 

49. M a m c tuy n cho chuy
c t i website c a m  v : 

a. B2B2C. 
b. B2C 
c. B2E 
d. B2B 

50. M t t  ch c l ng mua s  th n u th u tr c tuy
 c  

a. viral marketing. 
b. marketing tr c ti p (direct marketing). 
c. u th u tr c tuy n (a reverse auction). 
d. t (affilliate marketing). 

51.  i m t s   tuy n d  ph i b  
 v : 

a. B2C 
b. B2E 
c. E2B 
d. E2C 
e. B2B 

52.   
a.  n (name your own price model) 
b. u th u tr c tuy n (electronic tendering). 
c. c tuy n (electronic auction). 
d.  

53. n ch   thu i v I TR : 
a. u s  tin c i v i nh ng giao d u m  
b. t  ng truy n ch m khi n vi  u. 
c. lo l ng v   
d. lo l ng v  n nhi c tuy n 
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54. ng l i v I TR :
a. m s  giao ti i m i m t 
b. c bi   
c. m m  
d. y c . 

55.  
a. s  d t b  n t  ng vi n  marketing s n ph m, d ch v . 
b. t   
c. ch v  ng vi c bi

Internet. 
d. s  d ng thi t b  n t  trong m t s  c ho  nh doanh. 

56. u t  sau, y u t  n ch  v   i v  
a. v  n c n m m. 
b. u v  c gi i quy t. 
c.  th i ro v n. 
d. t  ng truy n t i m t s  khu v c v c nhu c u c a doanh nghi

i s  d ng. 
57. u t  sau, y u t  i v i: 

a. nhi  c t  xa, gi  ng. 
b. ng l c gi  
c. c b o v  t i truy n th ng. 
d. i  m  ti p c  s n ph m d   

58. Trong nh ng y u t  sau, y u t  c i v i m  
a. gi   
b. gi  
c. ti p c n th  u d   
d.  p nh t. 

59. -commerce) nh  
a. t t c  - u g n v i truy n th ng 

(physical). 
b. t hai chi u g n v n t . 
c. t t c  u g n v n t . 
d. t 2 chi u g n v i truy n th ng. 

60. ng h c g  
a. M  Amazon.com, download xu

ng th  ng t i website c a Amazon. 
b. M a ch n m t s  cu n ti u thuy t, than ng th  

a ch  
c. M a ch n mua m t s  ebook t  Amazon.com, download xu

g  cung c   
d. C  g. 

61. ng h  
a. ng th  ng t

sau b ng Fed Ex. 
b. l a ch n m  website c ng th  ng, download xu ng 

 
c. download ph n m m v  ng th  n tho

s  n tho i mi -free number). 
d. l a ch n m t quy  c tuy il. 
 
 
 
 



8 
 

62. Wal- ng m n ph m c ng c a 
c th c hi n t  

a. i truy n th ng (click-and-mortar operation). 
b. n th ng (brick-and-morar operation). 
c. -commerce). 
d. m t m  . 

63.   Y u t   c  tr   
a.  
b. ph n m m t  n t . 
c. ch v  h  tr  ng ph n m o m t. 
d. i qu ng h  th  

64. M c B    thu  thu nh
 c  

a. G2B 
b. G2G 
c. E-government                         d. G2E 
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n t  ng d n t  
 

1. B2Bi thu n t  
a. ng m -commerce) 
b. -commerce) 
c. ng (m-commerce) 
d. i giao d ch (t-commerce) 

2. Banner qu c hi a 
ch n s n ph m nh n gi  
a. Cung c  
b. Thuy t ph  
c. T o s  nh n bi t v  s n ph c gi  
d. T o s   

3. p truy n th n t    
a. S n ph m c n ph m hi n th c 
b. S n ph m hi n th n ph m b  sung 
c. S n ph m ti n ph m c  
d. S n ph m b  n ph m c  

4. p xu t nh p kh ng s  d c giao d  
a. S  d n m m qu n tr  nh , k   
b.  gi i thi u s n ph m 
c. n t  
d. Email giao d ch v  

5.  n gi i thi u s n ph m, gi  
d ch v  h  tr    c n t ? (2 

n) 
a. t website v  
b. p k  ho nh m  
c.  
d. Thi t k  website 
e. Nghi  

6. p d ch v  p d ch v   
a. H  tr  t n t t 
b. H  tr  n 
c. H  tr  n 
d. H  tr   n doanh nghi  

7. Ch  p v i m n t t 
a. Ng n g  nh  
b. D  n 
c.  
d.  d ng s   c bi t 

8. Ch  ra nh u ki m b n t  B2C. (ch n 3 
u ki n) 

a. g hi u m nh : Dell, Ebay, Sony, Cisco 
b. Nhu c ng 
c. S n ph  
d. L i th  v  i th  c nh tranh : priceline, etrade 
e. Doanh nghi p l n 
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9. n t
a. Action -  Form m p, ti n l  c hi n giao d ch d   
b. Interest -  Website cung c n ph m, d ch v p v i nhu c  
c. Desire -   t o mong mu ng 
d. Attention -  Website ph  p, ng, th m m  cao) 

10.  Ch  n c n t  c gi  
a. Interest - Website cung c n ph m, d ch v p nhu c c 

 
b. Action - Form m p, ti n l  c hi n giao d ch d   
c. Desire - Website c c thi t k  t p v i t  
d. Attention - c s   

11.  Ch  n c n t  c gi  
a. Attention - Website ph  p, ng, th m m  cao) 
b. Interest - c thi t k  t t, d  m, d  xem, truy c  
c. Action - Form m p, ti n l  c hi n giao d ch d   
d. Desire -  t o mong mu ng 

12.   Ch  n c n t  c gi  
a. Action - Form m p, ti n l  c hi n giao d ch d  d  
b. Desire -  t o mong mu ng 
c. Interest - Website cung c n ph m, d ch v p nhu c c 

 
d. Attention - Website ph i v  

13. Ch  ra th n c n t  c gi  
a. Action - ng 
b. Desire -  t o mong mu ng 
c. Attention - Website ph   p, ng, th m m  cao) 
d. Interest - Website cung c n ph m, d ch v p v i nhu c  

14. Ch  n t  nh v  
a. u s n ph t 
b. Sony.com: Ch ng s n ph m t t nh t 
c. Wand.com: Danh b  u l n nh t 
d. p gi t nh  

15. Ch  ra y u t  khi n s n ph m KHONG ng 
a. Kh  i thi u chi ti t s n ph ng 
b. ng v  s n ph m 
c. M  mua s  
d. n ph ng 

16. Ch  ra y u t  n chi c hay l i th  c t c ty 
 

a. H  th i  
b. t  
c. c s p nh n m o hi m  
d. u m i  

17. Ch  ra y u t  n chi c c ng ty truy n 
th ng khi m  r ng ho c chuy n t  (move-to-the-net). 
a. Ngu  
b. u 
c. Kinh nghi m 
d. H  th i 
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18. d ch v c tuy p s d ng ph bi n nh t hi
a. E- n t ) 
b. Chatroom (di  
c. ch v   
d. ng g p) 

19. i nh ng e- ng r ng 
nh  chuy n ti p nh p n b ng nghi i quen c a h . 

c g  
a. Viral marketing 
b. Push marketing 
c. Email marketing 
d. Pull marketing 

20.  m p tham gia qu i thi u 
s n ph m d ch v  ch v a ch n 

 t o doanh thu ? 
a. ch 
b.  
c.  d  
d. ng i v  

21. c ng d n t  i th  c nh tranh 
ng d m c a vi c ng d n t  

 
a. ng c  (Technology-driven) 
b.   ng (Market-driven) 
c. i ro (Fear-driven) 
d. Gi i (Problem-driven) 

22. o lu n lu n v  s n ph  d
c g qua 
a. Viral marketing 
b. Di  
c. Chatroom 
d. Blog 

23. D ch v   
a. Google adwords 
b. Google gold-pages 
c. Google advertisement 
d. Google y-pages 

24. Ho  r ng m ng? 
a. t n  c t  xa qua m ng 
b. B i thi   
c. M t s   m  r ng danh m c s n ph m 
d. i thi u v i b i quen v  s n ph m d ch v  c  

25. M  p c a m t s n ph m khi gi i thi ng ph  thu c nhi u nh u t  
n 2 y u t ) 

a. Kh  ng 
b. Kh   
c. D ch v  
d. T n su t mua 
e. M  nh mua 
f.  
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26. Nhi n t t b i v c kinh nghi
 ra y u t   th t b i c a nh n t  

thu  
a.  s i v  
b. n t  c ng ph n l i nhu n 
c. Trong kinh doanh, kinh nghi t y u t  quan tr   
d.  n t  c n th i gian 

27. m l n nh t c  
a.  s n ph t 
b. c qu  
c. S  ng s n ph m gi i thi n ch  
d. c c p nh  

28. S n ph m "b  sung" c a m t chi  
a. ch v  n ph m h  tr   
b. n v   
c. M ng nhu c u c  
d. n c  

29. S n ph m c c ti ng Anh tr c tuy  
a. nh ng 
b. Ki n th   d ng ti ng Anh 
c. N ng h  tr  
d. N ng 

30. S n ph m hi n th c cung c ng tr c tuy  
a. ng nhu c u c  
b. ch mua s  
c.   
d. B n ph ng 

31. n t   
a. m nhi u s n ph c m t nh t 
b. c s n ph m v  m gi m 
c. n 
d. c m t nh t 

32. n t  n ph m theo nhu c  
n ph n d

c   
a. M  s  n ph  
b.  s n xu t, cung c n ph  
c. a nh ng s n ph  
d. Th   s n ph m 

33.  c ng d ng m nh m  nh
doanh xu t nh p kh u? 
a. Giao d t h ng 
b. Gi i thi u, qu n ph m 
c.  
d.  t i quan, ch ng nh n xu t x , ki m tra ch ng 
e. V n t i, b o hi m 

34. t? 
a. S  d ng chi c marketing lan to  (viral marketing) 
b. t qu p v  
c.  bi  
d. Qu ch, c n t . 
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35.    h  tr  t nh t? 

a. FAQs 
b. Di  
c. Discussion topics 
d. Chat group 

36. n th n t t nhi c nh t? 
a.   
b. i (trade point) 
c. n t  rt... 
d.  search n i ti  

37. ng sau, ho c doanh nghi p XNK s  d  
a.  
b. n t  
c. Giao d ch qua m ng; 
d. ng Website 

38. c y u t  n t u t   ? 
a. Content  
b. Context  
c. Connection  
d. Consumer 

39.   u t  sau, y u t  i v
ch truy n th ng 

a. tour du l ch nhi  
b. ng gi m  
c.  ti ch qua m ng  
d. n t  t tour qua m ng  

40. ng d n t  hi p XNK s  d ng ph  bi n  VN hi n nay? 
a. u th   
b. Cung c p d ch v  ng Internet 
c. G i e-mail qu  
d. Cung c p d ch v   gi c m c c  

41. Y u t  i l i a th  n t  i v i 
ng? 

a. Kh   n t  
b.  
c. Kh  c nhi  
d. T  giao ti p gi i tuy n d ng 

42. S p x p theo th  t  n c n t   
1. S  d c kinh doanh 
2. Qu n di  
3. ng d n m ng kinh doanh 
4. ng d ng m ng extranet trong ho ng kinh doanh 
5. t, chia x   

43.   Chi c marketing c c g  
a.  d ch v -  
b. t h n th ng v n t - -and-  
c. n th - -and-  
d. c ti p t  n xu -  
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44. Nh n ph c tuy n t I TR
a.   
b. s n ph  
c. s n ph  s  c 
d. s n ph  

45. c tuy n? 
a. c tuy u r n th ng 
b. c tuy n k t h p d ch v  n th n t  
c. c tuy n th ng 
d. c tuy  i l i nhu  

46. Kho ng 2 gi  chi  truy c p t c  t c tuy n. 
t mua m  cho b a t i, khi v  t c  m i th  n c

 
a. giao d n t  trong n i b  doanh nghi p. 
b. -commerce). 
c. ng (M-commerce). 
d. trao n t  -to-peer application). 

47. p s  v  ki ng th c c
ng v n chuy  v  

a. c i ti  
b. t o d c canh tranh chi c t    
c.  ng l  
d. c (a business alliance). 

48. Khi chi c t  tri n t  (click-and-mortar) c a ToysRUs th t b
chuy n sang s  d ng h  th c tuy n c  minh h

 
a. H  th i s  - a digital delivery system 
b. Lo i b  i  disintermediation 
c. n ph i - channel conflict 
d. c - a strategic alliance   

49. Website d n c c tuy c g  
a. t c c tuy -  
b.  -  
c. n m t  -  
d.  c c tuy -  

50. Chi c marketing c c g  
a. t h n th ng v n t - -and-

 
b.  d ch v -  
c. n th - -and-  
d. n xu t cung c c ti -  

51. M t ch  n t  giao d -to-
c g  

a. i truy n t i n -  
b. -  
c. i giao d -  
d. i t o ra th  -  

52. T t c  nh n ph ng d n t , NGO I TR  
a. ph n c  
b. trang thi t b   
c. thi t b  th  thao 
d.  
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53. M t marketer s  d ng e-  qu c g
 

a. i giao d -  
b. i truy n t i n  -  
c. i t o ra th  -  
d. -  

54. Amazon.com t n d ng nhi u lo i d ch v   ph c v  
website c c 
a. -  
b. i b  -  
c. -  
d.  r -  

55. D c g n t   c a: 
a. p h ng doanh nghi -  
b. n quy -  
c. -  
d. -  

56. n ph c ti
th  
a. i b  -  
b. -  
c. t l i m -  
d. -  

57. o hi n th o hi m qua Internet, h  ph  
s  ng lo   v : 
a. -  
b. -  
c. -  
d.  r -  

58. nh v  s n ph m, e-manager ph i tr  l i sau, NGO I TR : 
a.  cung c n c n m  tri c tuy n 
b. S n ph m s  n th   
c.   
d.  ph i h p v  

59. n ph m ph c v  n ph i 
nh m  m  n ph

c. R p ph  
a. u   
b. s n ph  p v i th  ng m  
c.  m l i nhu n 
d.  s n ph m  nhi u th   

60. M t c n th ng s  d n t   h  tr  -and-mortar) 
nh I TR : 
a. i th  c a c  i truy n th n t  
b. ng ph c v   
c. gi m s   l i 
d. c ng c  u 
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61. Nh n r t b n r c tuy ti t ki m th i gian mua s m 
c g  

a. -  
b. i r t b n r - -  
c.  d  m -  
d. -  

62. Nh c tuy m t n th
 

a. -  
b. -  
c.  d  m -  
d. i r t b n r - -  

63. Y u t  quan tr ng nh t quy nh s  t n t i c n t   
a. kh  t n  
b. ch v   p 
c. quan h  c i v  
d. l i nhu n c a trung gian 

64. M ng h  th n t   ch tr c tuy
 

a. -  
b. i giao d -  
c. i t o ra th  -  
d. i truy n t i n -  

65. M u t  sau, ngo i tr  
a.  t t c  n ph m d ch v  p. 
b.  a doanh nghi p 
c.  n thu 
d. h  th ng d  li u c n thi  qu  

66. Ph n m  ng s n ph m v p 
c g  

a. t c c tuy -  
b. b. n m  -  
c. c tuy -  
d.  -  

67. c m  tin c y c  tr c tuy c g  
a.  tin c -  
b. p h p tr c tuy -  
c. c tuy -  
d. n m  -  
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QUIZ 5 
 
1. Banner qu  c s  d ng h  

a. Gi i thi u b  phim m i 
b. M n t n th  ng h p  

c. Qu  

d. Qu i mu  
2. Do vi  i dung c a website 

ng trong vi c: 
a. gi   
b. khu v  

c. s  quay tr  l i c

d. t o ng t t (impression)  
3.  t  l  ra r ner qu t hi  

 
i, g n thanh cu n (scroll bar)  
 

c. b t k  v   n kh  

d. m t ph  
4. Jose quy nh mua m t chi c xe Saturn VUE, m t c c tuy
v i m p.  v  ? 

i s n ph m (product brokering)  

n ph ch v   

nh nhu c u  

i (merchant brokering) 
5. Khi s  d ng e-  qu n m  m sau, NGO I 
TR :  H I (ch  ) 

 ra r ng nh n th c c i v i s n ph
t  l n qu  
b. h u h  li c v  qu  

t ki  

 nh t  
6. n nh t khi th c hi u tra tr c tuy  

c m u ng  
b. nh p tr c tuy  tin c y th p 

 ti p c n m u v n  

u tra tr c tuy n  
7. M c b  c tuy ng qu c b  
kho i l  

t (affiliate marketing) 
b. focus group  

c. B2B  

d. target marketing  
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8. M t qu c xu t hi i c a s c m a s
 y qu c qu  

a. pop-under ad  
b. pop-up ad  

c. changing homepage 

d. invisible ad  
9. M t a ch c nh p sau khi tr  l i m t s  

i nh n t   
i s n ph m (product brokering)  

n ph ch v   

nh nhu c u (need identification)  
i (merchant brokering) 

10. Nh ng k  thu c s  d   d  li u v  c tuy n NGO I TR : 
 

ng c  m ng  

c. mua danh b  a ch  n tho i t   
ng d  li m c

11. N  l  reo r  s n ph m nh n quan h  gi i mua- c g i 
 
a. advertising  
b. segmentation  

c. personalization  

d. puch technology 
12.  th  t s   ti u 

c g  
a. market segmentation  n th  ng  
b. target marketing  nh th  ng m  

c. marketing research  u th  ng 

d. personalization    
13. S  l i xem m  m a qu c g  

a. ad views  s  i xem 
b. click ratio  t  l  nh p chu t 

c. ad reach  ti p c n qu  

d. pull  chi  
14. c hi c qu n th ng t t b  
lu i v i nh ng quy  d   v : 

a. marketing lan t a (viral marketing)  

b. qu n t

c. qu t (affiliate marketing)  

 
15. i m ng c ng - m 

 
c tr  c qu  

n thi t k  p  

i qu n mi ng (word of mouth)  

d. m t series qu c thi t k  d
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16. Wanda c n mua m t chi p.M t c
tr c tuy p v i nhu c u c i 

n t   
 i s n ph m (product brokering)   

 n ph ch v    

 nh nhu c u   

 i (merchant brokering)  
17. ch ch  

t (affilliate marketing)  

group purchasing)  

n t  (e-marketplace)  
 n (name your own price model) 

18. Wal- ng m  n ph m c  ng c
ty v c th c hi n t  

-commerce)  

n th ng (brick-and-morar operation)  

i truy n th ng (click-and-mortar operation) 
d. m t m   

19.  t  l  ra r t hi
v   

a. b t k  v   n kh  
 

c. m t ph i  
n thanh cu n (scroll bar)   

20. N  l   s n ph m nh n quan h  gi i mua-
c g  
a. Chi y - push technology 

 - personalization  
n - segmentation  

d. Qu - advertising  
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QUIZ 6 
 
1. Harry tr  ti n ng m b  plastic qua thi t b  c th  t i l
d  minh h a c   

a. GPS technology  

b. a proximity card 
c. mSCM  

d. telemetry  
2.  ra hai l n nh t c a B2B mobile commerce: 

a. to reduce both marketing and administrative costs -   Gi  

b. to reduce administrative costs and collaborate with partners-  Gi
v   

c. to reduce marketing costs and share information along the supply chain -  Gi
 i 

d. to use wireless communication to share information along the supply chain and to collaborate with 
partners -  S  d t b   chia s   h i 

 
3. Micropayments hay giao d  nh  n t    

a. for microcomputer services 

b. less than $1  

c. less than $10  
d. less than $100  

4 M n xu n tho ng nh  d ng d ch v  
c gi m c nh tranh v i d ch v  n tho c:   

a. ng truy n - improved bandwidth.  

b. Chi y - vendor push.  

c. N n kinh t  d ch v  - the service economy.  
            d. u - ubiquity. 

 
5. M  ng cao t ng b ng th  c th  t i 
tr m t  ng tr  ti  minh h a: 

a. RFID technology  
b. contextual computing 

c. distributed processing 

d. pervasive computing  
6. M t lo m tay ch  y c s  d  nh n, g n t  c g  

a. Ogo  

b. blackerry  
c. smartphone  

d. personal data assistant 
7. M t lo m tay ch  y c s  d  qu c g  

a. personal data assistant 
b. smartphone  

c. blackberry  

d. Ogo  
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8. M t lu t  c c  v a tra c
a k t n  tra c a m t s  

danh b  n tho i. Ho c th  hi h t b ng thu t ng   
a. localization of products and services 

b. mobility  

c. convenience  
d. ubiquity  

9. M t thi t b   c s  d   c g  
a. Wireless Applications Protocol  

b. Universal Mobile Telecommunications Systems 

c. Transmission Control Protocol  

d. Subscriber Identification Module  
10. Renee mua m t chai coca-cola t   n tho

 v : 
a. e-wallet  n t  

b. m-wallet  ng 
c. wireless bill payment   

d. mobile banking  ng 
11. n t   

a. wearable devices and job dispatch  

b. sales force mobilization and field service  
c. field service and job dispatch  

d. sales force mobilization and wearable devices 
12.  m truy c u nh t hi n nay? 

a. government office buildings 
b. airports  

c. restaurants  

d. libraries  
13.   c g  nh ? 

a. paying a $35 telephone bill over the Internet 

b. buying a laptop over the Internet  

c. buying a $3 song over the Internet  
d. paying a $300 annual bill for Internet access 

14. a m t m t b   k t n i m ng t c g  
a. mobile access point (map)  - m truy c p m ng 

b. m-connection - 

c. wireless access point  m truy c p m   

d. Bluetooth  
15. Vi c c p nh ng b  d  li u gi t b  n t c g  

a. synchronization 
b. data transfer  

c. docking  

d. data attaching  
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16. Vi c gi i tr  t  15-25 tu  s  d t b  n t   giao ti p, gi c t
c g  

a. the handset culture  t b  c m tay 
b. vendor push  chi y 

c. ubiquity  u 

d. the service economy  n n kinh t  d ch v   
17. Vi c ng d  t b  c hi
giao d n t  c th  hi t b ng thu t ng   

18. 

?  
 

- Web-based surveying.   

- data mining.   

- cookie tracking.   

- focus group surveying.   
19. 
email t

 
- a customer loyalty program.  

- save or win back.   

- up-selling.   

- prospecting.   
20. 

 
a. merge-in-transit.  

- order postponement. 

- a rolling warehouse.  

- leveraged shipments.
21. ? 

- 

- the absence of a good return mechanism.  
- the inability to see a product before buying it.  

- concern over the potential for fraud.  
 
 
 

a. interactivity-  

b. ubiquity  u 
c. mobility  ng 

d. convenience -  ti n l i 
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n t  

 
1. Ch  c minh h  (h i) 

a. i g n h t t o ra ch   
b. i nh n h    n h n 
c. i g  p c n g i b i nh n 
d. i nh n ki m tra ch   b t c  
e. i nh n ki n c a h ng b c 

2. Ch  c minh h  (h i) 
a. i g i t o ra ch   
b. i nh n ki m tra ch   b i g i 
c. i g  i p c n g i b i nh n 
d. i nh n gi ng b i g i 
e. i nh n ki n c a h ng b c 

3. Ch  ra y u t  a h n t  
a. t h ng 
b. c c i nh p kinh t  qu c t  
c. Thu n ti  s  d i v i m i doanh nghi p 
d. Ti   th c hi  n t  qua m ng 

4. Ch  ra y u t  m c a ch  n t  
a. B ng ch i l p ch ng t  
b. m v i n n 
c.  hi n s  t th c hi ng t  
d. Duy nh t: ch  duy nh t m  n t  n 

5.  ra nh u ki n c  t h n t  
a. Giao d ch v c, kinh nghi m... 
b. N i dung h t ch  
c.    
d.  h n t  
e. n th c v  n t  

6.  ra nh ng s  t gi a h n t  ng truy n th ng? 
a. Ch    n t  
b. p d li u 
c. Hi n nay, h n t  c s  d ng r  gi i 
d. N i dung: h ng truy n th  

7. Ho c minh h  
a. i nh  m b t 
b. i nh n g i g  ng 
c. i g ng b  
d. i g i nh  ng 

8. Ho c minh h  
a. i g i nh n gi ng khai c i 

g i 
b. i g i t o ch   b t c  
c. i nh n ki m tra ch   b i g i 
d. i g i s  d  ng 

9. H n t  i Amazon.com (xem minh ho ) 
i h n t   

a. u h
b. H ng b ng email 
c. H  
d. H ng s  d ng ch   
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10. Theo lu t Giao d n t  c a Vi t N c th  hi n c p d  li u g m 
nh c) 
a. n t  
b. B n fax 
c. Trang web 
d. y 

11. Theo lu t Giao d n t  Vi t Nam (2006) H n t  ng 
a. c thi t l i d ng th p d  li u 
b. u kho  hi i d p d  li u 
c. s  d p d  li n t  
d. s  d n t   ho c m t ph n c  

12.  Theo lu t Giao d n t  Vi t Nam (2006): "Giao k t h n t  c s  d ng 
 ti   

a. p d  li u / th c hi n h ng 
b. p d  li   c hi n h ng 
c. p d  li u / giao k t h ng 
d. p d  li   / giao k c hi n h ng 

13. nh c a lu t giao d n t Vi c doanh nghi a 
Vi t Nam nh p nh n t i Nh t B n, h  
a. Tokyo 
b. Osaka 
c. i 
d.  nh 

14. c h n t  t? 
a. H  
b. H ng b ng email 
c. H n t  
d. H n t  s  d ng ch   

15. n t  n, h a 
a.  
b.  h  
c. n m m website 
d. n t  
e.  l  

16.  d ng ch   i g i nh n nh ng 
 

a. h n t  
b. ch   
c. h n t    
d. B n c a h n t    

17.  d ng ch   a), ch   c t   
a. ng 
b. ng 
c. n h ng 
d. n c a h ng 

18. V  c, khi s  d ng ch   b   
a. i g i nh n m i gi  m t 
b. i g i bi t c  i nh n ch  bi t m  
c. M t ch  i g i nh n bi t 
d. M   gi  

19. Vi a ch   cu i m t e- CH  N T    
a. D  li u t o ra ch  n t   g n duy nh t v  
b. i v i ch   
c. i v i n  
d.  l  
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20. Y u t  n t   d  PKI 
a. p g c 
b. B c c p g c 
c.  
d. t 

21. n t  s  d ng ch   b  PKI, ho ng 
c th c hi n? 

a. i g i nh n gi i 
g i 

b. i g i t o ch   b t c  
c. i nh n ki m tra ch   b i g i 
d. i g i s  d  ng 

22.  d ng ch  s  b  PKI, ho c th c hi n? 
a. i nh  m b t 
b. i nh n g i g  ng 
c. i g ng b  
d. i g i nh  ng 

23.  g n h n t  n th c hi  
a. i g n h t t o ra ch   
b. i nh n h  ch    n h n 
c. i g  p c n g i b i nh n 
d. i nh n ki m tra ch   b t c  
e. i nh n ki n c a h ng b c 

24.  d ng ch    t h i g i nh n nh
 

a. h n t     
b. ch      
c. h n t       
d. d. B n c a h n t    

25. Hi n nay, sau kh  nh v  ch   ng th n t , DN v  ti t 
c tuy n? 

a. t h n t  
b. Gi i thi ch v  
c.   
d. t h n t  
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I: Lu u ch nh trong n t  

 
 

1. Lu t giao d n t  c a Vi ng h i nh p d  
li u ch  nh h n t   nh p d  li m nh n 

p d  li u nh  th m nh
 

a.  n t  @hn.vnn.vn / tr  s   
b.  n t   n t  
c. h n t  congtyabc@hn.vnn.vn / tr  s   
d. h n t  congtyabc@hn.vnn.  n t . 

2. Theo Lu t giao d n t  c a Vi t Nam, nh  c m trong giao d n t . ( ch n 
t  c m, ch m, ch n sai b  tr  m.)  
a. n, g i, nh p d  li u  
b.  m p d  li u  
c. T p d  li u nh m th c hi t  
d. n m  ch c  
e. S  d ng ch  n t  c  t h ng  

3. p d  li u do t  ch c cung c p d ch v  ch ng th c ch  n t  n 
 ch c ch ng th  n t  c g  

a. Ch n t  
b. Ch ng th n t  
c. Ch ng th c ch   
d. Ch ng th n t  ch ng th c ch   

4. Theo Lu t giao d n t  m g p d  li u 
a. Tr  s  c i g i 
b.   h  th i g i 
c. i   email c i g i 
d. c kh i t  

5. Lu t giao d n t  c a Vi t h n t  b ng e- c ch p nh n 
 ng c  th n t  l a ch n) 

a.  tin c y c c kh i t , truy n g p th p 
b. c b n c p th p 
c.  ch p thu n c i v i n i dung h ng 
d.  hi n con d u c a doanh nghi  
e. p v  l n. 

6. Giao d n t  c th c hi n t  ng t ng ph n ho   th c 
thi t l p s c g  
a. Giao d n t  t  ng 
b. Giao d n t  
c. Giao d n t  t  ng gi  
d. Giao d n t  

7. Theo Lu t giao d n t  i g p d  li  
a. i nh n g n 
b. i kh i t o nh n c i nh n 
c. i kh i t o g n 
d. i kh i t o nh n 

8. Lu t giao d n t  c a Vi m g p d  li p 
d  li  th  
a. n  ki i kh i t o 
b. i s  ki i kh i t o 
c. i s  ki i nh n 
d. n m trong s  ki i nh i g i 
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9. Lu t giao d n t  c a Vi  c  i tr  (2 v ) 
a.  p d  li u 
b. Th i gian g p d  li u 
c. Th a nh n ch  n t  n t   
d. n t  
e. Thu  n t  

10. Lu t giao d n t  c a Vi ng h c ho c trong khi g p d  li u, 
i kh i t  p d  li u ch   p d  

li n 
p d  li  

a. i kh i t o 
b. i kh i t o 
c. i nh n 
d. i nh n 

11. Lu t giao d n t  c a Vi t gi
c tuy  ng c   thu u t  n t

l a ch n, ch m, ch n sai b  tr  m) 
a.  tin c y c c t  i h ng 
b. m b n n i dung c a h ng 
c. h i kh i t o 
d. i mua v i h t 
e. c hi t 

12. H  th c t o l  g i, nh , hi n th  ho c th c hi  i v i p 
d  li c g  
a. H  th  
b. H  th n t  
c. H  th  ng 
d. H  th n t  

13. Ngh  nh s  -CP v  n t  
m ng c m t l i nh p s  p nh n 

 ti ng th    cho 100 cu ng 
 l t tu n sau, khi nh n i mua tr  l i 

90 cu p nh c th c hi n 
a.  
b. i mua ph i ch  i nh p sai d  li u 
c. i mua ph i ch t hi n l n 
d. ng ti  gi i quy t s  ch 

14. Lu t giao d n t  c a Vi c thi t l  ho ng t o ra 
  g  

a. ng th n t  
b. n t  
c. C p ch n t  
d. m tra ch  n t  
e. n t   

15. . Lu t giao d n t  c a Vi  
a. Ch  n t  
b. Ch n t  
c. Giao k t h n t  
d. Ho ng ch ng th n t  
e. B o v   

16. Lu t giao d n t  c a Vi p d  li  
b n vi t n p d  li   tham chi u khi 
c n thi t 
a. Hi n th  c 
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b. In ra gi  d ng ch ng 
c. Truy c  d c 
d. Truy c c 

17. Lu t giao d n t  c a Vi i v i nh ng ho
ng) 

a.  
b. i 
c. C p gi y ch ng nh n quy n s  h  
d. n th a k  
e.  phi u 

18. Lu t giao d n t  c a Vi i d
p nh  n t s  u kho  nh n m

g i l  ch c ch c khi g i chuy n h nh d t 
password c i n i dung. H n l  n g c 

 
a.  
b.  
c. Lu ng h  
d. Ch  h p ng d  n g c 

19. Theo Lu t giao d n t  i nh p d  li u
a. p d  li u nh  th i nh n 
b. i nh p d  li u 
c. i nh p d  li u v   truy c c 
d. i nh  p d  li u 

20. Theo Lu t giao d n t  VN : Th m nh p d  li  
a. Th p d  li u nh t k  h  th i nh n  
b. Th p d  li u nh  th i nh n  
c. Th p d  li  th i nh n ch  nh  
d. Th p d  li  th i nh n  
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n t  
 

1. 
 

a.  
b. Settlement  
c.  authorization. 
d. -  approval. 
e.  

2.  
a.  
b.  
c.  
d.  

3. 
 

a. - processor. 
b. - credit card association 
c. - issuing bank. 
d. - acquiring bank 

4. 
 

a. contactless card 
b. debit card. 
c. contact card 
d. optical memory card 

5. 

 
a. 
b.  
c.  
d.  

6. M
 

a. - debit card. 
b. - credit card. 
c. - charge card. 
d. - e-payment card. 

7. 
 

a. - credit card 
b. - charge card 
c.  - debit card 
d. - e-wallet. 

8.  
a.  
b.  
c.  
d.  

9.  
a.  
b.  
c.  
d.  
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10.  
a.  
b.   
c.  
d.  

11. TS. Minh th c hi n tho i, internet b a 
nh p d ch v   c thanh 

n t   
a. n t  - online banking 
b. c tuy n - biller direct 
c. C c tuy n - bill consolidator 
d. Th  ng o - virtual credit card

12. S  t l n nh t gi a Th   ghi n   
a. Kh  ng) 
b. Kh  ch truy n th ng (t , c  
c. Kh  n t   
d. Kh   gi i h n 

13.   d n t  ra v  i v i h  
a. Gi - reduced expenses. 
b. D   - improved record keeping. 
c.  gi i h n v  th a - ability to pay bills from 

anywhere at any time. 
d. Nh ng m u qu  p g - fewer ads from 

companies sending bills. 
14. TS. Lynn th c hi t website tha c tuy n do 

 v  
a. n t  - online banking 
b. c tuy n - biller direct 
c. C c tuy n - bill consolidator 
d. Th  ng o - virtual credit card

15. D ch v  k t n  th c hi ch thanh 
n t  c g  

a. D ch v  c tuy n - payment processing service 
b. - merchant. 
c. - issuing bank 
d. - acquiring bank 

16. S  d ng..... n ph c tuy  c n 
ch y ph n m  

a. Ti n s   
b. Ti n t : E-cash 
c. n t : E-wallet 
d. n t : E-cheque 

17.  
a. - processor. 
b. - credit card association 
c. - issuing bank. 
d. - acquiring bank. 

18.  
 

a. - debit card. 
b. - credit card 
c. - charge card. 
d. - e-payment card 
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19.  
a. ATM 
b. EFT 
c. ACH 
d. EDI 

20. 
 

a. $26 million. 
b. $260 million. 
c. $2.6 billion. 
d. $26 billion 

21. 
a.  
b.  
c.  
d.  

22. M t lo i th   th  s  d ng m t kho n ti  i gi i h n nh nh do 
p th  u m t t  su t l i nhu i v i nh ng kho
c tr  i th   

a. Th  ghi n  - debit card 
b. Th  ng - credit card. 
c. Th  - charge card. 
d. Th  n t  - e-payment card 

23.  d ng m t d ch v  p h p t t c  i tr  
 p d ch v   ph i th c hi n m nh

 v  n t   
a. n t  - online banking 
b. c tuy n - biller direct 
c. C c tuy n - bill consolidator 
d. Th  ng o - virtual credit card

24. n ti n t  i kho n c n c c g  
a.   settlement 
b. c  authorization 
c. t  approval 
d.  procurement 

25. 
 

a. - trade card payment. 
b. - e-micropayment 
c. - PKI payment 
d. - letter of credit. 

26. 
 

a. purchase card. 
b. debit card. 
c. contact card 
d. optical memory card 

27.  i cung c n t  NG ph i l a ho  
a. Gi  ch - reduced processing expense 
b. C i thi n ch ng d ch v  - improved customer service. 
c. p hi n di  gi i - universal availability 
d. - opportunity for targeted advertising 
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28. n t   nh  c g  
a. n t  - e-mediumpayments 
b. n t  nh  - e-micropayments 
c. n t  b ng th   minh - e-smart payments. 
d. Ti n t  - e-cash. 

29.  
a. - processor 
b.  merchant 
c. - issuing bank 
d. - acquiring bank 
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n khai d  ng TMDT 

1. t ph n m ng l a tr c tuy t ph n m
 k t n c. Dr. Hoa truy c  website c

cung c p ph n m m, xem m c FAQ c a ph n m c ph c s  c .  minh 
h a ho  

a. Ch  tr  v  s n ph m - product support function.  
b. Ch c hi - order fulfillment function.  
c. Ch i thi u s n ph m - product presentation function. 
d. Ch p d ch v  - customer service function. 

2. n m m bao g m c c tuy n, gi  c tuy n, m  d  li  
s n ph m, c g  

a. ph n m m trang ch   
b. Tr n m m v  n t  
c. m n t   
d. m n m m theo ch  

3. Khi c n tri ng d n t  trong th i gian ng n, ngu n v  th ng m i 
 v  c trong ho ng kinh doanh, l a ch p nh t? 

p ng d ng doanh nghi p  
b. outsourcing  
c. mua ng d ng v  i  
d. insourcing  

K  thu ng d ng th n t  ng d c tri ng b  
i h  th ng c  

a. Leasing 
b. Insourcing 
c. Outsourcing 
d. p ng d ng doanh nghi p 

4. M i xem t  n 
g  

a. chat group  
 

c. Di o lu n t   
o lu n qua email 

ng m  kinh doanh m  
ng k  ho ch kinh doanh - write a business case.  
m ngu n v n c n thi  m b o s  - find the money needed to make the 

business successful.  
nh nh ng nhu c u hi n t ng c c doanh nghi p - 

identify a consumer or business need tha  
 i kinh doanh hi n h u - investigate all existing opportunities.  

6. Khi tri n khai m t d  n t , vi ng nh ng m
a doanh nghi  

a. Ki m tra k t qu  - acceptance testing.  
b. Ki m tra kh   d ng - usability testing.  
c. Ki m tra kh  - integration testing.  
d. Ki m tra kh  ng - performance testing. 

7. u v  th ng nh t k  website nh m m  
m b o r c g n cho nh
m b o r i nh i nhau  
m b o r ng t t c  visi c nh  c  
m b o r i x   ti i d ch v   
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8. Theo m t s   u ki
 

n nh p chu t  

c. Ch  v i m p chu t  
p chu t  

9. K  thu ng d n t  p v i m ng d ng chi n 
c nh m t o s  t c i th  c nh tranh? 

a. outsourcing  
b. mua m t h  th n 
c. leasing  
d. insourcing  

10. n t  d  s n ph m, d ch v  
 c g  

n - comment.  
n - promotion.  
n ph m d ch v  - cross selling.  

n ph m d ch v  - up selling. 
 
11. Vi  p mua ph n c ng, ph n m m, tuy n d  ng 
truy   c g  

a. ISP hosting.  
b. mirror hosting.  
c. using a storebuilder. 
d. self-hosting.  

12. Vi ng website n i b  ng l I TR : 
ty s  d i b   

 r ng t m ki

c. Cung c p t  nhanh nh t ra th  ng  
o h   c quy n  

13.  H  ` c g  
a. ISP address.  

b. URL name.  

c. domain name. 
d. host name.  

14. Theo th t m t h  th n t  
 th  

t m i quan h  t ng th  t m t h  th i 
n t   th ng - There is no general relationship between the cost of 

building and installing an EC system and the cost of operating and maintaining it.  

t m t h  th n t  l
h  th ng - It costs much more to build and install an EC system than to operate and maintain it.  

t m t h  th i n t  
 th ng - It costs about as much time, effort, and money to operate and maintain as to 

build and install a system.  
t m t h  th n t  nh  

h  th ng - It costs much more to operate and maintain an EC system than to build and install it.  
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c g  
a. Trang ch   

b. Trang n i dung  

c. Trang giao d ch  
d. Trang tr   

16  s n ph m, d ch v
ch v  c g  

a. Trang ch  
b. Trang n i dung 
c. Trang giao d ch 
d. Trang tr   

17 i xem s  d n c g  
a. Trang ch  
b. Trang giao d ch 
c. Trang tr   
d. Trang n i dung 

18. GS. Chi mua m t e-book t  m t b n qua m u v  
p s  c  m n. Khi k t n i l u download l

t. GS. Chi ph p theo? 
a. Ch c hi - order fulfillment function.  

b. Ch  tr  v  s n ph m - product support function.  

c. Ch i thi u s n ph m - product presentation function  

d. Ch p d ch v  - customer service function. 
19. Vi nh xem s  t website t t ph n c a ho  

a. N i dung - content.  

b. a Web host.  
c. C a web - a Web design format. 

n - a domain name. 

 
a. a storebuilder.  

b. self-hosting.  

c. pure Web hosting service. 
d. ISP hosting.  

 
- performance testing. 

- acceptance testing.  

- usability testing.  

- integration testing.  

 
- integration testing. 

- usability testing.  

- acceptance testing.  

- performance testing. 
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- there is a change in outlook, but rarely a change in 
procedures or investment in infrastructure.  

- there 
are incremental changes to the ways things have always been done.  

- the change may affect only one or a few of the functional areas of the business.  

- there is always a sharp break with the past and every aspect of the business 
will probably change.  

24. 
 

a. information requirements 
b. technological evolution.  

c. flexibility.  

d. user friendliness.  

 

 

 

 
  

- finding a willing venture capitalist.  
- the loss of control a venture capitalist demands.  

- relocating the business to an incubator.  

- finding the money a venture capitalist will require. 
 

- local content.  

- premium content.  

- commodity content. 
- member content. 

ng d  n t   
p k  ho ng h  th n t  - identify, justify, and 

plan the EC system.  
b. Thi t k  c n t  - create the EC architecture.  
c. L a ch n m n - select a development option.  

t, ki m tra, k t n ng d ng - install, test, connect, and deploy the 
application. 

 h  EcomPro3 quy nh m  m c 
tuy  ng qu n th  v : 

a. C ng - a portal.  
b. Mua s m tr c tuy n - e-procurement.  
c. C c tuy n - a storefront.  

u th u - a reverse auction. 
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n xu n t  i nhi t s  
o t nh t p h p t t c   t 

website, t    
tr  ch s   v : 

a.  C c tuy n  a storefront 
u th u  a reserve auction. 

c. C  a portal. 
d. e-procurement 

30. Khi l p m t d  n t i l p d  n nh ng v   
a. V ch s n khung th  tri  - a time line for completion and 
implementation.  

 tri n khai d  - the cost of implementing the project.  
n l c v   hi  s  d ng cho d  - the existing computer resources 

available for the project.  
 p c a d  n t  v i chi c t ng th  c a doanh 

nghi p -  
31. M i h c, ho c m t t  ch c phi l i nhu n h  tr  p ti n 

c g  
- entrepreneur  

b. L ng p - incubator  
o hi m - venture capitalist.  

n - angel investor. 
32. Vi c w c s p x  h  tr  t 

c g  
a. The Web format    
b. C  
c. Thi t k  website    
d. The Web template    

33. M t module c p tr c tuy ng th i v c g  
a. chat group    

 
c. Di o lu n t     

o lu n qua email   
  n th ng m t 

doanh nghi p m c g  
o hi m - venture capitalist.    

b. L ng p - incubator    
n - angel investor.    

- entrepreneur   
i v i nh ng ng d n t  c n tri t nhi

 th ng, l a ch p nh t? 
a. leasing    

p ng d ng doanh nghi p 
c. outsourcing    
d. insourcing   

36. M   ch c g  
a. C  
b. C p    
c. C ng cung c n ph m t  ph c v     
d. C i b  
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37. M n xu t l i m t s  i thi u t ng 
 v  a ch n tho  cho t

i t  u thay 
 v : 

a. N ng - dynamic content.    
b. N - static content.    
c. N c bi t - premium content.    
d. N i dung t - optimized content. 

38. Khi tri n t , quy trong nh ng quy nh sau ph c th c 
hi n t   

a. Ai s   web - who will host it.  
n - the domain name.  

c. M u s t c u - the colors and layout to use.  
  - how customers will make payments. 

39.  tri n khai d  n t  u t  ng nh t? 
a. S  ph i h p gi n t  

o am hi n t   
 c t t  

n t   
40. Vi   r ng c a h  th n t  theo nhi u chi   
cung c n ph m d ch v  m c g  

a. information requirements  
b. flexibility.  
c. hardware and software resources. 
d. scalability.  

41. M i l  c c tr c tuy n, ph n m m qu
ng m t chi  v : 

a. Ch p d ch v  - customer service function 
b. Ch c tuy n - order entry function.  
c. Ch  tr  s n ph m - product support function.  
d. Ch h c hi - order fulfillment function  

42. ch tr c tuy a ch
ch  

n ph m d ch v  - up selling. 
n - comment.  

n ph m d ch v  - cross selling.  
n - promotion.  

43. Dr. Van truy c p m t website  p ti
u c  v   

a. C  
b. C c tuy n 

ch  
t  

44. u chung v  i thi u v  c g  
a. Trang tr   
b. Trang n i dung 
c. Trang ch   
d. Trang giao d ch 
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45. t d  n t , vi m b o h  th  a h  th ng 
n t  m i h  th ng hi n t c g  

a. information requirements  
b. user friendliness.  
c. hardware and software resources. 
d. flexibility.  

46. V  n, t i sao ph ng m t k  ho ch kinh doanh? 
 ho ng cho doanh nghi p - provide an operational framework for the business.  

o ghi nh  m thi n - help the founders remember what they are 
trying to accomplish.  

c v - acquire funding. ?????
ng chi - provide strategic direction to employees.  

47. 1 ch  n t  e- t nhi u i nhau g  
a. ch 
b. Mua s m tr c tuy n 
c. u th u 
d.  

48. S  t l n nh t gi a m t k  ho ch kinh doanh truy n th  ho n t   
a. Nh n th ng Internet ng 

- understand that the Internet is an unique sales channel.  
b. Hi c m i m t v  c n thi  tri n khai m t d  - understand all aspects of the 
technology required to implement the plan.  

n m t k  ho - develop a plan that spans at least 
twenty years.  
d. Nh n th c truy n th  ng d ng 
Internet - understand that traditional rules do not apply when doing business on the Internet. 

49. Trong m t c c tuy n B2C, ch  s n ph
ph n m m duy t web g  

a. Ch c tuy n - electronic payment function.    
b. Ch c hi - order fulfillment function.    
c. Ch c tuy n - order entry function.    
d. Ch i thi u s n ph m - product presentation function 

n xu n t  i nhi u nh t s  
nh t p h p t t c   t 

website, t    
tr  , ban qu ch s   v : 

a. C - a portal.    
b. C c tuy n - a storefront.    

u th u - a reverse auction.    
d. e-procurement 

 
ch tr c tuy u u gi

d ch v  mi c g  
n - promotion.    

n ph m d ch v  - up selling.    
n - comment.    

n ph m d ch v  - cross selling 
52. M t s  m i p v  

a. Di o lu n t   
b. chat group  

 
o lu n qua email 
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ng k t n  
a.C ng cung c p s n ph m t  ph c v  
b.C i b  
c.C p 
d.C  

54. Vi p trung nhi u s n ph m c a nhi  nhi i mua 
 c g  

i n t  
b, Mua s m tr c tuy n 

giao d ch 
ch B2B c  

55. Nh ng n  c truy c c g  
c bi t  premium content 
i b  - local content 

 m i  commodity content 
 member content. 

56. M  thu n ti n c a h  th ng nh  s  d c d  c g i 
 

a. information requirements. 
b. user friendliness 
c. flexibility 
d. technological evolution. 

57. M t website v i m  doanh nghi n ph m, d ch v  c g
 

  - interactive site.    
  ch - transactional site.    
  c. Trang web nh - attractor.    
  d. Trang web cung c - informational site.   

58. K   v  m ng ho n t ? Accounting 
and logistics are examples of: 

a. D ch v  v n chuy n - transportation services. 

b. Back-office operations.  
c. D ch v  - customer service.  

d. Th c hi - order fulfillment 
59. FTU l p ra danh m  l t 

u  
 a. ng d ng chi c giao ti p v - a customer-facing application.   

 b. B i - a FAQ page.   

 c. Ho ng tr c tuy n - online networking.   

d. ng d ng chi - a customer-centric intelligence application. 
 
60. c v i giao d i truy n th ng theo ki y-push, giao d n t  ng 
theo ki -  

a. Kh u v i m - begins with an order.   

b. n nhu c u ti - builds inventory without 
regard for potential demand.  

 

c. B u v i vi c ti n xu t s n ph  - begin with manufacturing a product 
which is shipped to inventory  

 

 d.  - has a much larger finished goods inventory level.  
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61. T t c  ch v  nh m b c s n ph  t mua qua m ng trong th i 
c g  

 a. logistics.   

 b. back-office operations.   

 c. Th c hi - order fulfillment.  

 d. V n t i - transport.   
62. Vi c t  ch c nh  l i t  nh i cung c c g  

a. order fulfillment  

b. logistics.  

c. reverse logistics.  

d. front-office operations. 
63. t mua m t chi c laptop t i Denn Computer qua website c

u g
v  u giao, Dr. Tang nh c m t email 

i gian b  v : 
a. - purchase dispatch.   

b. H  tr  - customer support during purchase.  

c. H  tr  sau khi mua - postpurchase support.   

d. H  tr  - pre-purchase support.   
64.  tr  c tuy  v  m ng ho i 

n t ?  
 a. D ch v  - customer service.   

 b. Th c hi - order fulfillment.   

 c. Back-office operations.   

 d. Ho - front-office operations.  
65.   mua m t chi  
Dang l a ch n linh ki c m  th  i v i t ng lo

i h i v i t ng lo  v  ho  
a. H  tr  sau khi mua - postpurchase support.   

b. H  tr  - customer support during purchase.  

c. - purchase dispatch.   

d. H  tr  c khi mua - pre-purchase support.   
66.  V i m c thi t h  USD, thi t h i l n nh t trong l ch s  y ra v i:.  

a. E-Toys.  

b. Amazon.com. 

c. Kozmo.com.  

d. Webvan.  
67. n t  v  ho ng h  tr  c tuy n,NGO I TR  

 a. S  hi n di n c a website - site availability.   

 b. Th i gian tr  l i - response time.   

 c. H  tr  i v i s n ph ng - product failure rate.   

 d. Cung c p d  li u k p th - timeliness of data on the Web site. 
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68  Kh  i h v  c a:  
a. i v i t t c   gi  ng i v t 

ng n a - in global operations, but it is rarely a problem in domestic operations.  
 

b. C  i truy n th n t  - in both off-line and online commerce.   

c. ch v  logistics truy n th    th c hi n 
t  - in traditional logistics, but the problem has been solved in e-commerce.  

 

d. Ch  i v n t  - unique to e-commerce.   
69. i v c tuy  i s n xu c th  
th c hi  

a. Ki m tra ngu - checking for product availability.  

b. Nh -   

c. Th c hi - order fulfillment.  

d. D  u - demand forecasting.   
70. Khi TS. Vu v t h p m
TA l p t g  h p m i gi  v  
th  

a. n ph m d ch v  - up-selling.  

b. ng s n ph - cross-selling.  
c. - prospecting.  

d. - a customer loyalty program. 
71. Ch  ra nh ng ho  c i ti  u qu  n t  tr c tuy n. 

a. logistics - are accomplished solely through improved links with logistics 
b. c i ti n h  th - are accomplished solely through implementing linkages with 
payment systems. 

- are accomplished solely through improvements within the 
organization. 
d. T t c  a ch n - may come from within the organization, from improved links with 
logistics, and through linkages with payment systems. 

72. Chi c th c hi n, b  ph n c n ph c t p h p t  nhi u 
c g  

a. c hi - order postponement 
b. merge-in-transit. 
c. p trung - leveraged shipments.
d. ng - a rolling warehouse. 

73. i v n t   
a. . C n t   d  ba - 3PL suppliers are rarely 

used by e-commerce companies.  
b. T t c  ch v  logistics ph c v  c tuy n ph  ba 

cung c p- all logistics services for online companies must be provided by 3PL suppliers.  
c. R t quan tr n kh u c u doanh 

nghi n t  l n hi  tri n khai h  th ng logistics n i b  - crucial at 
start-up, but many large e-commerce companies are now developing internal logistical 
components.  

d. n t  ph i h p v   th c hi ng 
logistics - 3PL suppliers coordinate internal and external logistics functions in e-commerce 
companies  
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74. 
 

Choose one answer.  
- promotion.  

- cross selling.  

- up selling. 

- comment.  
75. ch tr c tuy a ch
ch  
Choose one answer.  

n - promotion.  
n ph m d ch v  - cross selling.  

n ph m d ch v  - up selling. 
n - comment.  

 tr  c tuy  v  m ng ho  i 
n t ? 

a. Back-office operations.  
b. Th c hi - order fulfillment.  
c. D ch v  - customer service.  
d. Ho - front-office operations.  
 

77. n gi ung c  cung c n t ng 
ng c  th  c g  

a. C ng cung c n ph m t  ph c v  

b. C i b   

c. C  
d. C  

78. M n m m t p h  i n t p v i nhau 
trong m t h  th n t  g  

a. Tr n m m v   
b. M n m m theo ch

c. M n t   

d. Ph n m m trang ch   
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n t  

c trong giao d ch tr c tuy n, NGO I TR : 
u kh an cho giao d ch bao g , ch ng s n ph m, 

u kh an v  
 

i mua s p x p t t c  n ph m b  
c. ph n m m l a ch  nh mua 
ho   
cung c  
d. t t c   s n ph i mua ch  t p trung t i m a 

m. 
2 Ch  i tr  t? 

- a Dutch auction. 
 do - a free-fall auction. 

u Anh - an English auction. 
- a Yankee auction. 

3 Ch   minh ho  ng  dynamic pricing. 
 ch  ng trong tu - 

found in a banner ad. 
 t i m t c g rau qu  - prices found in a grocery store. 
  - prices found in a catalog. 

 c  - prices set by negotiation and 
bargaining. 

p v  d n t  i mua? 
c n t  - E-bartering 

ng - Dynamic exchanges 
u th u - Reverse auctions 

- Forward auctions 
ng l i v I TR ? 

 nh c nh y c m v   - sellers receive valuable price 
sensitivity information.  

n ph i ra m t - sellers are always anonymous. 
 c s  ng l n kho r - sellers can liquidate 

large quantities of obsolete items very quickly. (sai)  
  m th - auctions can broaden 

the customer base and reduce cycle time.  
u th u s  d t s  i gi  tham gia tr  t cao 

 lo i b  nh i  i th  u v i 
m u c g  

n m   
i tham gia tr   

i tham gia tr   
 

n t  s  d ng, 
a  - prices are set by the seller based on its cost 
structure. 

 nh - prices are static. 
   i - prices are not fixed, and so change 

rapidly. 
  u ti t - prices are regulated by government entities. 
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ng l i v i mua, NGO I TR : 
i m c c  - buyers are given the opportunity to bargain through the 

prices they bid. 
 n xu t hi n - buyers can remain anonymous. 

  nh t - auctions 
guarantee buyers that they have 
received the lowest possible price on any item upon which their bid is successful. 

- buyers are given the opportunity to purchase 
unique items and collectibles. 

 g m c m. T c khi r i kh i 
  t ng   

 
u - ubiquity. 

 - personalization. 
- stickiness. 

d. Ti n d ng - usefulness.(sai) 
n t  

h p nh t? 
ng - Dynamic exchanges 

n t  - E-bartering 
- Forward auctions 

u th u - Reverse auctions 

p nh i v i giao d n t   
u th u - Reverse auctions 

ng - Dynamic exchanges 
n t  - E-bartering 

- Forward auctions 
 d  m t s  u th i 

nh  c g  
i tham gia tr   
i tham gia tr   

n m   
 

13. M c v  m t chu i cung c p trong m c 
g  

 
u ng 

 
u th u 

c tuy  
 

b. b  
i d ch v   

d. ti u th u 
15. Ch  i mua  s  cho s n ph m ho c d ch v , 

n 
ph ch v  v i m  i mua l a ch n? 

u Yankee - the Yankee auction model. 
u th u t  do - the free-fall auction model. 

c t  a b n - a name-your-own-price model. 
u th u - the tendering system model. 
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y nh n t   d c tuy
ng: 

ng c ng ch  - reach critical mass 
more slowly than other models. 

c c   - reach 
critical mass more quickly than catalog-order-based. 
c. D  th t b - fail more often than other models. 

u l i nhu - become liquid. 
i m c g  

ch th c hi  
b. trung gian th c hi n  

ng 
 

 
18. Quy  

 d    
 d ng chi nh 

 ti  
d. li  

 
19. Ch  c gi i thi u gi n 

c t  ch  
truy n th ng? 

u Anh - an English auction. 
- a Dutch auction. 

- a Yankee auction. 
i - a classified listing. 

 
20. Trong m t cu   

  
ng h t qu  s    

a. Ch  - will get a computer but B will not. 
 ph i tr   - B will have to up his bid to get a computer. 

c. C  u s  - both A and B will get computers. 
  hai - B will get the computer 

because his bid is the second high bid. 
21.Ch    ng v i m c 

t ra? 
u Anh - an English auction. 
u Yankee - a Yankee auction. 

- a Dutch auction  
- a quick win auction 
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P  I MATCHING 
 

1. p x  t  n tri n khai ng d n t  trong doanh 
nghi p: 

p k  ho nh m , l i nhu n, th  ph n...), v
 

2. ng website  
  

4. Thi t k  website  
5. C p nh n tr  n i dung website, ch y th   
6. Nghi  

2 S p x  t  n tri n khai ng d p 
1. C p nh y th  website  
2. Nghi t c , m  thu

 
3. B  o m  
4. Qu  ch  

t qua website v  
ng h  th ng cung c i  

3 S p x  t  th i gian ph  c  market n t  sau: 
1. Marketing tr c ti p b ng E-mail  

ch, c n t  (ecvn.gov.vn; vnemart.com.vn...)  
3. S  d   u th  u tra, ph ng v  
4. S  d ng chatroom, f  h  tr , d ch v   
5. ng d t b  n t  ng  

n t  p  
4.  p x  t : 

  qu n tr   d  li u MySQL  
2. T  d  li u cho website theo chu n utf8  
3. Copy n c htdocs  
4. Ch y m a ch  t  

c Installation trong n i dung website  
6. M  2 trang web, m  xem n  xem ph n qu n tr   

p. 
 

n t  www.commbank.com.au  
c tuy n www.ebay.com  

C n nh t 
TG 

www.amazon.com  

o tr c tuy n http://itc.ftu.edu.vn  
c t  B2B www.lifung.com  

 www.vnemart.com.vn  
6. S p x  t  c tuy n VirtueMart 

1. T  

2. T  

3. C p nh t s n ph m cho t  

4. C p nh t cho s n ph nh minh h n ph
quan  

5. Ki m tra k t qu   

6. Mua th  n qu n tr   
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p 

www.fita.org         C  

www.verisign.com         p d ch v  ch ng th n t  

www.schwab.com         D ch v  n t  

www.artexport.com.vn         n t  

www.dell.com         Nh n x  c hi c tuy n 

http://itc.ftu.edu.vn         o tr c tuy n 

 t o m t menu tin t   t : 
1. T o m   m c tin)  

2. T  c tin)  

3. T o m t Menu g ng v  m c tin)  

4. T p 2 trong Menu g ng v

5. C n qu n tr   hi n th    

6. C p nh ng Catego o  
 

9. .  

 B ?c 2
 

ERP, SCM, CRM  
B ?c 5

 

doanh  
B ?c 3

 

 B ?c 1
 

 B ?c 4
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1.  

- making sure the customer will pay  
- checking to assure that the ordered item is in stock.  

- arranging for shipment.  
- producing the product  

2. -  
 

 
 

3.  
 

 

 

 

4. 
 : 

 
b. Chatroom  

c. Blog  

d. Viral marketing 
5.  

- spam.  

- the call-back center. 

 

- e-mail.  
6.  

 

 

 
7. 

  

- aggregating catalogs.     

- E-procurement.     

- a supplier sell-side B2B site.    

- an exchange.     
8. H

 
 
 

a. domain name. 

b. URL name.  

c. host name.  

d. ISP address.  


